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Scheuer says: 


Good designing, good workmanship, good materials, all must be 
coordinated to produce a finished product of top quality. There 
can be no deviation from highest standards if one values the 
iaintenance of a reputation for reliability. This has been, 1s and 
always will be the policv of the Scheuer organization. When we 
look back over the years we ourselves are amazed at the many 
advances that have been made in plastic display fixtures, but you 
can look forward to constant improvement and refinement of 
these display props. The process is evolutionary and as new 
functional uses are conceived new fixture designs will be originated 
to meet the new requirements. Here is where our long years of 
experience enable us to lead the Way and to produce the type of 
display units that will be a sound investment for your establish- 
ment. Consult Scheuer and avoid the risk of disappointment. 
\n illustrated catalog of the complete line of Scheuer fixtures is 


available on request. 


See the Scheuer line on display at 


DISPLAY MARKET WEEK 
June 20-25 
Room 632 and 633, Hotel New Yorker 











SCHEUER N C : 


———- 307 WEST 38» ST... AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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Double faced wall suspension sign 


12 x 18 inches carved plastic panel. 


ESCALATOR YP 


Double faced 12 x 36 inches plastic 
panel Sign. “DOWN” inscription also. 





STAIRWAY 


Double faced directional 


sign for stairway wells. 


Double faced 12 x 36 inches sign 


for men’s furnishings department. 


LINGERIE 





Double faced 12 x 36 inches carved plastic 


sign for departmental identification. 
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WLS Carved Plastic [lhuminated Digns 


| Jepart ment and Directional 
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There is an unsurpassed beauty and dignity in the clear crystal, deep 
intaglio carving of these plastic illuminated signs. The lettering is 
both artistic, visual and bold. Only our new multiple carving mach- 
ines can reproduce the matchless sculptural quality embodied in these 
signs at such reasonable cost. The three-dimensional frosted effect, a 
result of our precision carving, and the smooth edges allow flourescent 
light to flow through in an exceptionally dramatic manner. 

These luxurious signs are obtainable in 4 sizes, all with neat metal 
bases, finished in hammerloid enamel, flourescent light, toggle switch 
and 8 foot 3 way conductor cord and plug. Base is equipped for use 
as a hanging or standing sign, also wall bracket type. Uses AC current 


(DC current available also). The emphasis is low operating cost. 


Four Standard Sizes 


12x36 inches 12x24 inches 12x18 inches 8 x24 inches 
We will be glad to give you prices 
based on quantity, style and sizes 
of signs necessary to fulfill your 


need. Write us now. 


FREE! 


WRITE FOR OUR CARVED 
PLASTICS SIGN FOLDER 





MANY NEW MULTIPLE CARVING 
MACHINES—ADVANCED DESIGNING 
AND PLANNING MEAN THE 
FINEST CARVED PLASTIC SIGNS 
LOWEST POSSIBLE COST 


W. L. STENSGAARD AND ASSOCIATES, INC. 
307 N. JUSTINE STREET, CHICAGO 7, ILLINOIS 
RCHANDISE PRESENTATION » DEMONSTRATIONS + DISPLAYS + EXHIBITS 


en je 
SPECIALISTS IN ME 





BRANDED NAME 
IDENTIFICATION 
SIGN. SAME SIZE— 
SAME BEAUTY ARE 
WHAT GOOD STORES 
LIKE TO USE. WE 
SOLICIT INQUIRIES 
FROM BOTH 
MANUFACTURER 
AND RETAILER. 


€} RCA VICTOR #2 
RADIOS - TELEVISION 





Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 
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THE DISPLAY PUBLISHING COMPANY - - 
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How Display Is Handled At Rhodes Of Seattle 
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Textron Believes In Display 
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From The Sketchbook Of Winston Jones 
Display . . . On And Off The Record 

Market Week Report 
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Here And There . 
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"Sunshine Corner" 

Display And Visual Merchandising 

Display Class At Work 
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For sale on news stands supplied by the American News Company 


THE COVER 


This display, which is described in detail 
in the Chicago article elsewhere in this 
The Fair 
Store, Chicago, for ‘Square Dance Cot- 
tons". It is shown here through the cour- 
tesy of L. A. Darling Company, Bronson, 
Mich. (Full color photograph by Idaka- 
O'Suga.) 


OUR NEXT ISSUE 


A complete report on the Display Market Week 
in New York City will be one of many articles in the 
July issue. . . . Not to mention a report on how dis- 
play is handled at Ernst Kern & Co., Detroit, as well 
as another along similar lines for Gertz, Jamaica, 
while Clara Baldwin discusses display at a famous 
store in Europe ... plus numerous other articles and 
special features. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 


issue, is by R Schl 
tation and the members of your department. eve, is by ‘Reed Semedemen 
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OUTSTANDING DISPLAY PROMOTIONS 


THERES ALWAYS SOMETHING NEW AT NEW ENGLAND DECORATORS 


ALL METAL CATHEDRAL 
ELECTRIC LANTERNS 


Panes open or closed, colored Fiber Glass 

Finish. Choice enamels all colors, metallic 

colors, Red, Blue, Green, Silver or Gold — 

also White Diamond Dust. 

Complete with Electric Cord and Socket. 
No. 1001 Size. 14" high by 8" Dia. 





Price $ 9.75 ea. 
No. 1002 Size. 191/" high by 10" dia. 
Price $12.50 ea. 








Make a Note to See Our Line on 
Display Market Week — June 20-25 
Hotel New Yorker, Rooms 522-523 











No. 403. FULL ROUND GLASS FINNIAL STAR 


With 9 — 9-in. Finnials 8-12" Finnials — 27 in. dia. 
Choice of Metallic Colors 


Wood Bracket 42'' x 30", finished with White 
Diamond Dust and Three Glass Finnials. 





Star $12.50 ea. 
Bracket 8.25 ea. 
Complete Unit 20.00 ea. 


No. 1003. WOOD SPEARHEADS 


Full round Spearheads in 3 styles and sizes. These 
spearheads can be used year round for Christmas, 
May Poles, Bathing Displays, etc. 


Sizes 9 in., 10 in., 15 in. high — can be had Plain 
or Painted any color. 


Sizes 9 in. or 10 in. 


Plain $2.50 ea. Painted $3.00 ea. 
Sizes I5 in. 
Plain $4.50 ea. Painted $5.25 ea. 





WOOD ROPE MOULDING 


Two Sizes to choose from 
i2 to 16 Ft. Lengths 
| in. Diameter $ .20 per ft. 
15g in. Diameter .40 per ft. 


Painted any color, slight additional charge. 


aN 





PROGRESSIVE 


NEW ENGLAND DECORATORS SUPPLY CO. AD 


122-124 KINGSTON ST., BOSTON II, MASS. PRESENTATION 
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NATURALLY 


we are elated at the re- 
ception being accorded 
our NEW CHRISTMAS LINE 
by display folks in town 
for the N.A.D.I. Show. For 
those who had to miss the 
show, we will have every 
piece back in place at our 
showroom. Drop in when 


you’re in town. 


DON’T GAMBLE 


with your Christmas display budget! Our new line 


is not only excitingly original . . . but packed with 361 WEST 58th STREET 
ideas in the SENSIBLE PRICE RANGE! It’s the com- NEW YORK 19.N.Y. 


bination you’re looking for this year! oat Lon @ 
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Cecelia 


VY id FO 


designed our display 
ROOMS 511 & 512 
at the Hotel New Yorker. 


See how STAPLES-SMITH works wonders with our 
materials in displays of unsurpassed beauty. See how 
you can hove really and truly FIREPROOF DISPLAYS 
of LOW COST — 





Tom 


LEE 


designed our new 
DISPLAY GALLERIES 
of 1] West 29th Street 


See what one of America's foremost display and ex- 
hibit designers has wrought in this former brownstone 
residence. Modern beauty, .spaciousness, and colorful 
simplicity. Conveniently located in the heart of the city 
. .. justa few blocks from the Hotel New Yorker. 


Robert 


PICHENOT 


Outstanding artist 
designed the display units for our showroom 
ot 1] West 29th Street 


Here truly you'll see a dream world of fantasy and 
inspired beauty. Here you'll find a host of ideas for 
Fall and Christmas. 





RADIANT GLASS FIBERS CO. 
11 West 29th Street ¢ New York 1, N.Y. 
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Franzen Service includes station wagon pick- 
up and delivery or special light weight 
screwless containers for long distance use 
without charge — substitute mannequins for 
loan if desired — damage and accident insur- 
ance for safety — dependable, artistic work- 
manship by artists, sculptors and craftsmen 


all at a reasonable ‘one price policy." 


Complete Body Repair 1 Horse Hair Wigs 5 
And Refinish Refurbished 


New wigs — custom styled — wholesale and 
retail. Prices F.O.B. Chicago, Ill. You are 


invited to write for further information. 


a! 


imslavacie Audi 
of Chicage 














123-125 W. CHESTNUT STREET 
DELAWARE 4274 


MANNEQUIN REPAIR > REDECORATION - WIGS 
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“MODERN STORES NEED MODERN DISPLAY” 


Skirt & Slack Racks are Silent Salesmen = ae 


SHIRT and 
SLACK RACK 


Model SK400 


The newest and best skirt 
rack on the market. The 
heavy plate glass is mod- 
ern in appearance and 
protects garments without 
interfering with display. e 
Bleached maple, large ca- 
pacity, sturdy construction. 
48” high — 52” long. Has 
either 100 slack or skirt 
arms. Arms and clips 
chrome plated. 


ee ALL CHROME SKIRT RACK 


$135 00 Model SK100 
a S This is the last word in all-steel racks. It is the 


a is 
4 answer to the progressive merchant's plea for a rack 
4 which is not bulky, and yet strong enough to hold 100 
garments. Specify whether skirt or slack arms are 


required. $95 OO EAcH 


Jobber Inquiries Invited - Write for Catalog Fulllength cardholders, $5.00 extra 
-— " 7 BLEACHED OAK SKIRT RACK 





















toe eee 


STURDY METAL Model SK300 
: Bleached oak skirt rack with 96 arm capacity. Aill- 
Garment chrome arms with chrome clips that hold each skirt 
securely. Noted for its beauty, large capacity and 
Rack sturdy construction. No cardholder. 
compete $89.50 Esco 
Model SK200 a 





Sturdy, all- chrome, 
metal garment rack 
with patented base. 
A very popular 
model rack. 96 
arms, all-chrome. 
Sturdy and practi- 
cal. For beauty of 
design and general 
utility this rack is 
unexcelled. With 
7 x 11 cardholder. 


COMPLETE 


$99.00 


EACH 





NATIONAL HANGER CO., IMC. 253 w. 26th st., New York city 1 
Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. Mr. K. N. Horwitz, 5370 Pershing Ave., St. Louis, Mo. 
Phone Number 25994. Phone Forest 8919. 
Mr. Harry Intriligator, 60 South St., Boston, Mass. Mr. Sam Shapiro, 941 Roosevelt Rd., Chicago, III. 





Phone Hancock 0504. Phone Monroe 9014 
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“Scent Satesmer" that Speak Volumes 
Student Fashions? 








Cat eames | 
4 


“sr 


for Your 





AGE 16 AGE 16 
VH-16X—Light Brown VH-16Y—Dark Brown 
Molded Hair Molded Hair 
VK-16X—Dk. Brown Wig VK-16Y—Blonde Wig 


DISPLAY WORLD 





AGE 18 AGE 20 
VH-18—Light Brown VH-20—Dark Brown 
Molded Hair Molded Hair 


VK-18—Lt. Brown Wig VK-20—Dk. Brown Wig 


EME mR rnin eee 


MODERNAGE DISPLAYS, INC. 


101 WEST 3lst STREET ° NEW YORK I, N. Y. 














Here are 4 NEW student 
mannequins _that are so 
lifelike, so realistic, they’re 
actually taken for live 
models! They'll work won- 
ders in your windows... 
and on your sales floor 
. . . by dramatizing your 
student styles to smart ad- 
vantage. They'll add tone 
and individuality to your 
displays. They'll pay for 
themselves over and over 
again . . . by increasing 
your sales and traffic. So 
write or wire today ... [ll 
rush complete details and 
prices to you at once! 


* 


For Children’s Wear, See My 
“MANNI-KIDS" 


24 lively, volume-vitalizing boys 
and girls—ages 2, 4, 6, 8, 10, 12, 
14—with wigs or molded hair. I 
can deliver one or all, or any com- 
bination you may require .. . real 
soon. Send for descriptive folder 











and prices .. . TODAY! 
— 
(ce e\ 
on y 
PRESIDENT 
... 7S FREE! 
“4 
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e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 








These binders are beautifully bound in maroon with the title in gold. Insertion or removal 
is easy and fast. Keeps your copies clean and handy for reference. 


$2.50 Each 


Postpaid 





Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 
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ACTION! 


SANTA’S WORKSHOP 


Perera 








6-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


|. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2, The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84" display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory, Brooklyn, N. Y. 


Santa and Reindeer Yes, there is a Santa Claus 








G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48''x4" G-502 —This is a very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45" wide, 35" high and 5" deep. It is printed 
has a heavy piece of acetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5" wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory, Brooklyn, N. Y. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


nodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by oa 
* red bulb giving the appearance of burning embers 
making it a light and action display. It is electrieally 


CONSULT US ON YOUR ANIMATED PROBLEMS operated by a patented Gregory motor, |!0 volt, A.C. 


320 BRIDGE ST. BROOKLYN |, N. Y. or D.C. current. It it packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O.B. Brooklyn, N. Y. 
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ATMOSPHERIC #1 WINNER BEST PRINTED FABRIC AWARD 1947 
INTERNATIONAL COMPETITION AMERICAN INSTITUTE OF DECORATORS 


ral 


fabrics and wallpapers 
coordinated 


MURS AIL UA 
tortoise shell 


zebra, python and wood exotics 
i z authentic Chinese tea-chest papers 
Se fe » Victorian lace and many more 


p PLAYING CARD ROYALTY I % oon re free samples of all latest wallpapers and fabrics upon request 
Aa NR - 
































i oe Ee 
throughout the United States. 


Laverne %originals iy 
; “oO oun ‘ 


a 225 FIFTH AVENUE, NEW YORK, N. Y. 
oe * ’ + F 



















JUNE, 1948 DISPLAY WORLD 13 


























2 
* 
e 
ee 
« 
ee 
e, 
t/ 








Wa = canara On A 
wetatatta® moet 
es oes es 


Bs 

















These 3-dimensional base metal ‘‘snowflake”’ 


units made a big hit in stores throughout 


the nation. > 


Sparkling, flameproof, they’re available in 


2 designs, 3 sizes and 10 colors. 


Buy them direct from the manufacturer! 


ALLIED DISPLAY MATERIALS, inc. 


65 MADISON AVENUE (corner 27th Street) +» NEW YORK 16 NO. 201 





ALLIED DISPLAY MATERIALS, INc. 65 MADISON AVENUE «+ NEW YORK 16 


ESSE T 
SSENTIAL DISCOUN GENTLEMEN: Please ship Allied Base Metal “Snowflake” Units, as follows: 


ON QUANTITY ORDERS 
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' 
: 
i 
GIVEN FOR RESALE PURPOSES. 1 Ize 
Ask tee Gueeanee. | |(diameter) | SILVER] GOLD) GREEN| RED|LT. BLUE/ LAVENDER| CHARTREUSE] PINK] FUCHSIA| COPPER|PRICE (per 100] 
i |Patt. 198 
' 
t = $19.00 
ll $25.00 
; 12” $45.00 
' 
+ Patt. 201 
USE 1 6” $19.00 
CONVENIENT . $25.00 
12” $45.00 ' 
ORDER : 
ee eee ee ee ee ES ee 
FORM 
ee a ee Ae eee satiate intial eae 
CITY EE seen alpen 
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Suppliers of Artificial Hair 
111 EIGHTH AVENUE A de). ee Phone: Watkins 9-7200 




















No. 921 No. 920 No. 925 












































928 LIMED OAK CUBES — Construct your own displayers solid oak cubes pre No. 939 DURAN TABLE — Matching tables of padded brown Duran 
limed oak finish size 4°14" %4" set of 16, $10.95 set of 32, $19.95 with limed oak trim sire 17" 2 17" x 10". $16.95 each 
26 DOUBLE SHELF CUBE DISPLAYER — Solid oak construction... two 10" x 10 size 35" 5 17" 2 10 $22.50 each 
platforms size 24" 10" 10 Set of 2, $19.50. No. 948 CHECKWOOD SCREEN — Solid wood palomino ton panels 
“1 T i h two toned checkwood size 72" « 36" each, $42.50 
20 THREE PAN R — Stri Danels i lomi + od with trimmed wit! 
mun uaa eee No. 949 CHECKWOOD TABLE — Matching tables of checkwood with 
hi 7 i 
WELDTEX TABLE — Matching table of striated plywood in palomina tan yaaa ag on" $26 = het 1 9% $18.75 each 
“Vici ig alll Neer tali No. 937 OPEN OAK SCREEN — Same os No. 936 but 84” high...each, $27.50 
4SMALL C No. 935 OPEN OAK CUBES — Can be used in mony orrangements as illus PROGRESSIVE 
sey pty ragged Ga Three 4" limed oak cubes with 10" gloss shelf trated . . . solid limed oak .. . size of each 12" x 12" x 12 set of 4, $17.95. ) 
; mE: phen. set of 2, $12.95 No. 941 DURAN TOPS — Padded brown Duran can be used as tops with ( 
> MEDIUM CUBE DISPLAYER — Five oak cubes with 10” glass shelf and base No. 935... size 14" 114" 11%"... $4.95 each... size 26" x 26" x 114" 
lien. set of 2, $15.95 $10.95 each size 38" 1 38" « 1%" $19.95 each. 
No. 927 LARGE CUBE DISPLAYER — Two columns of timed oak cubes with two } } 
36" x 12" glass shelves size 281," x 36" x 12" each, $22.95 
Ne. 938 OAK SQUARE — Solid oak frames in limed oak with padded brown 
Duron center size 48" x 48" each, $18.50 


WELDTEX DISPLAYER — Striated column in palomino tan with padded Duron 
four 12 


x 12" gloss shelves size 53° x 27" 2 12 Each, $27.50 


OPEN OAK SCREEN — Two limed oak open panels with brown Duran padded 
ponel size 60" x 36" each, $23.95 


MERCHANDISE 
PRESENTATION 





























Speaking clearly and 
correctly to all shop- 
pers, signs today do a 
big selling job. Promo- 
tion at the Point-of-Sale 
is recognized by the top 
executives as one of the 
best media for increas- 


ing volume. 


Planning to remodel or 
expand your sign de- 
partment? Contact us. 
Our experienced staff 


is at your service. 


Room 524 
HOTEL NEW YORKER 


DISPLAY MARKET WEEK 
June 20 to 25th 


DISPLAY WORLD 


Voice of 


visual selling 


PRI RRA AHAH 
jpoocsm rant 
ae 

: OPS 4 
os 


See a demonstration of the new Line-O-Scribe Sign Department Unit 


with professional printing for your Point-of-Sale selling. Effectively 


combines styles and sizes of type that uphold the quality of your mer- 


chandise and your store. 


THE MORGAN CO. 


3984 Avondale Ave., Chicago 41, Ill. 
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('s worth seem ..... 


THE MILEO DISPLAY IN 
ROOM 829 OF THE 
HOTEL NEW YORKER 
DURING JUNE 20 to 25. 







This is what you'll see: 


« 
¥ 


te The ''New Edition" of Mileo Mannequins to fit the Victorian revival 
modes of 1948-1949. 


% The new Mileo Children's Mannequins, radiating action and ani- 


mation. 


% The just created Misses Mannequins, Male 


Mannequins, and Junior Mannequins. 


%& The new Mileo Miniatures, the greatest de- 
velopment in small but perfectly proportioned 
mannequins of our time. Movable arms! 


Absolutely unbreakable! 


Mileo Mannequins will add spice to your 


fall windows and show the autumn and 





winter modes to productive advantage. 


MILEO MANNEQUINS 


7 WEST 36TH STREET NEW YORK 18, N. Y. 
Midwest Representative: 


Smiley & Co., 234 South Franklin Street, Chicago, Ill. 


‘Lighting effects by American Stage Equipment Co., New York.N.Y 

























of subscribers 
helps us serve 
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How a continuing survey 





















ETTING direct, periodic reactions of 

subscribers and making editorial use 
of the facts thus obtained is a practice used 
by progressive publishers to build and main- 
tain readership. In this publishing policy 
we are aided by our membership in the 
Audit Bureau of Circulations. 


A.B.C. reports, based on actual audits of 
our circulation records, show: How much 
paid circulation we have; how much is un- 
paid; an occupational or business break- 
down; how the circulation is obtained; 
where our publication goes; how many sub- 
scribers are in arrears; the renewal per- 
centage, and other facts concerning our dis- 
tribution. The reaction of readers is re- 
flected in this factual information. If the 
report shows, for example, that the number 
of subscribers in a certain occupational 
group has dropped, that’s a signal for us to 

































Adv ertisers 
and 


Readers 





find out why and correct the cause. Thus 
our A.B.C. reports are a constant guide to 
editorial action and improvement. 


A.B.C. reports are primarily for the bene- 
fit of advertisers in making it possible for 
them to select media on the basis of facts 
and to buy space with the assurance of re- 
ceiving full measure for their advertising 
dollars. The interests of advertisers are ad- 
ditionally served through the publisher’s 
use of the reports as a perpetual survey of 
subscribers and as a guide in building and 
maintaining the reader interest that con- 
tributes to advertising value. Ask us for a 
copy of our A.B.C. report and then study 
it. It provides a continuing survey of our 
subscribers. 


‘END THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has re- 
sponded to a publication’s editorial appeal. With the 
interests of readers thus identified, it becomes pos- 
sible to reach specialized groups effectively with spe- 
cialized advertising appeals. 
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ABC=AUDIT BUREAU OF CIRCULATIONS —=Facts as the Basic Yardstick of Advertising Value 
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NOW... AN IMPROVED VELOUR IN 52° WIDTHS | 
























Here’s real news! An old favorite — velour 

— but now improved . . . also extra wide and extra long 
(52” x 25’) for greater economy. Yes, you’ll have fewer remnants, less 
waste, with Sherman VELVEDEK. Decorating is easier, too. You'll 
cover standard panels without seams. You’ll like the colors. They’re rich. 
They’re bright. They’re smart. 


Sherman VELVEDEK has greater resistance to crushing. Double- 
brushing gives the glossy rayon fibers a smoother, more uniform texture. 
The pile is deep and velvet-like. A new waterproof adhesive eliminates 
scuffing and water-damage. 


Use this versatile material for shadow-boxes, ledge trim, plateaus, pedes- 
tals, show case linings, window flooring, and counter mats. It’s an ideal 
material for high-style, dressy, glamorous backgrounds. Be sure to see 
Sherman VELVEDEK at your dealers 












Use the handy coupon, lower 
left, to bring you free color 
swatches of the new, improved 
Sherman VELVEDEK. Write 












YOUR FALL-WINTER DISPLAY GUIDE tone. 


Just off the press! A complete catalog of Sherman’s brilliant new line 
of display materials. It includes a full color section that samples in mini- 
ature the season’s choice of pictorial panels, valances, photo-murals and 
three-dimensional cut-outs. 





Of course, you’ll want to see this up-to-the-minute line at your dealers. 


M A ) L c ry U p 0 » T 0 D AY But you’ll want the Sherman Display Guide for ready reference, too, 
with its great variety of structural background materials, decorative 
papers, and accessories . . . each in a class by itself. 

Please send me, without charge, the items checked 

below. Sherman Paper Products Corporation, Here in one book you’ll find a wealth of both information and inspiration. 

Newton Upper Falls 64, Mass. aa é ; 
Here waiting your touch are the materials to create modern, eye-catching, 

[] Color Swatches of VELVEDEK sales-compelling displays for your merchandise. Fill out and mail that 


2 coupon at the left, today! 
_| Sherman Display Guide 


Address PAPER PRODUCTS CORPORATION 


City State — Newton Upper Falls 64, Massachusetts 











Los Angeles ° New York ° Chicago 
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* STANDING 
ALL-AROUND 
COLLECTION OF 


DISPLAY FABRICS 
IT HAS EVER BEEN 
OUR PRIVILEGE TO OFFER 


DAZIAN'S x 


THE WORLD’S OLDEST DISPLAY FABRIC ORGANIZATION 
ESTABLISHED 1842 
NEW YORK: 142 WEST 44th STREET 
BOSTON: 260 TREMONT STREET 
CHICAGO: 125 NO. WABASH AVENUE 

LOS ANGELES: 731 $0. HOPE STREET 

DETROIT: 630 BOOK TOWER BUILDING 
- i 
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( THIS SUMMER LETS 
HAVE. A B\G SPLASH 
OF (8G FORA COAL, 











Cd VITING DISPLAYS 








DISPLAY 
MANAGER 


LIGHT-WEIGHT 








( IT SURE ATTRACTS ~— 

AITEN TION. HAS GREAT 

ONILITY WALUE AWD CAN BE 
“am OVER ANDOVER. 









CUTS EASILY 









GENERAL 
MANAGER 
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PROV VEN SALES PUNCH 
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SULILIER DISPLAYS 


CLEANS EASILY 


FOR 








(THATS A DEAL/M  \ 
IV FAVOR OF — 
I'll SIGN A PO. FOR 
ANY AMOUNT 
YOUSAY/ 
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PURCHASING 
AGENT 


ol 








REALISTIC SNOW TEXTURE 





WHEN YOU WANT THE SUMMER CROWDS 


To STOP - LOOK and SHOP 
Trim Windows Liberally with Frostee Sno Backgrounds 


Leading Display Jobbers from Coast to Coast carry a complete stock of 


Frostee Sno Blocks and Flakes. 


FROSTEE SNO COMPANY, ANTIOCH, 


ILLINOIS 








PRECISIO 


Sf 











The MOBILE MAN is 
precision built to keep his 
flexibility indefinitely. He 
is a permanent investment 
in versatile, trouble-free 





service. 
It’s the precision workman- 
ship inside the MOBILE 
MAN that keeps him per- 
manently flexible. See his 









anatomy at the convention, 
Room 520-521, Hotel New 


Yorker. 


BARRANGO 
MANNEQUIN 


ViPe Vida i eth iv. 
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Infua-Chem 


TRADE MARK 


really do 


sun-protect your 
window displays 
from fading 


Ask any of our more than one hundred thousand 
customers who are using more than 





one million shades— then... 
Write to us for more information and 
a free estimate. 


*£ hafta -Chem is the exclusive product of 
Transparent Shade Co. 








Transparent Shade Co., Box 2135, Dept. IF TS-14 
Terminal Annex, Los Angeles 54, California 


Gentlemen: Send more information and a free estimate. 


Name_— 


RANSPARENT SHADE CO. | ,.,,,.. 


LOS ANGELES, CALIFORNIA ee ee 
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S-T-R-E-T-C-H-E-S TO FIT ANY MANNEQUIN AND FIT IT BETTER 


“afl WIG 


NO MEASURING ¢ NO GUESSING 


Now you can get a perfect wig fit 
with the newest development in man- 
nequin wig-making. The Multi-Fit Wig 
will give you a variety of interest in 
your mannequin displays. The entire 
appearance of your mannequin can 
easily be changed . . . use a new wig 
and, presto, you have a different 





looking mannequin. 


MULTI-FIT WIGS... 


e Fit any mannequin regardless of 
headsize and fit it snugly. 


@ Eliminate unsightly gaps between 


head and hair. 


@ Eliminate inaccurate, bothersome 
and time-consuming measuring. 





@ Are practical, economical and 
functional. 


Multi-Fit Wigs will attract attention to 
your mannequin displays and bring 





buying customers into your store. 


1948 





Send in a picture or newspaper clip- 
ping of the coiffure you prefer for 
matching, as Multi-Fit Wigs can be 
furnished in any color or style. 























If your jobber does not carry Multi-Fit Wigs write to us,and give us the name of your jobber. 


MULTI-FIT WIG Co. 


35 WEST 36th STREET © NEW YORK, N. Y. © LOngacre 4-7910 
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CANDLE. Beautiful two-tone 
metaliic combinations. White 
with gold. White with red. 
White with green. White with 
silver. Size: 18° long, 92" 
wide. doz. to box. 


801 


SNOW MAN. A white lace 
sheet of cellophane laminated 
to a silver aluminum foil, cre- 
ating anicy effect. Size: 26," 
long, 152°’ wide. 2 doz. to 
box. 


802 
REINDEER. Graceful design 


molded with a combination of 
white lace cellophane and 
foil, creating an icy effect. 
Size: 19%," long, 13’ wide. 
VY, doz. to box. 


803 


SLEIGH. Molded with a com- 
bination of white lace cello- 
phane and silver foil, creating 
an icy effect, scrolled with 
brilliant red metallic trim. 
Size: 28%" long, 16” wide. 
Y doz. to box. 


804 


ANGEL. Molded with white 
lace cellophane laminated 
over silver foil. Wings molded 
of silver foil. Hand painted 
face. Size: 22’ long, 16" 
wide. 2 doz. to box. 


SCL 


SANTA CLAUS. Red metal- 


lic hat with white trim: Hand 


painted face. Size: 13%" 
long, 11’’ wide. 2 doz. to box. 


805 


ICICLES White lace sheet of 
cellophane laminated with a 
silver aluminum foil, creating 
an icy effect. Size: 20’ long, 
13°’ wide. Y doz. to box. 


9278 


BELL CLUSTER. Satin rib- 
bon backed on heavy foil oak 
leaf. Size: 2-7", 2-8”. 
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Revolutionize 


your store displays 


with the brilliant creations of 


HOLIDAY HOUSE 





The Holiday Line. Laminated cellophane and foil molded dis- 
play accessories. Rigid relief designs to lend “that extra some- 


thing” in making a display outstanding. Priced 





to fit your display budget ... and remember, 


never before have most of these 





designs been executed in cello- 
phane and foil! 


STAR BAND CO., INC. 


65 West 56th Street 
New York 19, N.Y. 





Plant: Portsmouth, Va. 
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An exceptionally strong, tough and 
















pliable covering. Plastex is richly 
embossed on a heavyweight paper; 
coated with a special water repel- 
lant, it is readily washable. Plastex’s 
two-tone, simulated plaster finish 
will truly add “class” to your every 


display need. 


Secure Plastex from your jobber or write 


us for folder and swatch of new Fall colors. 








LININGS 






gaa 
BACKGROUNDS 


Z5 hoot nol +326 


per 50” wide roll 
Special Quantity Prices 












& 


ARROW DECORATING & FIXTURE CO. 


325 WEST GLENWOOD AVENUE 


PHILADELPHIA 40, PA. 


~ 
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| Many choice 
F territories 
still 
available. 
Write for 
| information 
<0 and 


pS interview 
CeS INCORPORATED la | Pict mo 
2675 WASHINGTON AVE. ST. LOUIS 3, MO. 
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at last! oF ew /AY), Z 
letters to Santa 5 / 
get results 


A child's dream of a letter from Santa 








comes true... and you can be the 
merchant who thrills him. Right before his 
eyes, IN YOUR STORE WINDOW, he can 








see Santa getting his letter. 





Wondrous Christmas mechanical window 





display that works from the outside IN, 





and incidentally creates a steadily 








incoming flow of small fry and parents. 























Outside mail box receives the letters, 











inside conveyor belt appears to carry them 





straight up to an animated Santa 











who stamps them “Received”! 








a gi 2 


TAKE A TIP from the sensational pre-show response 


and wire TODAY for complete specifications and 











La 


blueprints. Exclusive to just one store in each city. 
































SANTA 

uni G ) Bliss helps you wrap up your Christmas 
Ek ° . 

promotion in one complete plan 





Everything you need to run a “Santa Postman” promotion in a campaign guaranteed 





to be the talk of the town! Contains newspaper mats, a radio script, miniature mailboxes 





for children’s gifts, specially-designed letter paper and envelopes for the children’s 


letters and the store’s answers. Write TODAY for further information. 
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DIVISION OF VISUAL MERCHANDISING 
460 WEST 34th STREET, NEW YORK 1, N. Y. 
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FOR BLOUSES AND SPORTSWEAR. 


A Gibralter of Achievement in 
Design and Construction. 


99 


Discounts to Chain and 
Department Stores. 














Colors: White, Blue, Flesh, Black, 
Green. 
All Colors Antiqued. Automobile 
Lacquer Used. WASHABLE. 











For Modernage.... 
In Sophistication .... 
































FOR SUITS AND COATS 


Jobbers' Inquiries Invited 
Copyright Applied For 


for the First Time 


“GLAME’ GIRL” 


. .. The Papier Mache Bust Form That Is Actually A Mannequin!!! 


Full Round Head. 


Half Round Body. 





Glamorize Your Apparel 
With “Glame Girl” 


Bust Forms 








FOR LINGERIE AND DRESSES 





ORIGINAL SALON DISPLAYS 


AVENUE BROOKLYN NEW YORK 
Manufacturer and Distributor of Mache Forms — Anything Made in saa, Mache. 


2297 CONEY ISLAND 








YSTALITE 


KRYSTALITE displays are—SPARKLING—SNOW WHITE—and 
FEATHER-LIGHT—They are sturdy and have a texture that rivals 
Nature’s very own SNOW—SNO-BLOCKS—SNO-FLAKES. KRYSTALITE 
displays are “Naturals” for FUR—WINTRY—and Christmas window 
decoration. 


wha 


se manthRGE SHOWMAN. KRYSTALITE GIANT SNO-PANELS—SLABS 


Green scarf—red candle. Perfect for snow 8 ft. by 20 inches wide; 1—6 inches thick. CHRISTMAS TREE 

scenes—holiday windows and interiors... TYPICAL PANEL SIZES AND PRICES No. 1505—Fully dimensional Krystalite 
: Each—$9.25 15"x36\x1"..$1.30  12"x72"x1".. 2.00 Christmas Tree. 20” high, 12” wide and 

No. M-2135—Slightly Smaller Snowman— 20"x36"x1".. 1.85 20"x72"x1".. 4.00 4” deep. Sparkling white with green and 


Same genres design full round. KRYSTALITE PLASTIC SNOW—Nature's closest rival red metallic ornament jewels. Silver foil 
18” high, 10” wide, 9” deep. . Each—$5.00 garland, green plastic coil trunk 


Each—$2.50 
KRYSTALITE DIMENSIONAL STARS . a 
No. S-2218—Laminated | ae DIMENSIONAL KRYSTALITE BELLS 


star 18” x 18” x 3” with : 
decorative center. Also Full Round—snow-white— 


available in 28 inch size 4 sparkling—With hanger. 
—double faced i ‘ d No. W-2113 
Each—$3.10 . a Ene a 13”x10” Each $3.35 
ens ' No. W-2117 
17”x12” Each $4.40 
No. W-2121 
21"x15” Each $6.50 


to real snow—Non-crumbling—Large Flakes— 
Packed in 1 Bushel containers. 


CUT-OUT STARS 


No. $-2310—10” x 10” | 
$2.10 per set of 3 


No. S-2314—14" x 14” | 
$3.50 per set of 3 GIANT AYE UL SNOW FLAKES 
No. S-2318—18”" x 18” | Three layers—Fully dimensional—Can be suspended 
$5.15 per set of 3 by a thread. 
Also available in one No. F-2500—Size 15” x 15” x 1”—Each set of 6 as- 
inch thickness at sorted designs—$4.50. 
approximately Y the No. F-2535—Individual Thin Snowflakes—Assorted 
prices shown. sizes and patterns up to 15” x 15”, all Y%” thick. Per 
set of 18—$3.00. 


DISPLAY DEALERS participation is invited. Write today. 


GLO-BRITE PRODUCTS, INC. ‘a7.Kcaueorawe 
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NOW! Create Giant, Dramatic Dispiays 


from JUMBO SIZE 
KRYSTALITE SNO-PANELS = SNO-BOARDS 


Here’s a display material that’s realistic and easier to handle than any you’ve ever known. 
apt 


It’s light — light as a feather (a 20” x 72” x 1” Sno-Panel weighs only 19 ounces). Sturdy — 
rugged, durable and non-crumbling. Easier to cut and shape than wallboard! 


YOU CAN USE KRYSTALITE FOR: Authentic, wintry-looking Window Flooring @ Spark- 
ling white 7 to 8 foot high window Wall Paneling e@ Smart FUR DISPLAYERS and 





Mannequin backdrops @ Dramatic, snow-textured, self-standing Letters up to 36” high 
e Giant Igloos, Stars, Bells, Snowflakes and other Christmas display novelties. 


IT’S EASY AND INEXPENSIVE! 
Build Your Own Sparkling White Cool Effects and Christmas Displays 


Krystalite makes it possible for you to afford bigger, more effective displays for less money. 
Sno-Panels are now available up to 8 feet high — 20” wide and | to 6 inches thick. 


TYPICAL LOW KRYSTALITE PRICES 
PANEL SIZE — INCHES PRICES PANEL SIZE — INCHES PRICES 
le = 36” =e 2- $1.50 2¢ xia, a $1.85 
IS” 272” xl 2.75 26° = 72" = 4.00 
All other sizes and thicknesses proportionately low! 


Now At Your Display Dealers! 


If he is unable to supply you write or wire us. 


KRYSTALITE CUT-OUT LETTERS 


Self-standing letters 12” high x 3” thick. Cut them from 3” 
stock or buy them ready made. Entire alphabet now avail- 
able — any copy you wish, each $1.00. 


SEE US IN ROOM 732, HOTEL NEW YORKER. We'll 


have a host of new ideas in Krystalite to show you during 


Display Market Week. 
ATTENTION DISPLAY DEALERS and Manufacturers of Point-of-Sale units. 


Our distributor and convertor set-up is now ready on Krystalite Panels and 
Krystalite Plastic Snow. Packed in 1 Bushel Cartons — finest Snow in the 


display field. 





Write Today for Free Samples and Sales Portfolio 


PRODUCTS, INC. chictco 4s, “iimois 
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IMPORTANT 


DON'T CONFUSE OTHER WIDE PAPER NOW BEING OFFERED 
UNDER THE NAME OF SEAMLESS WITH BULKTON SEAMLESS. 
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We deeply mourn 
the logs of 
mur Beloved Friend... 


ROBERT B. GINSBURG 


He leaves behind a host of friends among whom 
we were proud to be numbered who loved his 
kindliness and vibrant personality and respected 
his keen intellect. 

We know that our mourning for “Bob” Gins- 
burg will be shared by all who are a part of the 
display industry, whether they knew him or not 
. . - because he contributed so much to it for so 
many years. 

A great man has gone, but we will ever 


remember him. 


MAHARAM FABRIC CORPORATION 


Joseph Maharam 
Samuel D. Maharam 
Max Maharam 
Arthur Maharam 
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Whether you're traveling by flying 
machine, by rail or by stage, you're coming 
East to see the latest in display 
merchandise. 

For botanicals you need go no 


further than Colonial. We've the reputation 
for a line featuring “the very 


finest in florals.” 


# 


DECORATIVE DISPLAY CO., INC. 
70 WEST 40TH STREET oe NEW YORK 18, N, Y. 








NATIONAL ASSOCIATION 
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BUILD VOLUME WITH DISPLAY 









sy W. J. CADDELLE 
Display Director 
Allied Stores Corporation 


DISPLAY ... as the integral part of the sales 
promotion plans. With the return of the highly 
competitive market we find once again the need 
for that one potent sales factor in the building of 
sales volume, Display. Display as a promotional 
media has been proven, not theoretically, but in the 
stores in terms of increased volume. Figures 
back up this statement in every type of retail 


operation from department stores to the super-marle 


The day of the temperamental window trimmer, the 
genius with the tack hammer is as passe’ as the 
short skirt. In his place we have the display 
director, efficient, imaginative but organized in 
his thinking and a competent executive in the field 
of retailing. This transition has not been rapid, 
but it is solid and top management today is willing 
to admit that display is not a step-child but the 
prized performer when the chips are down and 


volume is needed at low cost 


Too often, in the past, display thinking has started 
and ended with artistic appeal, this too is “old hat”. 
Display should and does in most cases originate 
with the merchandise itself and a comprehensive 
analysis of the merchandise is the first step to be 
given consideration in bringing the item to the 
attention of the buying public. Phe capable display 
director today must know among other things, store 


] 


lavout, fashion design, trend and to a degree a flair 


for diversified merchandising. The greatest need 
is for the well-organized approach to the display 
sales promotion picture. This calls for executive 
‘know-how’ in planning, organizing and expediting 
to completion display plans without losing artistic 


appeal. 


At a recent managers and directors meeting of the 
Allied Stores Corporation a group of 77 department 
stores located from coast to coast, Mr. Russell A. 
Brown, former publicity director of Lord and Taylor 
and Marshall Field and now vice-president in 
charge of Sales Promotion at Allied, said of 
Display 


“Display is a mirror which reflects your merchan- 
dising preperations — on an organized basis at the 
point of sale — where you make direct contact with 
your customer. Since retailers spend thousands in 
putting their names before the public via news- 
papers, radio and other promotional media, display 
is in the enviable spot of being the closest to direct 
customer contact.” 


It is my humble opinion that good display is simply 
good store keeping and to date no other one thing 
has been found to surpass this requisite to solid 
volume building. Stunts have their moments on the 
stage of retailing, but display is the consistent 
performer. 


PROGRESSIVE 











MERCHANDISE 


PRESENTATION 


JUNE, 













For list of N.A.D.I. members and products, write John F. 
Bowman, Jr., 11 East Walton Place, Chicago, Mlinois. 
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How Display Is Handled 


Fk you 1 be original, at least be others on his staff enlarge on it and with entrance niches. Eight of these large win- 
excellent results as shown by the very fine dows along the main street, Second avenue, 
r of Rhodes of Seattl calibre of display which is produced in the are in the form of islands. Moreover, there 


different,” savs Rav R. Blossom, dis 


1 . ] 
Play qairectotl 


he preaches. He department is no interior display staff; this form of 

display must be sandwiched in between 
window work, even though the store has 
six selling floors, with display being 
changed at regular intervals on some of 
them. Periodically the display  depart- 
ment prepares settings for style shows. 
During the fortieth anniversary promo- 
tion last year, different settings had to be 
made for the three fashion shows held 


slossom practices what 
stays away trom lines ot In spite of the fact that there are only a 
s competitors Ly 1 ti zen people in this department, including 
doing he ies to toll Blossom, all major settings are changed once 
treatmen i a week with the exception of the corner 
windows which are allowed to stay in for 
two weeks in certain seasons, such as Christ- 
and Easter The magnitude of the job 
apparent when one counts the in- 
for the sidewalk area has some 

] each day. 

The only solution is a rather rigid 
schedule. On Monday, domestic and_ tur- 
displays are installed. On Tuesday, 
On 


ws, not including numerous 


—In general, display at Rhodes of Seattle miture 


display the basement windows are put. in. 
Wednesday the back windows on the main 
installed On Thursday the 


is of a conservative nature. The 
staff of I2 handles 35 windows, including 
several of the always difficult island type, in I are 

addition to all interior display— windows go in, in front of these 
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At Rhodes Of Seattle 


windows. No 


And on Fridays the large 
windows — and odds and ends! 

units of the main floor interior 
are changed at least five times a 
for Valentine Day, spring, Easter, 
fall— with other promotions, 
and the like 
changes. 


windows. 


mer and 
worked in_ be- 
n these seasonal (Sometimes 
they are 
and then 


ledges.) 


interiors are so arresting 
windows, 
main floor 
made on 
store, according to the 
promotion, whether in the 
department in the basement or 
third floor. Certain 
allotted to the 
department for installing 


outside 
placed on the 
ar changes are 


ighout the 


used in 


1 


interiors 


sion and 
ren's 
en’s wear on the 
of the week are girls 
he display 
interiors. 
entire 
up by 


that the 
level is taken 


fortunate in 
street 


, : 
odes 1s 


on the 


frontage is sacrificed for 
truck delivery, for merchandise 
through a tunnel First 
into a spacious. subterranean 
room. The main fixture 
and work room of the display 
are located in the basement 
this receiving 
convenient, for 


comes 


below avenue and 
receiving 
room, store room 
department 
adjacent to 
This is especially 
half ot the 
ties used by the department are purchased 
on the 
large props offer no prob 
The 


the second 


room. 
about proper- 
deliveries of even 
] 


rei. 


outside and 


and sign shop are located on 


floor of the store \ll 


office 
phase ~ 


—Several mannequins are usually seen in 


each of Rhodes’ windows, since the units are 
quite large. Displays are changed on a 
rigid schedule which is broken only at rare 


intervals for special merchandising events— 


By 
HOWARD E. JACKSON 


under the 
who 


department are 
Blossom, 


of the display 
control of Display 
plans promotions, designs and lines up the 
orders the copy, selects the mer- 
and that the 
properly. He 

well as_ the 


Director 


setting, 


chandise sees windows are 
with the 
and 


heads of 


executed works 


buyers as advestisers, 


when necessary meets with the 


the various departments on matters of 


poli y. 


Blossom is assisted by Robert Knapp, 
who assumes full charge in his absence 
Knapp is told what to use in each window, 
and at all charge of the in- 


stallation 


times has 
men. 

Glenn Wilson is 
\ card-writing 
interior 
tain 
styling, 


head of the sign shop. 
machine is used for all 
with the exception of 
promotional Bryan 
several other 


[Continued on page 102] 


cer- 
heads 
fashion 


signs 
signs. 


Jan 
assisted by 
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Approaches 





N breaking away from the routine of the summer really brings the light touch into 

same head tor this article each month, pre lominance. 

we noticed the tithe of Glen Baugh’'s Display Director Glenn Baugh’s  afore- 
display at  Silverwood’s-Wilshire mentioned window at S:lverwood’s-Wilshire, 
“Casual Approach to Summer”, which seems — entitled “Casual Approach To Summer”, 
to symbolize the displays of Southern Cali featured tropical worstecs. A yellow, spun- 
fornia this month \Ithough most of. the glass sun, fastened to the back wall, served 
year finds casual wear in the van in this to trame a sketch of a summer scene 


shown on the opposite page at the top. The 


—At the upper left, by Mary Kay Kerwin, 
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title of the display was also fastened to the 
back wall in yellow cut-out letters. A red 
cedar post, supporting a horizontal cedar 
plank, was placed in the center of the win- 
dow, simulating a fence. The tables holding 
shirts and accessories were also made of red 
cedar. A burnished copper pot in_ the 
center of the window held a tropical plant 
which touched up the summery atmosphere 
of the window. The floor was covered with 
bright yellow wallboard. 

At Buffum’s, in Long Beach, Display 
Director Leo Rauch used “The Californian” 
magazine as the theme for a very successful 
promotion, carried out through the entire 
store. This particular issue of the magazine 
was devoted to “California Sunshine — In- 
spiration for Creativeness”. Rauch borrowed 
this theme for his displays, two of which 
are illustrated. California ceramics were 
used extensively as props. Two windows in 
the series featured large potter's wheels 
(presumably that’s what they’re called; 
they're swiveled platforms mounted on a 
tripod on sculptors and ceramic 
workers do their clay models). The cer- 
amics were the creations of such well-known 
California firms as Corona Del Mar, Rich- 
ard Cromwell of Hollywood, and Kay Finch. 
Redwood shavings and live plants were used 
on the floor, while live branches overhead 
helped frame the scene. The apparel worn 
by the mannequins was, of course, Call- 


which 










Haggarty's. Upper right, by Leo Rauch, 
Buffum's, Long Beach....At the left, by Stan- 
ley E. Thompson, The May Company— 
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fornia-made. One of the windows in this 
series was an exact duplicate, in three 
dimensions, of the cover of “The Cali- 
‘ even to the color scheme. 

Mary Kay Kerwin did a nice barnyard 
splay for the J. J. Haggarty promotion of 
ny Owen “Barnyard Clothes’. In the 
iter of the window was a large stack of 


iornian 


raw on which a mannequin was sitting, 
iving a little straw basket. Papier mache 
ks and chickens were shown scratching 
ound in the straw. One of the other two 
inequins held a small straw basket 


hich, 1f one uses one’s imagination, she 


id just finished weaving. It was almost 
ntical with the one the other mannequin 
making There was no. display 
ised in this display. Instead, the 
ler, “Ours Alone—Tony Owen Barn- 
Clothes”, was painted on the outside 
he window in brilliant barnyard colors. 
’ painted on the outside of the window 


slortul line work were several chickens 
arious sizes. 
mething a bit different in fashion dis- 
was offered by Display Director Stan- 
EK. Thompson at The May Company. 
window was a part of a promotion of 
n suits. White seamless 
tor the background. 


paper was 
Large, green 


lettering was used on this’ back- 
nd, reading “Greens, All Greens 
tornia’s Native Color’. A gray rug 


Directly above, by Leo Rauch. . . . Upper 
ght, by Glen Baugh, Silverwood's. . .. At 
he immediate right, another Silverwood's dis- 
ay — this one being by Robert Casale, Sil- 
verwood's - Santa Barbara— 
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Summer . . . Casually 


was used on the floor. Two mannequins, 
dressed in green with brown and _ white 
accessories, were used. Each mannequin 
had a dog on a leash. The lighting was 
white. 
proved to be most effective. 

“Keep Cool 
offered by Display Manager Robert Casale 


This was a very simple window, but 


Topside” was the advice 


display at Silverwood’s 


in his “Straw Time” 
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By 
JOHN L. COONEY 


in Santa Barbara. This was a straw hat 
promotion, featuring straws suitable for 
those tormal occasions when a_ dinner 


\ triangular back- 
ground panel in soft green with a coral 


jacket 1S required dress 


colored wooden frame was fastened to the 

back wall A vellow wallboard cut-out 

head (wearing a straw hat, of course) and 
[Continued on page 94] 




























































































































































ew Directions 


ODERN china and lamp display has 
Today the wise 

designer and display expert makes 
use of many new materials that have 
reached the market in recent years. He 
selects colors that highlight the feeling of 


come a long way! 


the china and lamp as well as serving as a 
foil so that the merchandise stands out in 
He keep the display area light 
and airy in feeling, avoiding anything that 


sharp reliet 


will make it seem crowded or cluttered or 
heavy. Here he seeks and usually receives 
the cooperation of the merchandise man- 
ager to see that stocks on view are reduced 
to single samples of each item in the line 
and that reserve stocks are stored out of 


The designer has one main purpose in all 
types of china and lamp display to create 
a display that will enable the customer to 
view each object separately against a back- 
ground that is flattering, in an atmosphere 
that is relaxing yet colorful and in the 
mood ot the merchandise. 

In considering the various detailed prob- 
lems involved in china and lamp display - 


and none will deny that there are problems 


JUNE, 1948 


—perhaps it will be easier for the reader 
to take up each type of merchandise sep- 
arately. So far as possible we shall do this, 
exploring lamp presentation first, then china 
presentation, and finally drawing some gen- 
eral conclusions. 

In the nature of things lamp display often 
presents the designer with some situations 
that are, to put it mildly, pretty difficult to 
solve. The greater the number of lamps 
involved and the smaller the space, the more 
difficult the solutions become. First of all 
lamps —both the table and the floor lamp 
variety — vary widely in height, yet to be 
properly viewed by the customer they 
should be seen at eye level. The reader 
will agree that there isn’t any lamp on the 
market, and never will be, that really ap- 
pears attractive when the customer either 
looks down on the top of it or peers up in 
under it like a small child with the feeling 
that she is practically inside the shade 
where she shouldn’t be at all. Very often 
these situations occur because the lamps 
on display have not been arranged at the 
right level for viewing. In this case what 
happens is that there isn’t any viewing at 
all because the customer is so blinded by 
the light bulb shining in her face that she 
can’t see anything anyway. But exposed 
electric light bulbs can be avoided with 
good merchandise presentation which keeps 
lamps at the right level. Here is how it 
can be done: 

For table lamps use three different shelf 
levels, putting the tallest lamps on the low- 
est shelf and the shortest on the highest. 
When three levels are not needed all the 
time, construct the lowest shelf so that it 
is free-standing and can be removed when 
not in use. Design the top shelf in saw- 
tooth construction so that the second shelf 
— although it extends beyond the peaks of 
the saw-tooth — does not have to come too 


In China And 


far out, thus saving space. With the saw- 
tooth design each lamp seems to have an 
individual niche of its own, creating an 
effect of being displayed by itself. (See the 
illustration for this kind of shelf unit.) The 
same treatment can be used for floor lamps, 
of course with the shelves constructed much 
nearer the floor. In all cases the height of 
the shelves is determined by the height of 
the lamps, with the object being to give the 
customer the best eye-level view and to 
avoid exposed bulbs at all costs. 

If you prefer free-form tables, these can 
be constructed in units of three so that 
one fits under the other like a nest of 
tables. With good design they will offer 
an interesting pattern as well as maximum 
display area. An example is the illustra- 
—Top, saw-tooth table lamp display shelf de- 
signed by Paul McCobb gives each lamp an 
individual area and uses a minimum of space 
since the lower shelf does not have to extend 
far out because of the saw-tooth design. .. - 
Center, abstract table by McCobb is espe- 
cially designed to hold three featured lamps; 
it is of bleached oak. . . . Left, still another 

adaptation of the saw-tooth design— 
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tion from the Richards Morgenthau & Co. 
showroom. 

Something to be cautioned against in 
lamp presentation is the “maze” effect cre- 
ated by standing individual lamps on blocks 
or pedestals. This is bad display because 
it ends up with a forest of lamps reaching 
to many different levels and the sum total 
is so confusing that the lamps are not 
displayed advantageously and the customer 
is certainly not induced to buy. Instead 
she literally “can’t see the forest for the 
trees.” Ii you have to show lamps 
with many varying heights, then group those 
of approximately the same height together 
in an individual unit at one level and group 
other heights together, too. A free-form 
design can well be used for such a unit. 


Lamp Display 


To show featured lamps, try to arrange 
them next to a chair or table. This will 
give an informal, at-home feeling and may 
even induce the customer to buy some of 
the accessories. Of course chairs or tables 
must be in keeping with the design of the 
lamp itself. It is a wise precaution never 
to display too many featured lamps, and 
thus, as it were, to lose the effect of the 
spotlight. 

In every type of merchandise presentation 
color is very important. Lamps are no ex- 
ception! Once the basic part of your pre- 
sentation is constructed so that all sense of 
clutter is avoided, then you can go to town 
on color. Here are a few hints on using it. 
Good, clean, strong colors make excellent 
backgrounds. Try decorator’s colors in- 
stead of the neutral shades still frequently 


—At the right, this unit shows china in five 
colors. The four levels of the suspended table 
tops are designed so that each color of china 
is on its own separate eye-level. Table tops 
are bleached oak. Background uses random 
width technique for an interesting texture plus 
practical function. Blowup and abstract pat- 
tern of aluminum bar are also fastened to 
random width wood strips— 


—Above, this chinaware display unit is backed 
with perforated acoustical board, giving a 
light and airy effect and permitting the color 
A 
crowding. 


of the drapery fabric to show through. 
large variety is shown without 
Shelves are of glass— 


used. 
time create a neutral effect. 
with new 


always adds interest to any setting. 


mention a few, recommended are textured 


drapery fabrics, textured woods and com- 
“Weldtex,” 
random width wood strips and perforated 
accoustical board. Handle these background 
materials well, and they will suggest 
[Continued on page 112) 


position boards — specifically 







Many strong shades will at the same 
Experiment 
textured materials, for texture 
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PAUL W. McCOBB 
Consulting Designer to Modernage 
Furniture Corporation and Richards 
Morgenthau Company 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This college fashion show display 


n T of severdi e€ ements formina a inale unit. 
a simple and inexpensive 


showing the backs ot their 


Properties: The display i: 


ne. College students 


heads, are seated watching a fashion show. This 


: rr 
splay atrord 


an opportunity to show millinery 


fe : : 
well as streetwear. !wo smartly attired tigures 


h wn mode 
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Arrangement: Three units are noted in this special 
August showing of fur-trimmed coats. 


Properties: Three mannequins showing the very 

latest creations appear to emerge from a large 

open box lined with a glass fiber seeming to create 

an ethereal effect around the lovely coats. Copy 

card is seen tacked at upper right section of 
gisplay. 












Arrangement: Several elements make up t back 

TO-SCcn | promotion howing a selection ot toa 
+ha yunNaer et. 

Properties: An over-sized apple is the center of 

Tr I tic r Tor this of piday. The Cox tion A | f l 

pple is lettered across it. A young teacher ar 


ointer while a small group 
Copy card is shown at lower 
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COMING UP 





Arrangement: This shirt promotion for the college 
student consists of several elements forming a 
ingle unit. 


Properties: The shirts are stuffed with tissue and 
uspended in the air. To the shirts are attached 


pennants representing various colleges. Extra 
hirts are shown in center foreground along with 
opy card. 



















Arrangement: This young girls’ back-to-school dis- 
play is quite simple, yet effective. It consists of 
three units combined as one. 


Properties: A large paper panel has a break in 
the center through which a group of attractive and 
colorful school togs make their appearance. Two 
youngsters look on and show their approval. Copy 

. | | . . c xs 
card is shown at lower right. Caption for this 
display may read, ‘Coming Through With Flying 
Colors. 





Arrangement: This back-to-school promotion for 
younger boys is made up of various elements form- 
ing a single unit. 


Properties: An over-sized open book serves as a 
display panel for boys’ school togs. One youngster 
sits on top of the book while the other, an older 
boy, poses at right holding a huge pencil. opy 
card is shown at lower right. 
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OR vears, men’s windows throughout 


the country have trailed far behind 
women’s fashion display in originality 


of thought and dramatic presentation. Ther« 
are. of course, a number of reasons fot 


the existence of this condition Basically, 


however, the fault lies in a lack of en 
thusiasm by displaymen in general for men’s 


wear display And this very lack of en 


thusiasm. in turn, stems directly trom a 
lack of knowledge ot the fundamentals of 
handling men’s merchandise. 

The average displayman, having received 


his early training in women’s fashion dis 
play, becomes easily discouraged when hi 
finds himself working in a medium with 
which he is unfamiliar 

Naturally he employs the same techniques 


with which he has achieved success in 
Teminine displa because they are the only 
techniques he knows More often than not 


the result is a display which, if not down 
right effeminate, at least lacks any definite 
masculine characte! 

“Frills” —so essential to successtul wom 
en's fashion display must be virtually 
eliminated before a displayman can begin 
to acquire the masculine touch. He must 
learn to emphasize the tailored lines. My 
own interpretation of the masculine touch 


sharper lines with masculine 


appeal, a relaxed tailored expression shown 


includes 


in your men’s merchandise We have oitten 
heard the expression “feminine touch”, 
which 1s explanatory of someone's gifted 
ability to handle women’s fashions The 


same term, only changed to “masculine 
toucl ma could be applied to one espe ially 
talented in handling men’s apparel, talented 
vevyond the average in his field 
he display director during the past few 
irs has come into his own. His superiors 
are fast beginning to recognize that good 


ispla mean much toward the success o 


—Above, a cut-out palette is used as a 
shadow-box. . . . Upper right, a display 
reproducing the theme of a store mailing 
piece which the seated figure holds in his 
hand. . . . At the right, the typical locker 
room setting provides an excellent means of 
showing men's sports wear— 


DISPLAY WORLD 


wear displaymen who are striving for the 
same perfection in their windows that. is 
attained in women’s fashions. The question 
comes up: “What can be done to display 
men’s wear with dramatic appeal?’ Actu- 
ally, men’s wear. displays have more 
possibilities for dramatic appeal than do 
women’s. For instance a displayman with 
imagination can do an outstanding job with 


color Think of all the beautiful sets of 


color pattern neckwear, teamed with the 


Some Essentials Of 
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many outstanding shirt fabrics! The color 
wise displavman can do miracles toward 
arriving at a beautiful, coordinated men’s 
wear window. Men’s and women’s suitings 
come from the same mills, thus giving the 
men’s wear displayman equal, if not more, 
style in pattern and color in his merchan 
dise 

Men’s wear displays require much more 
advance preparation. The selection of the 
merchandise and its forming and_ proper 
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handling must all be worked out 
the window installation. 
windows 


prior to 


Good men’s wear should be 
planned weeks or months in advance. Meet 
held to determine torth- 


Through meet 


should be 


Ings 


coming promotions. these 


ngs a carefully selected merchandise pro- 
planned. 


purchase for his department the 


Each buyer should 
right pat 


coordinate 


eram may be 


tern and color merchandise to 


vith other departments 


ood Men’s Wear Display 
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The clothing which plays such a major 
role in the first selected. 
Should the suit be a glen plaid, a stripe, or 
a plain cloth, we try to select the furnish- 


store 1S 


men’s 


ings that will best offset the pattern or 
color, whichever is the stronger. We try 
not to “busy” up our ensembles by using 


too much pattern with pattern. 


Color plays an equally important part in 


men’s windows as in women’s. We strive 


for sharp color contrasts with masculine 


47 


simplicity. We arrive at color in our win- 
dows through several mediums: First, the 
merchandise must be carefully selected with 
color limited to two outstanding shades as 
the predominate. In most 
wear selected will be your color guide in- 


cases the neck- 


asmuch as the right color neckwear 1s 
upon coordination 
value in picking up or matching a dominant 


accent and 


decided because of its 


color in the clothing To 


emphasize the color ensemble, we use styled 


By GUY GREENAMYER, JR. 
Henry's, Wichita 


taffeta neck tops which match the color 
used in our neckwear, and add_ softness, 
plus a more finished look. Neck silks will 


which is 
suit. In our 


( ol ir 


highlight a 
weave of a 


help to pre- 
dominant in the 
furnishings windows, the color used in our 
toward the 


neckwear 


adds 
promotion of outstanding 
and shirt promotions. 

For dramatization, we strive to maintain 
masculine simplicity, letting the merchan- 
dise with good style and color interpreta- 
The prop is 


neck tops considerably 


color 


tion carry the scene. “idea” 
secondary. 

In lighting men’s wear displays, we are 
careful not to use there 


some 


color on color; 
exceptions: one is 
light emphasizes the color and 
doesn’t change the merchandise from its 
natural color. To offset this, we highlight 
only a part of the suit with color, focusing 
the greater part with a clear light. Cross 
lighting will give the best results when the 
merchandise is not too far forward in the 
window. Lighting directly from above will 
give the desired highlighting, but will cause 
shadows and tail to emphasize the pattern 
in a suit, unless a direct spot is used at a 
desired angle to light the garment properly. 
Color lighting in display can be 
overdone. We play up color lighting 
chiefly to add color and we use it on the 
merchandise only when it can add a touch 


are, of course, 


when the 


men’s 


of warmth and character. A coat must 
never lose the natural expression of its 
accentuated tailored lines; the casualness 
of the sport coat; the loafer jacket must 


maintain that relaxed, casual look. 

Men accept women, 
only they are a little more cautious about 
its active use in their wardrobe. It is used 
more extensively in Secretly, 
most men like color. but in many cases are 
hesitant in its 
proper color coordinates. 

The simplicity of true to life scenes are 
especially appealing to men, and in most 
will comment. 
This medium of dramatization, if properly 
executed, is the shortest route toward good 
this inter- 


color as readily as 


sportswear. 
use, being uncertain of the 
considerable 


cases create 


wear display. I believe 


[Continued on page 80] 


men’s 


—Upper left, here again Greenamyer has 
used a familiar scene in order to show a 
variety of apparel for the businessman. For 
the "Cardigan Story", merchandise colors 
were in maroon and light beige; the book 
had loose pages of seamless paper, and the 
book binder was of tropical matting— 
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T was cotton-picking time in Chicago 

during the past couple of weeks, but the 

picking was done in the selection of 
merchandise for store windows. 

As an example, in a highly dramatic scene 
John Moss, Jr., director of display at 
Marshall Field & Co., flaunted Bing cherries 
and played up their lusciousness with en- 
chanting cottons in stripes and plain fabrics 
of soft, muted reds, relieved by chalk white 
as shown here. The presentation featured 
“Fresh color flavor in Summer Cottons” 
from the Young Chicago Shop and_in- 
cluded a complete summer wardrobe of 
sportswear from pedal pushers to high style 
sports clothes. In the background a life- 
sized cherry tree, sprayed white, was dotted 
with Bing cherries. A mannequin, wearing 
pedal-pushers in white and Bing red stripes 
and a blouse in reversed stripes, picked 
cherries atop a ladder painted chalk white. 
Another, dressed in casual clothes with the 
cherry color, was seated on one of the large 
wooden tables, painted the lush shade of 


Chicago Picks Cotton 


cooked cherries and set with white coffee 
cups and individual helpings of Bing cherry 
pie, topped with great gobs of whipped 
cream. White netting was fastened down 
in pleats at the window corners, below a 
valance of cotton in stripes of white and 
black on a cherry background. Pebbles in 
earth tones, bordered by a wide band of 
white stones, covered the floor to complete 
an arresting display surrounded by sky- 
blue walls. 

At Carson Pirie Scott & Co., Clement 
Bradley, display director, has been keeping 
the backgrounds of the State street win- 
dows in neutral monotones and depending 
upon intense lighting for drama. At night 
the lighting increases the color story and 
emphasizes the merchandise because of the 
almost invisible background. Four of these 
windows were recently done in pale gray 
with a definite Chinese feeling to stress 
the popularity of Chinese shantung dresses 
featured in twin arrangements. In one 
window —first illustration—two mannequins 
were posed before full length mirrors to 


permit an all-around view. The mirrors 
were enclosed in heavy frames covered with 
natural Chinese grass paper. A long coffee 


table with base and top of black lacquer 
supported by Chinese gold dragons, placed 
back of the center, served as decoration for 
both sides of the window which were painted 
with the colors of the dresses. Fresh 
flowers, Japanese yew and_ rhododendron 
leaves were supplied daily by a local florist. 
Copy in Chinese script said “From every 
direction . . . Shantung the favorite reflec- 
tion.” 

Dramatization of cotton sport dresses was 
i ‘ : simply handled by G. C. Bowen, display 
CARRE ele ae ae s manager, Henry C. Lytton & Co., in an- 


BING at ae : , , 
fees CoM | New eet ee other series through the employment ot 


yn Sart 


—Top, by Clement Bradley, Carson Pirie Scott 
& Co. ... Left, by John Moss, Jr., Marshall 
Field & Co.— 
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—At the right, by G. C. Bowen, Henry C. 

Lytton & Co... . Center, by Reed Schlade- 

man, The Fair Store. (Another of Schlade- 

man's displays appears on the cover.) .. . 

Below, by John R. Cooper, Jr., Mandel 
Brothers— 


oversized papier mache croquet equipment 
and aluminum tubing shaped into wickets 
to frame two mannequins in each of three 
windows. An out-of-doors feeling was cap- 
tured by a background of sky-blue and a 
floor govered with grass-green felt, while 
vellow lighting furnished the sunlight glow. 

New denims at $2.95 to $5.95 looked much 
more expensive with the color treatment 
siven them by Reed Schlademan, display 
manager at The Fair. Under the heading 
“Garden Denims take to Color” a crude 
roadside vegetable stand was ornamented 
with giant vegetables made of chicken wire 
and coarse burlap, dyed in hues that were 
exaggerations of their actual colors. The 





For Emphasis a. 


four mannequins had acquired an extremely) 
heavy sun tan that complemented their hair- 
dos of natural yarn. Under the amber 
lights with which the models were spot- 
lighted the sophisticated touches applied by 
the display department added an irresistible 
glamour to the inexpensive play clothes. 
The background treatment, too, is worthy 
of mention. Its high color of electric blue, 
intensified by strong blue lights, was only 
glimpsed through the openings in the vege- 
table stand, but it cast a brilliant glow that 
made a symphony of the many colors. 


All Chicago was incited to a barn dance 
and fashion show staged at the College Inn, 
one of Chicago’s popular night spots, in 
cooperation with The Fair. The display 
department of the store decorated the stage 
in typical farm style with music stands of 
the orchestra converted into barrels of 
“Mountain Dew” and “400 Proof Apple 
Jack”. 

To announce the gala event Reed Schlade- 
man featured the “Square Dance Cottons”, 
worn by professional models during the 
iashion show, in five continuous windows 
at The Fair. One is shown on the cover. 
\tmospheric glamour was achieved by erect 
ing the frame-work of an old barn made of 
4 by 4-inch uprights and rafters. A search 
ot nearby farms uncovered a very old 


ug 


ggy, milk cans, a stuffed hen, and much 
harness which, together with bales of hay. 
went into the window scenes. The clever 
use of amber lighting, filtered through straw 
and thrown on the background painted dark 
brown, apparently caused the back wall to 
recede, thereby adding great depth to a 
setting that was lavish in the use of both 
Props and merchandise. Crepe paper drap- 
ing denoted a merriment that was quite in 
keeping with the announcement: “The heart 
4 the country comes to the heart of the 
Loop. Swing your partner and come down 
lor the time of your life. Square dance 
night at the College Inn. The Fair will 
[Continued on page 121] 
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extron Believes In Display 


By HERBERT ROGERS 


N the world’s busiest mid-town section company, “are coordinated with our national the finished product. Thus Textron began 
Fifth avenue, New York City—pedes- advertising policy . . . modern in feeling to apply the idea of vertical integration to 
trians are irresistibly attracted to a . . colorful in character ... as full of the manufacture of textile products. It 
stretch of window displays that are un motion as today’s fashion picture.” processes its own yarn, manufactures and 
usual in design, full of dramatic verve and Textron, Incorporated, is a post-war phe-_ finishes its own cloth and produces gar- 
easy delineation — whimsical, and contain- nomenon. It came into being in response to. ments and other finished goods which are 
ing an ample amount of human interest an idea that was persistently entertained by distributed under its own nationally adver- 
These windows feature the products of its founder and president, Royal Little. For  tised brands. And its slogan is: “From 
Textron, Incorporated, a famous firm whose many years he watched the automotive in- Yarn to You, It’s Textron all the Way.” 
name is well-known to everyone connected dustry and carefully observed the principle “Textron is not a yarn or a fabric,” states 
with retailing of mass production and its corollary of Julie Cowles, director of fashion publicity. 
“Our window displays,” asserts George F. complete integration within one company of “‘Tex’ is taken from the word textile; ‘on’ 
Swartz, sales promotion manager of the the various elements necessary to turn out comes from the final syllable of many fibres, 


such as rayon, nylon, vinyon, Thus by com- 
bining the two we produced a word mean- 
ing a textile made from many fibres.” 

Miss Cowles points out: “Our displays 
merely attempt to show the great variety 
of Textron products in as interesting a 
manner as possible. The idea is forcibly 
conveyed in both display and advertising 
that Textron makes what Textron is.” 

Textron has no display director. The 
advertising and sales department decide 
upon the type of merchandise to be fea- 
tured seasonally or otherwise, and _ the 
displays are scheduled accordingly. The 
over-all ideas contemplated in the proposed 
displays are submitted to a_ well-known 
New York display firm which submits 
sketches embodying the desired ideas and 
treatments and aiter approval of these 
sketches the displays are put in production 
and duly installed. 





—The human interest angle of Textron's displays 
draws the attention of thousands ot pedes- 
trians along Fifth avenue each day. One of 
the displays on this page shows Textron fabrics 
in the bedroom of a mermaid who sits comb- 
ing her hair before a mirror. .. . Upper right, 
flower-headed figures show "Brief Coats"... . 
At the left, a fantasy setting for Textron 
lingerie— 








jut 
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—Immediately above, two stylized trees flank 
mannequins standing beside an enormous 
turkey. . . . Papier mache figures, especially 
designed, are used frequently by Textron for 
human interest settings such as this Pullman 
washroom scene and the other of a lodge 
where three impatient fishermen wait for the 
rain to cease. . . . Right center, two college 
men wait their turns while a third uses the 
dormitory telephone. . . . Lower right, manne- 
quins float on a fleecy cloud in company with 
birds, squirrels, butterflies and fleecy lambs; 
the card reads: ‘Bright as Easter . . . Gay 
as Spring'— 


Window displays are changed every six 
eks, and these settings are tied up with 
sonal changes. Thus, for example, blan- 
are featured in the autumn, while men’s 
dergarments, pajamas and bath robes are 
played prior to Father’s Day. Other 
isons, such as Christmas, Valentine, 
Faster, and back-to-school are carefully 
itilized for the display ot Textron products. 
The windows at the Textron building are 
isually large. This makes it desirable or 





necessary to build the displays from 
bottom up. At times they use units of 
iduated elevation that carry the eye from 
p to step, thus focusing attention on each 
ividual grouping. The composition of 
displays is so handled that a unit can 
taken separately as a complete display. 
We carry out in our displays a feeling 
mood and create an atmosphere that 
entuates the best features of Textron 
ducts,” states Mr. Swartz 
Photographs of the displays are sent out 
he sales and public relation force with 
view to keeping them abreast with the 
rent Textron products and promotions 
sackground colors lean towards the solid 
deeper hues in color tone, such as 
green, purple and black. These dark 
kgrounds act as a perfect foil for the 
itured products, which are customarily 
t in color tone. The display props are 
spaced from the background that the 
tect of the third dimension is made 
pecially strong. 
Masculine figures made of wood are used 
interior displays, and these are changed 
[Continued on page 106] 
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New York Displays : 


By VIRGINIA ROEHL pre 
Virginia Roehl Studio, New York City ve 





ill 
I 
sia UCH of the magic in the summer in green and a bright blue metallic cloth inside the house. The ladders and wrought 1S1 
scene will be cast in our sorcery draped the backwalls. iron garden chair are painted dark gray ng 
" skirt, the Owen Morgan design that “Looking back looks new on the summer and the floor is filled with pebbles in match x( 
plays so many roles with or without its scene, a cloud of white eyelet wafted from ing shade. h 
blouse or jacket” read the copy when Henry the past adds immeasurable charm to the Children’s clothes received exciting back- a 
Callahan, display director at Lord & Taylor bright new look of tinted poplins’” aptly grounds at B. Altman's. In all six win 
used a magic touch in a glorified magenta describes the yellow, lavender, blue and dows, Display Director Louis Villela used 
chicken coop created of poultry netting dark green dresses worn by the girls high cutouts of familiar circus animals with ul 
spaced with magenta sequins and completed Following up the content of the copy, a their offspring. The mother and child gamut It 
with a gold wire roof delightful Victorian house flanked by large included pigs, camels, giraffe, ostrich, horses | 
One figure, in a wide purple skirt with an trees makes the background. These blow- and hippopotamus finished in a pastel colot 1 
aqua stole, sits on the floor of this faney ups were in black and white while the simu- Both of the elephants are shaded in tones 
cage, apparently occupied in feeding the lated stained glass windows glow from lights of pale pink and mauve and decorated wit | 
, chickens. These highly decorative chickens pink ribbons and flowers. The little chil | 
are sculptured ot gold chicken wire and . dren in the deep rose colored howdah look 
are fur te trimmed in colortul sequins —The first two displays are by Henry Calla- highly pleased at their vantage point. 
; han, Lord & Taylor. . . . Lower left, by Louis eas iy . = 
: Fancitul care Of corn, terenmed in green Villela, B. Altman's. . . . Lower right, by Sunday by the sea” was the headline to ‘ 
sequins, sparkle like jewels and these are 


Winston Jones, Franklin Simon & Co. ... a theatrical setting at Franklin Simons 
(All photographs by courtesy of Virginia Roehl which is delightfully explained in at 
ia The floor of the window was covered Studio, New York City)— accompanying note reading, “Inspiration fo! 


temptingly scattered about the area of the 
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—Both displays at the top are by Sidney Ring, 
Saks-Fifth Avenue, as is the one at the right 
center. . . . Left center and lower right, by 
Gene Moore, Bonwit Teller. . . . Lower left, by 
Albert Tentoni, Mays, Brooklyn— 


these settings we unabashedly admit came 
from New York’s funniest musical... ‘High 
Button Shoes’. Thanks again”. 

The holiday atmosphere is realistically 
staged by Display Director Winston Jones 
with a row of pink and blue striped bath 
houses in the foreground and the brightly 
colored pavilions in the background painted 
on seamless paper. 

The bathing beauties’ greatest competition, 
however, is afforded by the playful card- 
board fish that rise above the rows ot 
decorative blue waves. The abstract figures 
all wear gold slippers with their green and 
white, black, yellow, pink and white suits. 

A series of six imaginative windows by 
Display Director Sidney Ring at Saks-Fifth 
Avenue was based on a contemporary best 
seller and the copy was lettered in black 
on white in the same style as on the book 
jacket: “SFA’s wish fulfillment .. . ‘It's 
(not) all mental’ ”’. 

In the accompanying display the patient 
blissfully reclines on a black leather couch 
as she describes her dreams to an invisible 
psychiatrist. The vision at the right depicts 
her dream of being arrayed in black satin 
her slender waist twined with diamond 
necklaces. Swirling mauve and pale blue 
streamers are painted on the backwall. The 
hanging mouldings, grouped as in a paneled 
room, are projected as the ethereal sugges- 
tions of the chambers of her mind. A copy 
of the book lies on the floor of the window. 

Again, “SFA’s Exclusive Sun Polka by 
Frances Sider” was featured in six light 
settings where summer fun such as canoe 
ing, bicycling, picnics, the beach and cro 
quet were simply suggested. 

The polka dot colors red, white, blue 
and green — were repeated in the colors of 
the hemp ropes which were lashed to a 
cleat on an arrangement of white boards 
grouped fan-wise; the ropes were then 
carried to the ceiling, drawn down again, 
up and back to another cleat— making a 
lesign of diagonals. The featured acces- 
sories included scarfs, field flowers, parasols, 
itility bags either in the polka dot or in the 
predominant color. Three croquet mallets 
lean against the backwall and the floor is 
lled with white crystals. 

Display Director Gene Moore used un- 
isual and very interesting decor for show- 
ng “. . . shade flower shades: our own 
xclusives for a beautiful summer life, 
herever’. Natural color Chinese straw 
ages” were filled with dried straw flowers 

pink, blue, vellow and red. The poles on 
hich these bowls were shown were of 


1 


irying height and in position were slightly 
Iting. 
The mannequin, in a wine colored shan- 


ing suit with matching linen shoes, wears 


gray pearl choker and trails a gray silk 
irf as she wanders through the maze of 
les. The wall is French blue and _ the 
or 1s covered with cork discs. 

‘Renaissance of the chic French nudes ot 


20's” accompanied the hosiery display 
ich was dramatically presented at Saks- 
ith Avenue. Through the use of a pat- 

[Continued on page 105] 
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California 


goodly portion of California came by 
plane, rail and motor transport to 
Stix, Baer & Fuller, St. Louis, just 
before the store announced that its second 
annual California-on-the- Mississippi promo- 
tion would be held in May. Residents in 


ne — \ = i the heart of America were once again 


* * r F 4 : : ; 
cd ein , 4 ' . introduced to the cultural, floral and mer- 


AMP ms sy : P ; 
“Tiles , gate 7 ae i chandise products which have gained for 

a . California international reputation, 

Syl Rieser, Stix, Baer & Fuller’s director 
of display and fashion coordinator, virtually 
reconstructed the Washington avenue front 
ot the store from Seventh to Sixth streets. 
Under his supervision, a Spanish rock wall 
strongly suggestive of early California was 
constructed on the Washington avenue side- 
walk about 2 feet from the building line. 
Several hundreds of geraniums and palms 
shipped from California were planted in the 
3 feet of soil contained behind the rock 
wall. 

The entire bank of Washington avenue 
windows and those immediately adjoining 
them on Sixth and Seventh streets were 
devoted exclusively to California merchan- 
dise, set in a background rich in California 
flavor, \nother West coast touch was 
obtained by an elaborately designed canopy) 
one block long, extending the entire front 
age of the store, and painted a Spanish pink 
with brilliant floral decorations. This 
canopy dramatically projected the second 
annual appearance of  California-on-the- 
Mississippi to motorists as they entered 
Missouri from Illinois over the Eads bridge. 
The display department further intensified 
the traditional Southern Californian motif 
by quaint shutters, 24 inches wide on either 
side of all windows featuring the California- 
on-the-Mississippi promotion. These shut 
ters, painted a pure white, were in dramatic 
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In St. Louis 


contrast to the brilliant coloring ot the 
rock wall and canopy. 
lhe store’s merchandisers worked closely 
vith Rieser’s department so that the Cali- 
fornia - on- the - Mississippi promotion had 
store-wide integration. Regardless in what 
reas in the store’s nine selling floors the 
customer traveled, she was impressed that 
nce again it was possible to capture and 
ecesstully transplant the essential flavor 
an American locale more than 2,000 miles 
way from its native habitat. A Southern 
California al fresco atmosphere was. ob- 
tained by a sky effect over all of the Wash- 
ngton avenue and Sixth street entrances. 
ill palms, extending from flower boxes 
ated over these entrances, not only sug 
sted Hollywood locale, but also success 
lly gave the illusion of surprising depth 
of the ledge displays located on the 
eet floor and many throughout the store 
re especially designed in typical Cali- 
nian modern manner and featured man 
juins displaying both women’s and men’s 
rt and casual ready-to-wear. 
Constance Wiedemann, special events di- 
tor for Stix, Baer & Fuller correlated 
merchandise and display features with 
eclal exhibits geared to California-on 
Mississippi. One such exhibit was 
lollywood in Miniature,” which was con- 
ved and prepared by the Marine Corps 
igue. This exhibit featured models of 

familiar scenes as Grauman’s Chinese 
atre with its famous foot prints, the 

Ilywood Bowl and the original Brown 
rby restaurant. An outstanding feature 
group modeling was Hollywood's radio 
v, containing in perfect detail the Na- 
nal Broadcasting and Columbia Broad- 
sting buildings, Earl Carroll’s theatre- 

[Continued on page 105] 
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CHILDREN'S BACK-TO- 
SCHOOL 


In center of window place cari- 
cature of young football hero, 
made of plywood and _ felt. 
Pedestal on which figure stands 
is also of wood and should simu- 
late books. Figure holds globe of 
world in one hand, football in 
the other. 


Children's cutouts (made of 
plywood on order of paper doll 
cutouts) wear actual merchandise 
and are placed in semi-circle 


around hero. 


Paint backwalls and floor dark 


autumn red 
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swale ones 


BACK-TO-SCHOOL 


Miniature campus is _ con- 
structed of wallboard cutouts 
which are free-standing. Painted 
detail of campus is done in gay 
colors. Applique plaid fabric or 
wallpaper to roof-tops and door- 


ways. 


Floor is laid out to represent 
campus grounds by using white 
pebbles for walkways and fine 
scatter-grass for lawns. 


Pose mannequins off-center, 
wearing college apparel. Some 
luggage could be added. 


Paint backwalls pale blue. 
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KALAMOTORS 


FOR EFFICIENT DISPLAY ANIMATION 


@ 4 SPEEDS ORO, ane says 
@ MULTI-SHAFT OPERATION = 
@ PRECISION BUILT FOR LONG SERVICE santo 





































14 ROM. 
C-C WISE 








@ Four speeds...eight different basic motions 


@ Re-usable...time after time in thousands 
of ways 


@ Easy to use... unlimited flexibility 
@ Adaptations possible in endless combination 


@ Provides static displays with amazing selling 
power—with motion 


@ Consumes less electric current than a 25 watt 
light bulb 





@ Lifetime lubrication 


@ Abundant power in small package: 8” x 3%” 
x 4'2".1/20 H.P. for all moving displays 





JACK SHAFT GR 
_— ov 


Display Men! Advertisers! Put the selling punch of anima- 


tion into your point-of-sale displays! Only 1,300 of these ’ sa watt 
rugged KALAMOTORS available now... for immediate reat 


delivery! Company has discontinued sale of this standard 
item and wishes to close our stock. They pay for them- 
selves. Order a motor today. Try it. Price differential will 
be adjusted when additional quantities are ordered. 


14 2. Pom 
CLOCK wise 








WHILE THEY LAST AT THESE LOW PRICES! 


50-60 CYCLE 105-120 VOLTS (A FEW 105-120 VOLTS D.C.) 


IN LOTS OF 1 MOTOR ° ‘ ° ° ‘ ‘ ‘ ‘ ‘ $15.00 EACH 
IN LOTS OF 5 MOTORS . ° ‘ ‘ ‘ . . ‘ ‘ - 12.50 EACH 
IN LOTS OF 10 MOTORS. ‘ ‘ ‘ ° ‘ : ‘ ° 10.00 EACH 


(Transportation Charges Included) 











ADDRESS DEPT. DW 


KALASIGN of AMERICA 


KALAMAZOO MICHIGAN 












DISPLAY 


...on and off the record 








—Posed before one of Chicago's better-known pawn shops are 


Jack Pollari, designer for 


Schack's, 


Inc., 


and Mrs. 


Pollari. 


Whether they were going in, coming out, or simply passing by 
remains unknown. The photograph was taken by Fred Kuehn— 


—At the left is John T. 
Chord, national display di- 
rector for Montgomery 
Ward & Co. In the center 
is Les Barofsky, president 
of the Chicago Display 
Club, and in charge of dis- 
play for Morris B. Sachs 
Company. At the right is 
John R. Cooper, director 
of display and fashion co 
ordination, Mandel _ Bro- 
thers. All are of Chicago. 
Chord and Cooper were 
speakers at a recent meet- 


ing of the club— 











—The display staff of 
H. C. Prange Com- 
pany, Green Bay, Wis., 
caught in the middle of 
Easter preparations. 
Back row, left to right, 
George Hanrahan, dis- 
play manager; Beverly 
Berbique; Don Defosse 
and Bob WHuempfner. 
Kneeling, Roger Holz 
and Jerome Kaemaryn- 
ski— 








—Craig Embree, WANTED: 

—_ director for PHOTOGRAPHS 
euting's Shoe 

Stores, Philadelphia, FOR THIS PAGE 

and an_ associate . » any size, any subject 

member of Phila- so long as they show dis- 


delphia Associated play people at work or at 
Display Industries, play. Mail to DISPLAY 
is shown addressing WORLD, Cincinnati |. 

a meeting of the 











Quaker City group— 



















—No New Look here 
as members of the 
display department 
of Newman's, Enid, 
Okla., do their share 
toward the local 
Cherokee Strip cele- 
bration. Left to 
right, Jean Cook and 
Peggy Steele, C. E. 
Batchelor, display 
manager, and 
Naoma Dunham— 
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If you are a Display Manager and want a display item that is different, revolutionary and beautiful 
— for your holiday windows, interior or exterior display — VISIT OUR SHOWROOM, JUNE 20-25. 


You'll see startling new effects created with the use of glass tubes which we introduced early 
this year. We’ve processed these tubes into mirrored effects, Christmas pastels and into 
bended shapes of unbelievdble beauty. | 


HERE IS A NEW PHASE OF GLASS TUBES YOU'LL WANT TO SEE! So don’t fail to visit 
our showroom during MARKET WEEK, when we'll be having our own showing in 
true convention style—and witness enchanting, amazing ‘‘“GLASS ROW.” 


ustration shows interesting-exterior display. Come | 
in and discuss your own exterior display problems | 
with us. We have hundreds of ideasfor you! j 


.-- RIGHT IN THE HEART OF THE CITY : THE ADDRESS: 
...5 MINUTE WALK FROM THE HOTEL NEW YORKER 34 WEST 35th STREET 
--- 3 MINUTE RIDE NEW YORK CITY 








INAL preparations for this greatest 
event of the display year have been 
completed and the last of the 


available for the presentation of new and 


space 


improved display items has been assigned. 
With the installation of the Sylvania Elec- 
tric Products Company in the last two avail- 
able rooms the whole area contracted for by 
the National Association of Display Indus- 
tries was filled. 

Last-minute changes in the exhibit organ- 
ization found four of the members cancelling 
their space owing to fire, failure to complete 
lines and lack of fulfillment on construc- 


tion commitments for new quarters. In the 


Mark 


Managing 


Display Effects in Dallas and Pen 
Philadelphia the fire hazard 
plans to participate in 
These losses to the 
lists of exhibiting 
than offset by the re- 
from 


case of 
Displays ot 
elaborate 
Week. 


announced 


wrecked 
the Market 
originally 
were 
additional space received 
previously listed participants 
and the influx caused by the election of five 
new associate members in recent 
These newly elected firms are: 
\rts and Displays, 
York City 
Elm Products 
Conn. 
Retail Reporting Bureau, New York City. 
Park Lane Fabrics, Inc., New York City. 
Ferris-Shacknove Studios, New York City. 
additions to the 


members more 
quests lor 


nine of. the 


weeks. 


Flowers Inc., New 


Company, New Haven, 


Each of the above new 
roster of the NADI is eager to take its 
place with the other members who have 


done so much to stabilize and develop the 
manutacture of display equipment. 

Events ot Display Market Week will range 
from manutacturers 
from Sunday through Friday, June 20-25, to 


the showings of the 


several meetings scheduled for both the as- 


sociation and other groups. The annual 
meeting of the NADI board of directors is 
docketed tor Friday afternoon, June 18 at 


4 p.m. The annual meeting of the member- 
ship to conduct the general 
will be held on the next 
June 19, at 
meeting will be preceded by a luncheon for 


NADL; this will be held 


business of the 
association day, 


Saturday, twelve noon. The 


all members ot the 


in dining rooms F and G of the Hotel New 
Yorker. Several other groups will meet 
during the succeeding week both at the New 
Yorker and at other hotels throughout the 
CiTV 

Registration is an important factor at 


every gathering of people who have a com 


mon aim in life and this Display Market 
Week is no exception. In order better to 
contact the display people with the most 
idvanced ideas and to intorm them of the 
newest developments in thei protession 


he NADI desires that attending 
the Market Week drop by one ot the reg 


desks. Here the 


evervone 


directory of the 
and the 


interested in knowing the 


istration 


exhibitors will be availabl associa 


tion 1s more than 


DISPLAY WORLD 


names of those who put in an appearance. 
No registration fees will be charged and it 
is not necessary to belong to any particular 


organization. Anyone who is connected 
with the display industry or who _ utilizes 
display products in their work is most wel- 
come. 

Two important developments are expected 
to emerge from this meeting of the display 
people. One is the increased tempo of ad- 
vertising by the manufacturers to point up 
the factors of quality and originality in their 
products. The fact is well-recognized that 
the better product now commands the atten- 
tion of the display people and that the facili- 
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Allcock Manufacturing 
Company 
Allied Display Materials, 
Inc. Rooms 504, 505, 506, 507 
American Fixture & Mig. 
Company Grand 
American Model Form Company, 


606, 607 


Rooms 


Jallroom 


Inc. Room 725 
Ankerum Mfg. Company Room 651 
Arkow-Lewis Associates. Rooms 741, 742, 743 


Arrow Decorating & Fixture 

Company Rooms 729, 730 
Arts and Flowers Displays, Inc...Room 833 
529 
52 


Austen Display Rooms 528, 52¢ 


C. Barrango Company Rooms 520, 521 


et Week Report 


By JOHN F. BOWMAN, JR., 


Director, National Association of Display Industries 


and formerly existing on 
marginal qualifications will rapidly disap- 
pear from the scene. Many of these factors 
have already been liquidated and more are 
expected during the period immediately fol- 
lowing the Market Week and buyer discrimi- 
nation puts additional better 
production schedules, better material, better 
and the host of other factors that 
govern a buyers’ market. 

The other development expected to come 
from this meeting is the first step in organ- 
izing a pilot study to determine how display 
can do an effective job of market analysis. 
It has been long recognized that display is 
a real selling medium but no yardstick of 
facts has been assembled to back up this 
conclusion of display thinking. The plan of 
the NADI is to determine what preliminary 
must be made and how can these 
studies be coordinated with the informa- 
small as it is, that is now on hand 
from other After this determina- 
tion has been worked out it is hoped by the 
association to set up educational and other 
factual data that will provide the necessary 
information to the display manager in the 
same form and with the same reliability that 
information is other de- 
partment 

Some 


ties resources 


pressure on 


design 


studies 


tion, 


sources. 


such available to 
heads. 

discussion in various quarters has 
establishment of a fall 
market cover the interim period 
of the established. This will be 
discussed along with the establishing of a 


been heard of the 
week to 


two now 


workable code of ethics for the industry, 
participation in several industry projects 
now pending, credit information § sources, 


realignment of the by-laws of the associa- 
tion and a review of the procedure whereby 
the association has developed to its present 
degree. 

Headquarters for the association will be 
on the eighth floor of the Hotel New Yorker 
during the period of the Market Week. An 
invitation is extended to all attending the 
Market Week to drop in and say hello or 
to bring any suggestions for the improve- 
work of the NADI to the atten 
managing director. 
list of exhibitors as of June 7: 

North Ballroom 
e. 


Rooms 72 


ment of the 
tion of the 


his is the 
\dlet 


\dvance Displays 


-Jones Company 


Sa 
723 





Bois Smith Studios Rooms 818, 819 
Bonafide Display & Decorating 
Company Room 631 


Rooms 642, 643 
Rooms 604, 605 
Rooms 552, 553 
Room 610 


Bulkley, Dunton & Co., Inc. 
Carrata Company 
Chelix, Inc. 
James A. Cole Company, Inc. 
Columbia Display Material 
Company 

Cook & Meier, Inc. 
Coy-Disbrow & Co., Ine. 
Craftsmasters 
Crown-Mark Paper Corporation 

Rooms 525, 526 


Room 731 


Rooms 536, 537 
Panel Room 
Room 603 
Room 832 


Crystalline Plastics Company 
L. A. Darling Company Room 712 
Dazian’s, Inc. Rooms 549, 550 
Decorative Plant Corporation Room 617 
Decorative Novelty Company Room 527 
Dingleman-Wolff Company, Inc..Room 636 
Display Bazaar, Inc. Rooms 714, 715 
Display Mannequin, Inc. Rooms 544, 545 
Display Marketers, Inc. Room 816 
Doerr & Associates Rooms 532, 533 
Duran Style-Rite Mannequins Room 639 
EKveretts-Frederiksen-Soper 
Company, Inc. 
Elm Products Company 
Facile Corporation 
Feder Industries, Inc. 
Ferris-Shacknove Studio 
Frankel Associates, Inc. 
Fren-Zee Store Equipment & 
Fixture Company 
Gardner Displays 
Garrison-Wagner 
Company 


Rooms 622, 623 
Room 843 
Room 823 

Rooms 701, 702 
Room 831 


Rooms 727, 72% 


Rooms 652, 653 


Grand Ballroom 


Rooms 611, 612, 614, 615, 

811, 812, 814, 815 

Karl W. Gasthoff 
Company 

Display 

Display 


Mig. 
Ballroom 
Corporation Room 739 
Studios Room 508 
Glo-Brite Products Company. Rooms 732, 733 
Grant & Sons 

The Greneker Corporation 
Service, 
Artificial 


Grand 
General 
General 


Room 608 

Room 517 

Room 516 

Flower 

Rooms 709, 710 

Rooms 704, 705 
Room 625 
Room 621 
Room 650 


Grimes Display Inc. 
Grimm-Lambach 

Company, 
H. H. Gould 
W. C. Hurlock, Inc. 


B. A. Jacobs Company 
Irving 


Inc. 


Kaley 
[Continued on page 78] 
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View of a Godchaux’s Store 
window illuminated with Sylva- 
nia Birdseye Reflector Lamps. 





























































GLAMORIZES WINDOWS WITH 
NEW ORLEANS STORE SYLVANIA BIRDSEYE LAMPS 


Window glamor is achieved at the Leon Godehaux 
Clothing Co., Ltd., Canal Street, New Orleans, La., 













LAMPS 










1A BIRDSEYE REFLECTOR simply and effectively by using Sylvania Birdseye 
SYLVAN FLOOOLITE Reflector Lamps—the lamps with highly efficient 


INTENSIFY! hermetically sealed-in reflecting surfaces! Neo 


: alterations, no extra fixtures required! 


With Sylvania Birdseye Reflector Lamps you 
can paint with light... give your merchandise 
a texture, a warmth never before realized . . 
by snapping on One-Tone or Two-Tone Color 
Filters, easily and quickly. 





REFLECTOR SHOWCASE 


CONCENTRATOR 







SUPER SPOTLITE rth— 


Get the lighting effect you want by following 
the example of so many of America’s Store Win- 
dows. Send for descriptive, illustrated literature 
today! Sylvania Electric Produets Ine., Lighting 
Division, 213 Derby St., Salem, Mass. 


SYLVANIAS’ ELECTRIC 


FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES: ELECTRIC LIGHT BULBS: PHOTOFLASH BULBS: RADIO TUBES: CATHODE RAY TUBES; ELECTRONIC DEVICES 


Ea 
test Show on 
lamps that light The a 
_— ali America’s Store Win 











“Grea 
Grandmother 
Got Her 
Man” 


By 
GEORGE K. PAYNE 
Woodward & Lothrop 
(North Building), Washington 


Ik. endeavor to coordinate our win 
dow displays with our advertising, 
ind for this reason » ti oul 
windows are largely chosen tor us 
particular promotion the title was 
it Grandmother Got Her Man”, which 
been rather difficult had it not 
happy thought of asking thos« 
isplay department to contribute 
possibly some of their own an 
displays 

his cooperation we had brought 
department an old photograp! 
stereoscoyp Phe merchandise 
grandmother got het 
dropping 

shown 
entertaining 


STCTEOSCOT seemed t 

oul windows 
| 1 

WOTK Making 


were actual size 


ictically com 
windows 

installed 
would 


through our sus 


stereoscopes hie stooping motion 


vassersby, who also 
routine The win 
Piant stereo 
handled in a little different way 
used identical twin mannequins where the picture is shown 
identical gowns sitting on the windows. 


the stereoscope in the places The merchandise response 


dows was quite large, and in two cases all 
dresses of the style shown were sold during 
the week the windows were on view. 
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ID OUBL-C LO" 


DISPLAY DECORATIONS 


We have created an interesting and important group of 
decorative materials that have received an_ enthusiastic 


reception from Display Men. INVESTIGATE! 


























ALUMINUM FOIL 
STARS 


In Brilliant Red, Siiver, Blue and Gold. 
Sizes from 114" to 6". Fireproof. 








A ES EE Ne See eee ee 





ALUMINUM FOIL TREES 
Modern interpretation of the traditional Holi- 
day Tree. In variety of brilliant colors. Sizes: 
1514"" and 21". Fireproof. 




















SEND FOR OUR LATEST CATALOG 


“SNOW FLAKES. PAPER NOVELTY MFG. CO. 


Shimmery, 3 dimensional. Exception- HOme OF SOXCMUWes lamer rropucts 
Sizes: 434" and 6". Fireproof. 505 CARROLL STREET, BROOKLYN 15, N. Y. 


ally light in weight. In attractive colors. a 
Sales and Showroom: 


FIFTH AVENUE BUILDING + 200 FIFTH AVENUE, NEW YORK, 10 
TORONTO, CANADA 














*Trade Mark Reg 
| CANADIAN PLANT: 90 CHESTNUT STREET, 
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Here And There 


ot tootwear, George 


astner-Knott Company, 


a background and sidewalls done 


green. The fence was painted in 


effect, while the stepladder was 


4 WOO! 
j 
don 


rested on a slanted tree 


plattorm covered with grass mats. The 


in rose and 


light green sun-back 


by kK Francis 
ee Bufttalo It 1s 


windows devoted 


Allen, 
Nashville, 


Signs in each display were placed against 
an old wagon wheel, the sign having a red 
pinned to the left 
windows 


bandana handkerchief 
brought a 
comment from the 


Hildreth, and added a 


through the sportswear de- 


hand cornet These 


great deal ot public, 
according to 


al of trafte 
that 


great 


partments were represented in_ the 

oy 

aispltayvs 
: eliminating “Nite 

Richard used 


lower left for 


For a display of glare 


Lite’ driving glasses, Kester 
the display shown at. the 
Rothschild’s, Kansas City lwo headlamps 


Were 1 t 1 ( the wallboard reproduction ot 
dimme that 


eves 


tutomobil sufthciently so 


] 


not strike the viewer's 
—At the upper left is a display by George 
Allen, Castner-Knott Company, Nashville. . . 
Upper right, by K. Francis Hildreth, J. N. 
Adam & Co., Buffalo. Lower left, by 
Richard Kester, Rothschild's, Kansas City. : 
Lower right, by Emery Gregory, in charge of 
display for the Men's Shop, Neiman-Marcus 
Company, Dallas— 


too glaringly. The glasses were spotlighted 
at the left ot the 
platforms and on 


window, displayed on 
inclined Above 
the scene was suspended a large pair ot 


planes. 


papier mache glasses, each lens space con- 
taining a mache head wearing glasses and 
shown below. 

of a dis 


peering over at those 

The concluding photograph is 
play by Emery Gregory, who handles Men's 
Shop display for Neiman-Marcus, Dallas, 
under the Guy H. Malloy 
The vard copy for this window read, “For 
men of the Southwest the Tops!” The 


window neckties 


supervision of 


featured straw hats and 
and also welcomed the Wall Street Journal's 
othee 
sidewalk and = curbing, | fire 
traffic light all 
The setting was 


new Dallas Properties used wert 
hydrant, and 
constructed — ot 
that of a 


ne wsboy 


plaste! 
suburban street 
corner, and a 


Wall Street 


selling a 


with copies of thé 


Journal under his arm_ was 


paper to one mannequin while 
over the 


to start across the street. 


another, also looking paper, Weds 


just ready 
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PROGRESSIVE 


i) 


MERCHANDISE 
PRESENTATION 






Oe 
FABRIC CORPORAT I 


NEW YORK: 130 West 46th Street 
CHICAGO: 6 East Lake Street 

ST. LOUIS: 927 Century Building 

LOS ANGELES: 1113 So. Los Angeles Street 
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nother a ARAM Exclusive! 


, 


= beautiful wood and marble-grained papers will respond so easily 
to your varied requirements. For modern decor the light-wood surfaces strike 
just the right note, while the darker patterns and gracious marbles remain 
supreme for period and classic settings. Perfectly reproduced from selected 
wood-grains and marbles, TRU-GRAIN is practically indistinguishable from the 
real thing! Hang it as ordinary wallpaper. Its sun-fast, water-resistant and 
scuff-proof, too. 


Plan now on using TRU-GRAIN in any of its.21 magnificent patterns and 
color combinations to point up your window and interior displays . .. for back- 
grounds, for props of all kinds, for signs, cut-out shapes, ete. And it is 
perfect for offices and showrooms. 


Maharam, "Display Center of America’ stocks TRU-GRAIN at all branches. Procure 
it also from jobbers across the country. Rolls are 31'' wide and 15 yards long in these 
exquisite grains @ PINE .. . Knotty, Pickled «© WALNUT .. . Qua tered, American, 
Burl © PRIMA VERA #© MAHOGANY e MAPLE e ZEBRA WOOD e BAMBOO 
WEAVE @ MARBLES « All at $9.00 per roll. 


. 
* 
‘. 
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odeo Time In Ph 


PRIL brings to Phoenix its annual 
world’s championship rodeo, recalling 
memories of the old-timers of the 

West and bringing to newcomers and resort 
visitors an idea of what the past vears 
were like For a week Phoenix reverts to 
Western attire 1s 


frontier outfits, Levis, 


the early Western dress 
donned by evervone 
checked shirts, high heeled boots, ten 
rallon hats, bright colored scarts \ny pel 
son disregarding this regulation may find 

n the hands of the vigilant “Jay 
ees” and taken to the Bunk House where 
i kangaroo court judge sentences the victim 


to a none-too-gentle rice on Maria, a buck 


DISPLAY WORLD 


By E. M. DURKIN 


Korricks', Phoenix 


The streets and business fronts are festive 
with banners showing cowboys on plunging 
Western settings and attire are 
featured in retail display windows in keep- 


horses 


ing with the spirit of the event. 
“Everybody's Dude-ing It Now” was the 
theme of Korricks’ windows for this year’s 
rodeo. The first display gave the modern 
cowgirl a choice of matching set of strong 
green wool gabardine frontier pants and 
embroidered vestee worn with a_ tailored 
suit. Or she could select a brightly colored 
plaid shirt with the ever-popular tan fron- 
tier pants. Short ties, beautifully embossed 
leather high heel boots, and hand-tooled 


Felts were typical accessories. 
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oenix 


For a small fry display, blue denim Levis 
were shown as standard equipment. Boots, 
hats and belts in this window were smallet 
versions of the regular Western garb. The 
little girl added a natural suede fringed 
jacket with leather buttons. The boy was 
astride a stained redwood fence. Horseshoes 
hung amidst natural raffia, and the teal blue 
valances framed the arrangement against a 
desert-green background. 

Standing against a corral fence, the well 
dressed rancher wore a frontier outfit of 
tan wool gabardine with a matching. shirt 
or jacket. A plaid shirt was shown, and 
the rancher’s belt was of wide, hand-tooled 
cowhide with an Indian buckle of. silver. 

The rodeo itself is introduced by a two- 
hour parade viewed by 200,000 spectators 
lining the streets. Three thousand horses 
participate in the parade, which has no 
motor-drawn vehicles. Many of the floats 
are reminiscent of early Western events and 
\ll must, of course, be Western in 
theme. Float entries come from as far dis- 
tant as 250 miles. Stage coaches and other 
tvpically Western vehicles of all kinds, 
picturesque Indians in full regalia, bands 
with their high-stepping drum = majorettes 


scenes. 


all pass in review 

This vear Norricks’ float was a reproduc 
tion of the early store front as it appeared 
when founded in 1895—17 years before 
\rizona became a state in the Union. On 
the hitching rail bordering the board walk 
sat a girl in authentic costume of the ’90s, 
talking to her suitor in cowboy costume. A 
bit of humor was introduced by the re 
pentant husband at the jail door, talking to 
his wife. A group of cowboy musicians 
played within the store itself. The sides of 
the float were decorated with paintings ot 


desert scenes. 


—This was the float used by Korrick's in the 

annual parade seen by more than 200,000 

people. The major part of the float repre- 

sented the actual front of the original store 
in 1895— 
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ow * 
inspired... 
Paris fashion news, says VOGUE, 


is..."the idea of a ovely body line, 


underscored curves, of a moving, fluid 


silhouette.” Beau Monde follows suit ! 





all MOI 


MANIKINS WITH MAGNETISM 





See your horrect-way distributor for full details. 


Korreet-way displays, piv. oF AMERICAN FIXTURE & MFG. CO., SAINT LOUIS 3, MISSOURI 
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Versatile 
Property 


Pictured here are five displays, in each of which a variation 
of an extremely versatile display property is shown in_ the 
presentation of merchandise ot widely varying natures. Thx 
prop was designed by Del Le Sage, display director for Spokan 
Dry Goods Company, Spokane. It is of white pine construction 
and is described by Le Sage as follows: 

“The uprights are 10 feet high and 7 by 7 inches. There ar: 


four openings, 5 by 5 inches, evenly spaced in each upright. 


The cross-arms are 2-, 4-, 6- and 8-feet. Each upright has 
these four sized cross-arms The placement, of course, 1s 
optional. Two uprights in a window can block for a 16-foot 
spread. These units make excellent furniture dividers for the 


interior, and also excellent giitware displayers for the interior. 
“Arthur V. Fraser, who ruled display at Marshall Field’s 
for so many vears, told me many times never to forget that ‘a 


good big display is always better than a good little display.’ ” 
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Ur 
CW 


OME 
On 24th Street 


Ketween Sith 
and Seventh Avenues 











Just in Time for N. ¥. MARKET WEEK 


During the week of June 20th to 25th we will be ready with 5 floors of display ideas... 
in our new home that has been acclaimed one of the finest display centers in the nation. 
Besides visiting the Hotel New Yorker, be sure to include a call to 24th Street, the “coming 


center” of this city’s thriving display industry. | 


We welcome visitors—old friends and new ones will find much to see at DECORATIVE. 


DECORATIVE PLANT CORP 





136 WEST 24th STREET - NEW YORK 11, 
WAtkins 4-4405 

















WORLD 





DiSPrPLaAryT 










Display Material Offered 
For National Notion Fair 


Greater sales and profits in notions 1s the 


theme of the National Notion Fair which 
will begin August 21 and will continue, at thi 
liscretion of the individual store, tor on 


two or three weeks. This promotion, spon 
sored by the National Notion 
1s pointed at emphasizing the 


merchandise 


\ssociation 
tremendous 
variety otf available in noticn 
nationwide pul 
bring it to the atten 


customers 


departments, and through 


licity will effectively 
tion of store 
The National Needlecraft Bureau has pre- 
pared display material, advertising mats an. 
public:t 











personalized radio and newspape 
retailers 
which is available 


olorful display material 1 


material for the use of intereste | 

this promotion, all of 
tree of charg ( 
available in three consisting ot 


poster 18 x 24 


piece sets 
inches and two 
\ll material may 
National Needlecraft 
lifth New York 


one main 
side cards 11 x 14 inches. 
be obtained from. the 
Bureau, Inc., 385 


City 16. 


avenue, 
Once again a window display contest will 
be held in conjunction with this promotion 
Cash prizes will be awarded to the display 
men creating the best notion windows for the 
National Notion Fair 


lows, for each of three 


Prizes are as fol 
groups department 
and chain 
first, $100; second, $50, and third, $25 


independent variety stores, 


stores, 


stores 


Comic Strip Stars 
Make Display Bow 







Happy the Humbug, star of the nationally 


syndicated strip, 1s 
Bentor Service, 220 East 


New York 


on a new line of 


com now in display. 
Second | street, 
into production 


units and dis 


City, has 


LOE 





display 
players based on the colorful characters and 
strip. 


situations featured in the 


being manutactured and 
under an 


The displays are 
marketed exclusive licensing 


New York Post 


owner of the strip, 


agreement between the 


Corporation, copyright 


and Bentor 


The first display units prepared are pri 
back-to-school anil 
Others tor 


wide and window use, as well 


marily designed tor 


campus windows general store 
as Christmas 
units, are 


now in production and will be 


presented in the near future 


Frank & Seder Appoints 
Scalese Display Manager 


Formerly of the display staff of Kaut 
mann 's Department Stores, Pittsburgh, 
James Scalese is now in charge of display 


for Frank & Seder, of the same city He 


Richard Snvdet 


succeeds 





We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 







YORKER 














Sauta 


ymesy 









































of Lustrous Deep-Pile i 
Red and White PLUSH 


Another Art R. Cohen Company scoop! 
Lustrous deep-pile plush has been prac- 
tically non-existent. There's still too little 
to meet the widespread demand. Thanks 
to our alertness we can now supply them 
..... but, please, order without delay. 


EVERYTHING COMPLETE « MADE OF 
THESE LUXURIOUS MATERIALS WITH 
TAILORED FEATURES: 


Rich, full head-dress and beard of ex- 
tremely realistic white wool, as illustrated, | 
Red plush Santa cap with white plush 
trim and tipped with jaunty large white, 
pom pom. Red plush coat with white Ba” 
plush trim and white plush belt with 
buckle. Glistening black heavy leather- 
like leggings, trimmed with white plush. 







































Complete suit lined with sateen. Made 
in large size only. 






$ No. 

No. 

No. 

complete, F.O.B. Pittsburgh. No 
Mail orders filled promptly. § ‘° 
er All 


ART R. COHEN CO. 


810 Penn Ave., Pittsburgh 22, Pa. 


a . 


_ * aE 


“SHINY BRITE”’ 
Metallic ‘‘Old-Fashion”’ 
Ornaments 


Balls that are hollowed 
on one side with artistic 
ridged and folded pat- 
tern. Glistening silver, 
corrugated reflector- 
type caps and metallic 
hooks. 


One size only... 
25” dia..$24.00Gross 


Available in same dec- 
orators’ pastel colors as 


Trim Holiday Displays 
With These Twinkling 


“SHINY BRITE” 


ALL RNAMENTS 


e Mirror-Brilliant . . . In a Myriad of Iridescent, Decorators’ Pastel Colors 
¢ Glistening Silver, Corrugated Reflector-type Caps and Metallic Hooks 


The Art R. Cohen organization does it again! Convinced by 
last year’s success that we have the finest ball ornament 
value in the country, we've stocked-up with a record- 
breaking quantity ....enough to meet the greatest imag- 
inable volume of orders. 


It's a matter of record that not a single Art R. Cohen cus- 
tomer for metallic balls was disappointed last year. And 
again this year, we UNCONDITIONALLY GUARANTEE that 
each and every order will be completed. Don't delay! 
Order now. 


® To Ornament Trees, Backdrops, Props, Show Cases, Columns and 
Doorways..A Thousand and One Uses For Windows and Interiors 


COLORS: Royal Purple Orchid 


%,” Diameter 
$5.50 Gross 


214” Diameter 
$12.00 Gross 


25” Diameter 
$15.00 Gross 


2%” Diameter 
$18.00 Gross 


314” Diameter 


Emerald Green Turquoise 
Midnight Blue Coronet Red 
Chartreuse Silver Glow 


Surprise Pink 
Shocking Cerise 
Natural Gold 


Glittering Metallic Foil Papers 
2 


6” Width 


listed with Metallic Ball 
Ornaments. 


$24.00 Gross 





“SHINY BRITE” 
Metallic Pointed 
Tree-Top Ornaments 
For crowning displays 
and many other types 

of trim applications. 


9” High : . $4.50 Doz. 
11” High . . $7.50 Doz. 


Available in same dec- 
orators’ pastel colors as 
listed with Metallic Ball 
Ornaments. 


COLORS: 
* Surprise Pink 
¢ Chartreuse 
° Turquoise 
¢ Coronet Red 


10 yd. Rolls . . $2.00 Roll 
REAM ROLLS 


* Silver Glow e Emerald Green 
¢ Fuchsia * Midnight Blue 

* Shocking Cerise ¢ Ice Blue 

¢ Natural Gold * Baby Bive 


100 yd. Rolls . . $16.50 Roll / 
. {Prices on Request) 


Lustrous SATIN RIBBONS 


FOR DISPLAY & GIFT WRAPPING 


lo. 3 Ye” 100 yd. Bolt . . . . $2.95 
0. 5 Rh” 00 yd. ton sj... Oe 
fo Wh S0ud te... . Se 
40 2%" Mv. Goh . . .-. Se 
lo: $120 406" S50 ed: Bok . .. . Se 


All colors available, that harmonize and match 
with the metallic foil papers and metallic balls. 





unshine 


») 
orner 


WILLIAM J. CADDELLE 
Display Director 
Allied Stores Corporation 
New York City 


—The exterior of the new St. Petersburg unit 
of Maas Brothers has the upper and lower 
portions finished in light turquoise. The hori- 
zontal fins at the second story level are in 
bright yellow. . . . The other photographs cre 
of typical displays at the recently opened 
store. L. L. Wilkins is display director— 


the South 1s that 
in St. Petersburg, 
unit of Allied Stores 
sistel store to the 
Brothers ol Tampa 

overall design of this building tull 
oegenition ot tl 


Importance ol display 


was incorporated plans. This 1s 
Shown 1n tl latu the store’s decor 


itself, its windows — each carpeted and 
incandescent and 
lighting and. the 


play treatment 


Hluminated with both 
fluorescent interior dis 
The vista window which 1s 


] 


situated on what has become known = as 
“Sunshine Corner” is an open back treat- 
ment and affords a complete view ot the 
interior of the store 

colorful. The 
upper and lower portions are finished in a 


light 


The building itself is quite 


turquoise, while the horizontal fins 


] 


seen at the second story level are in vellow. 
\ tall vertical sign extends from the mar 
quer level to well 


building 


above the top of the 


Weekly changes are made in each of the 


34 display windows Four acres of floor 


space, including 62 interior display 
building’s 200 by 230 


[wo additional floors 


spots, 
are provided by the 
feet and four floors 
are to be added later 

There are ten people in_ the 
partment, including two who 
interio! \ 


weekly 


display d« 
handle the 
fashion theme is selected for 
eight win- 
dows, the installation in each of them being 
carried out along the 


presentation in s1x or1 


same line \ fashion 
committee meets once a week, at which time 


windows for the future are discussed. 


Actual installations are planned a month in 
advance 
has four 


The store entrances closed by 


large glass doors; then comes a small lobby 
and four more doors. The third floor has 
no windows whatever \ir conditioning is 
used throughout, in both selling and non 
selling areas. Escalators of the latest type 
run to all floors. Fixtures are very modern 
and are placed to give the store an air of 
they are in colors which har- 


throughout the establishment. A 


Spaciousness , 


Mmonize 


large marquee runs the entire length of the 
building on both streets. 

A fountainette on the street floor seats 200 
“The Sun- 


Room” has an outside entrance sO 


persons, while a tea-room called 
shine 
that dinner can be served even though the 
This room is on the mezza- 
nine and is decorated in “flamingo” 
[Continued on page go] 


store 1s cl sed. 


colors 
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PP NEW! DIFFERENT! 


a Decorative Material for Windows and Interior Displays 


EXPANDED ALUMINUM 


@ Gives sparkling, beautiful and unusual effects 


@ Gleaming metallic material with 3-dimensional surface specially 
designed for display purposes. 


@ Offers unlimited opportunities to the decorator 


@ Available in 8 bright metallic colors and 4 dull colors, for 
year-around and seasonal uses. 


@ Flexible — easy to fashion — easy to cut 


@ Supplied in large pattern (No. 9010) 
Roll size: 27" wide, 50 ft. length 


@ Also in small pattern (No. 9011) 
Roll size: 24" wide, 50 ft. length 
RESEARCH EXPANDED ALUMINUM 
used for garlands and leaves for mirrored 
trees by Neiman-Marcus, Dallas, Texas, YOUR JOBBER CAN SUPPLY YOU. Ask to see samples of this 
in Christmas Displays designed by Guy expanded aluminum display material; also samples of Research un- 
Malloy, Display Director. expanded and non-expandable aluminum patterns. 


Manufactured by RESEARCH PRODUCTS CORP. 1015 ©. WASHINGTON AVE., MADISON 10, WISCONSIN 











ou are cordially invited to 
visit us during Display Market 
Week, June 20-25. 


* 


MESSMORE & DAMON, INC. 
Designers and Builders of Exhibits and Displays 


400 WEST TWENTY-SEVENTH STREET 
NEW YORK 1, N, Y. 
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Slowly it was realized that display decor- 


ating and merchandise presentation were 
closely interlocked, in fact inseparable and 
that display decorating and merchandise 
presentation should logically be handled by 
the same person. So there emerged a dis- 
play director. More recently, management 


saw that merchandise presentation could not 
from fixtures (the me- 
for merchandise presenta- 


be separated store 


chanical devices 


tion within the store) so we found that the 
display manager was being called in on 
store fixturing. By further logical pro- 
gression, it has been realized that store 


fixtures, as devices for presentation, can not 
be separated from the planning for proper 
relationship of one department to another. 
This matter of display and store fixturing 
automatically involves the problems of space 


allotments and lay-outs—so into store 


planning. Store planning is, of course, con- 
cerned with all the visual aspects of the 
store —the merchandise itself, the mer- 


chandise housing (fixtures), furniture, light- 
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the building facade only, as it functions fo: 
display and store entrance pur 
Briefly, facades should be ver 
simple, elimination of valances and wings 


window 


pt Ses, 


in windows so that all attention will b 
concentrated on window displays and/or 
entrances and open front vistas. At the 


present time, window display principles ar 
somewhat accurately defined and practiced 
that is, trims indicate low prices 
bargains, etc., light trims, certain colors 
imply high fashion and quality to a cus 
tomer. 


Good 


heavy 


design principles, as applied to 
building entrances, indicate that high, clean 
open-appearing doorways are more inviting 
than low, dark, closed-type entrances. The 
“open front” has come into common prac 
tice and is generally effective in creating 
an inviting entrance and an intriguing vista 
of the street floor. Now to the interior of 
the store, I believe that display decorating 
and merchandise presentation should be 
considered as two interlocking but separate 


Display And Visual Merchandising 


ISUAI 


in the 


mic 
nome 

phrase defin 
ti view in store 
visual 


pretentious title ¢ 


merchandising 


chandising 1s a new term 
nclature of retailing. The 
es a relatively new point 
keeping. At first glance, 


might appear to be a 


mployed by a displayman 


suffering from delusions of grandeur, or the 
term might be a high-sounding name used 
by management to assuage a display man 
1g 

Speaking of pretentious titles reminds m« 
i the strategy used by a certain store dur 
ing the depression With business and 
profits down, this organization found it 
necessary to keep their key people happy 
vithout increasing salaries. In order to do 
this, a bit of psychology was applied. Simu 
lated gold keys were made for the execu 
tive’s washroom; thereafter, when an em 
plo ee's salary request became insistent, 
management would present that person with 
a kev and assure him that they considered 
hin a valuable and important executive in 
the store I do not believe that the phras« 
visual merchandising 1s a key to the execu 
tive's shroom or a pompous title rather 
t is an accurate definition in retailing 

ier to better understand our new 
phrase | would like to turn back vout 
lemories to a point in the history of re 
tail when there were no displaymen 
ot eV window dressers Phese were the 
ivs when the owne yr one of his clerks 
install the window \s the tempo o 
tal mcreast shopping habits changed 
nd promotional efforts progressed bevond 
Casi | stocl wing and selling and ther 
e natural need tor tull or part-tim 

splaymet Progressively the window 
( becan thre 1 ww and interior 

iD in and ti the displav manage 

\ Ml 

\ 


By LEE WARDRIP,* 
The Ernest Kern Company, Detroit 


and architectural themes; and 


inseparable from the store planning opera- 


ing, color 
tion is “housekeeping”. 

display 
irom 


From this simple history of we 


can see the logical progression win- 


dow-dressing to visual merchandising. Cer- 


tainly the outside of the building and the 
entrances from the street to the main floor 
selling areas can not be ignored in a full 
visual consideration of the store; in fact, 


all things which the customer sees logically 
hecomes the province of visual merchandis- 


ng 

I believe that visual merchandising in its 
broadest sense is one of the most vitally 
important, single parts of the retail opera- 


tion. As a matter of fact, 87 per cent of all 
human acts are motivated or influenced by 
the contact of sight—the visual sense. 
Realizing that visual merchandising com 


bines store planning with that part of sales 


promotion which we call display, I believe 


that we should certainly emphasize the great 
importance of visual merchandising. After 
careful scrutiny, visual merchandising ap 
pears to be a literally accurate label and 


in excellent description of what a good and 
retail display operation should be. 
“should 
alert 
employing the 


( mplete 


I would like to emphasize the words 


be”, because only a few of the more 


and progressive retailers are 


point of view and tundamentals which de 


fine visual merchandising 
So far, I have been speaking in a defini 
tive al somewhat general way, but now 
would hke to present some boiled down 
servations tacts ind Suggestions con 
arious phases ot visual mer 


I would suggest that first, vou consider 


Out as a package 


uur building inside and 
our entire merchandising operation 
sta vith the outside, IT wish to mention 





follows. the 
Display 
ledge 


SCa- 


subjects. Display decorating 
basic principles of window display. 
decoration for “spot”, 
and case displays, and also includes 
sonal decorations such as Christmas, 
etc. This is the pretty part—the almost 
purely decorative art application in visual 
merchandising. Paralleling, but by contrast, 
merchandise presentation is concerned en- 
tirely with proper showing of available 


involves trims 


store 


stocks of merchandise. Merchandise pre- 
sentation is still a very poorly developed 
branch of visual merchandising in most 


stores. There are probably two major rea- 
sons for poor merchandise presentation in 
the majority of stores: 


First, a lax application of the simple rudi- 


ments of good merchandise display. There 
is no mystery to these principles. They are 
based on simple facts; such as, the right 


price, at the right time, and the right place 


in proper assortments, in proper relation- 


ship to other departments, etc. It is my 
opinion that these principles are poorly 
practiced due to incompetent or inadequate 


supervision and, in some cases, poor train- 
ing by the display and training departments. 
The second major reason for poor merchan- 
dise presentation is improper and/or inade- 
quate fixturing. Inadequate and bad fixtur- 
ing can usually be traced to two basic facts: 
incompetent planning, unplanned expansion 
and haphazard growth, which 
a malady of most department stores. 


is probably 


new trends in store planning ind1 
type fix 


economical 


Briefly, 
self-service 
efficient and 
traffic control 
proper 
traffic 
transportation 
to floors 


cate a greater use of 


tures for more 
flow 
the 


direction of 


selling. Free systen 
location of fixtures 


relation to 


based upon 


and aisles in 


vertical systems and main 


entrances 


117] 


[Continued on page 
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NATIONAL -sez- 


Paint Your Windows with... 


SWIVELIER 








SCREW-IN UNITS 
No. 107 (illus.). $1.60 


SCREW-IN 
EXTENSION UNITS 
107-5 (5" stem) $2.35 
107-8 (8" stem) 2.75 
107-1 1(I1"'stem) 3.20 








Universally 
Adjustable 


CLAMP-ON UNITS 


Clamps onto any flat or 
cylindrical surface up to 
\"' in diameter. 








817 (illus.) $2.75 
810 (push thru 
mech.) 2.80 











LIGHT 
Universally Universally 
Adjustable Adjustable 





Universally : 
Adjustable 


PORTABLE UNIT 
No. 607AN $2.60 





HOOD SCREW-IN 
and EXTENSIONS 


No.H107(illus.) $6.50 


(Less Louvers) 
Cat.No. Stem Price 
H107-5 5" $7.25 
H107-8 8" 7.65 
H1i07-11 11" 8.10 











(Less Bulb) 


*FEATURES & 
ADVANTAGES: 


@ Patented spring tension socket 
e@ "Stays put... at any angle!" 
@ Will not work loose 

@ No wing nuts or set screws 





NATIONAL HANGER CO., INC. 





Universally 
Adjustable 


HOOD PORTABLE 
UNIT 


Redesigned ‘'Swivelier’’ 
Nimble - Lite with the 
"new look"’. 


No. H607 $7.50 


(Less Louvers) 











253 W. 26TH STREET, NEW YORK CITY 


Jobber inquiries invited . . . write for 
complete Swivelier catalog. 








4 cordial 


invitation. . 


and a 


hearty welcome 


too... 


WHEN YOU'RE IN NEW YORK FOR 


# N.A.D.I. DISPLAY MARKET WEEK: 


JUNE 20 to 25... BE CERTAIN TO SEE 
OUR SENSATIONAL, NEW 

NYMPHETTE MANNEQUINS... 

And when you visit our showrooms, you'll find 
one of America's most complete collections of 
the newest and finest in Display Equipment and 
Novelties . . . Designed for dramatic and 


effective display of your merchandise. 


39 W. 37th St., New York 18, N.Y. 
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ay Class At Work 


By IRENE KARRAS and HARVEY HELLER 
School of Industrial Art, New York City 


























(For several years a course in display of this old building for the past few weeks decorate the school’s auditorium with an 
has been taught at the School of Industrial has been the scene of organized bedlam. appropriate setting for the annual event 
Art, New York City, under the direction of The cause of all the confusion is the It is nothing new at this time of year fot 
Samuel B. Schaffer So extensive is the school’s annual spring fashion show con- Samuel B. Schaffer, display instructor, to 
training that the display division of the sisting of clothes designed, made and receive a notice from the office stating that 
school can boast of 100 per cent placement modeled by the fashion students. It is the display must be up by an early date 
in the field; graduates have joined, among job of the display class to design and The first few days the brains went to 
others, Staples-Smith, B. Altman & Co., work, as in all display studios. Out of the 
Sherman, Weir, Gimbel’s, Sears, Roebuck many ideas submitted by the students of 


—All photographs with this article show pre- 


& Co., Hecht’s, Lord & Taylor, Foster parations for the annual fashion exhibit at the the class, the theme “Mardi Gras” was 
Craitsmen, and S. Klein. The following is school. . . . Upper left, the flower-making submitted and finally, after much delibera- 
written by two students of the 1948 class begins under the supervision of Instructor tion, the idea was chosen by the group. 
ied.) Samuel Schaffer. . . . Upper right, here the During the weeks that followed, anyone | 
ETWEEN tall, swank apartment houses class works on the tiny mannequins to be used entering the display shop was confronted 


on the flower floats. . . . Lower left, costumes 
begin to take form for the miniature figures. 
— Lower right, the ‘Cut-Awls'' worked 
steadily. . . . (All photographs by Bernard 

Lawrence, senior student of the school’s pho- 
directors ot the future The display room tography class) — [Continued on page 108] 


with a most peculiar arrangement. At a 
long table in the center of the room many 
of the students were busily putting together 
tiny cotton mannequins. At a table to the 


and Third avenue antique shops stands 
the School of Industrial Art. This 
little building off Third avenue at 79th 
street houses some of the potential display 
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MADISONTA, INC. 


will be ready to serve you 


MARKET WEEK 


National Association of Display Industries 
HOTEL NEW YORKER - ROOM 303 





Miadisonia Craftsmanship Available 
for On-Your-Premise Service 





Originating from 


DALLAS NEW YORK LOS ANGELES 
164 W. 25th Street 


Ameriea’s Largest Manikin Refinishers 








S Fs attHE NEW YORKER 


O o FLAMEPROOF 
© 


WREATHS @ 
X Vi A ROPINGS 6 
TREES # 


FALL FOLIAGES - - +« BOTANICALS 
NOVELTIES 


PLASTIC JEWELLED ORNAMENTS — SNOWFLAKES — TREE TOPS — 
STARS — ICICLES — IMPORTED ORNAMENTS 


sf ARTS and FLOWERS "\vc'" 


Manufacturers @ Importers 


43 WEST 56TH ST. NEAR 5TH AVE. NEW YORK, N. Y. 
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Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE; President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 


More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


~ 


_ 


Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in 
| Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 











VOL. LIl 


JUNE, 1948 No. 6 
Super-Market Week 

Seems Assured 

DISPLAY WORLD 


display 


Reports coming in to 


from display executives and from 


salesmen calling on the leading stores of the 


country indicate that this year’s Display 
Market Week, to be held under the sponsor 
ship of the National Association of Display 


Hotel New 
} } 


ave the Dest 


Industries at the 
York City. 


Yorker, New 


will attendance 
of anv such event yet held. Likewise, un 


from. the indi 


will be 


OotmMcial reports 


| sources 


Sallie 


plentiful 


at buying 
115 of the leading display 


latest 


\pproximately 


firms will show thei wares during 


the June 20-25 period, supplemented by indi 
mwroom presentations on the part 
na i I the NADI whose head 
quarters ATC 111 N« \\ Yorl 


vantages of such a M 


ICTS T 


( if 


i ( i irket Wee k 
are obvious and have been often recount Ll. 
I] tunity tor shopping an entire mat 
ket ncentrated in one area; the convent- 
en ce Saving in time and money all 
hav be listed mat times But i ore 

111 1 displayman in another country 
O point ut more poignantly just what a 
Display Market Week can actually mean to 
both « ivmen and display manutacturers 
Phe 1 wing 1s quoted trom a letter by I 
. F displa manager tor Bentalls, 
IN t QOn-Thames, England 

wish that it was possible for me 

Ver tor Display Market Week Tor I 
t ire that if 1 could spend two davs 
t ilaX ta # 1 would come 
etreshe to car through the 
ta s \ ( eset 1 efforts to 1 
. t Old Country 

\1 i conditions in 

| Wi i Tile ( sul 


+ 9 


DISPLAY WORLD 


such a thing as a Display Market Week. 

Until we can have meetings, when 
will be a definite time for all display- 
the 1 
ferings for the 


such 
there 
manufacturers’ of- 
they 
business 


men to see various 


coming can 
the volume of 


(the manufacturers ) 


seasons, 
not expect to do 
should be theirs 
if they pursued a progressive policy.” 


\\ hic h 


American displaymen attending the annual 


event have cause to congratulate the Na- 
tional Association of Display Industries on 
an innovation to be introduced this vear: 
There will be no lavish and expensive en- 


This 
decision was made at the request of numer 
parts of! 


tertainment provided by the sponsors. 


executives in various 
who felt that the 
could be better diverted for display 
Rumors have been current in the 


ous display 
the 
spent 


countrys money so 


research 


field that a research program will be sub- 
mitted to the NADI membership meeting 
during the New York show, and everyone 


in the profession will watch with eagerness 
if anything definite materializes 
or, if such a program is advanced, if it will 
receive the past 
some discussion, and then oblivion. 


to see 
the same reception as in 


World-Wide Survey 
Of Display 

Why does a mannequin which would sell 
for $160 in the United States the 
English displayman the equivalent of $440 


cost 
.. if he could get permission to buy it? 
Why does the same displayman have to pur- 
chase his figures from France and Denmark? 
What is the display picture in Holland, in 
South America, in New Zealand and Aus 
tralia? 

Thinking that the answers to these ques- 
tions and many others would be of interest 
American displaymen = and 
DISPLAY WORLD 


parts ot 


value to 
manutacturers, 
data trom 
a detailed report to, be pub- 


and 
display 
is now getting various 
the world for 
lished in an early issue 

effort is being 
letter 


\n indication of how this 


received is contained in a trom. the 


display authority in New Zealand who 1s 
compiling the report from his country 
“Since your letter arrived the telephone 
wires have been nearly red hot. I have 
contacted most of the major sources of in- 


formation trade and industrial nerve 


centers, government departmez.ts, national 


advertising firms, national advertisers, man 


ufacturers, wholesalers, retailers, banks, and 
even the Dominion president of the New 
Zealand Newspaper Proprietors Association. 
On all sides I have had whole-hearted co 
operation and intense interest \lmost 
without exception contacts have stated they 
would very much like to see the survey 





(So oe SeMA oR 
JUNE 20 TO 25 INCLUSIVE 


NADI» 


DISPLAY MARKET WEEK 





HOTEL NEW YORKER « NEW YORK 
National Ass’n Of Display Industries 
LEE ANGLE SS NE TT IE A 


DUNE, eae 


when it is completed. So far as I can gather 
it will contain information of a type in keen 
has not been collated in a 


demand which 


condensed form previously. Personally | 
believe you have started something really 
original which will have world-wide ef- 


fects. There is no doubt it should help in 
international understanding.” 

Actual publication date of the survey | 
uncertain as yet, since data from several of 
the nine countries being covered not 
vet complete. It will probably appear in the 
\ugust issue, in the mail on August 15. 


are 





MARKET WEEK REPORT 
[Continued from page 60] 
Kaplan Products & Textiles, Inc.. Mezzanine 
London Displays Grand Ballroom 
A. Lutz 
Lynn Displays 


Room 531 
Room 530 
Lustra-Cite Industries, Inc. Room 


Magnani Mannequins Rooms 647, 648 
Maharam Fabric Corporation. Rooms 640, 641 

Room 817 
Rooms 840, 841 


Room 829 


Messmore & Damon, Inc. 
M.G.M. Displays, Inc. 
Mileo Mannequins 


Modern Displays Room 708 
The Morgan Company Room 524 
Naegele-Horner, Inc. Mezzanine and 

Rooms 714, 715 


Natural Creations... Rooms 718, 719, 720, 721 
New England Decorative Supply 
Company Rooms 522, 523 


New Stvle Studio Rooms 538, 539 
Old King Cole Displays, Inc. Room 740 


Oltmann’s Parlors “A”, “B” 


Park Lane Fabrics Company, 


Inc. Room 619 
Plastic Fabricators Room 839 
Leo Prager, Inc. Room 626 


Price Fabrics Company Room 824 


R-Tex Company Room 503 
Radiant Glass Fibers 
Company Rooms 511, 512 


The Reyburn Manufacturing 
Company, Inc. 
Rip Studio 


535 


Rooms 534, 3 
Rooms 540, 541 


Royal Paper Corporation Room 711 
Schack’s, Inc. Grand Ballroom 
Scheuer Creations, Inc. Rooms 632, 633 


Shenker Displays, Inc. Room 618 


Sherman Paper Products 

Corporation Room 826 
Sherman-Weir, Inc. Rooms 827, 828 
Frederic Shipman Room 616 
Shoe Form Company, Inc... Rooms 716, 717 


Silvestri Art Mfg. Company. North Ballroom 
Standard Cellulose & Novelty 


Company, Inc. Room 726 
Dave Starkman Display 

Center Rooms 542, 543 
Stensgaard & Associates, 

Wi a. Grand Ballroom 
Swivelier Company, Inc. Room 649 
The Tabery Corporation Rooms 604, 605 
Tally-Ho Display Studios Rooms 518, 519 


Timbertone Decorative Company, 

Ine Rooms 509, 510 
Grand Ballroom 
Foye F 2nd FI. 
514, 515 


limely Service, Inc 
Tri-Allied Creative Displays 
Frederic Weinberg 

Worsinger Photography Room 646 
Zaria Displays Rooms 501, 502 
W. M. Zeppen-Field Studios. Rooms 601, 602 


Rooms 
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Life Magazine Shows Work 
Of Cecilia Staples 


A recent issue of Life magazine carried a 
number of photographs showing the work 
done by Cecilia Staples, Staples-Smith, Inc., 
New York City, at “Woodycrest’, which is 
the abbreviated name for the American Fe- 
male Guardian Society and Home for the 
Friendless. Donating her work and time, 
the well-known display factor has converted 





the interior of the orphanage into a gay 
setting abounding in three-dimensional dec- | 
orations. 

Continuing the description originally pub 
lished in the January issue of DISPLAY 
WORLD, Cecilia Staples says: “Doing over 
Woodycrest was and is a terrific task. Built 
about 50 years ago, the ceilings are ex- 
tremely high and the rooms are huge and 
barn-like. They were incredibly drab and 
dingy, and the only gay notes were the 
brass plaques that studded the walls com- 
memorating some long-deceased board mem- 


A complete line of backgrounds and 


bers’ contributions. 


j _ eo 
ig new iri are vig Ree ey | PreELTEe , accessories for modern displays. 
pinks, greens, and chartreuses. lave used =: a =| / F : 
all of our three-dimensional display gadgets | aaa, 4! se Bamboo poles, Chinese bamboo blinds, 
animal plaques, half-round fish in the | | ’ AA Ge. + Otek mats Th all weaves, starfish, coolie hats, 


bathrooms, plaster mirrors —and the result 
is probably smarter and brighter than any 
child’s room at home. 

“IT only hope that this will inspire other 


decorators and designers to contribute their | (i SS ecue f Mae SEND FOR CATALOGS and PRICE LIST 
time and talents similarly in other. toster | = eS Oe Mage . 3 . 
homes and institutions. Their personal | “i i Ptabals Bamboo 


yleasure is so rewarding and the sense of | ‘ 

iene nachna al vg Hepnnte M ‘ . 1188 SOUTH LA BREA AVE., LOS ANGELES 35, CALIF. 
achievement so permanent that it is a privi- 
lege to be of help where it is most needed.” 


baniboo planters...everything tropical. 











Sales Points "Discussed" 
By Display Device 

\ device which has been developed by 
three Chicago men is designed to be located 
at peak traffic points within a store to pass 
on verbal messages concerning products dis 
played. Substantial sales increases have 
been registered by the “Advertone” in actual 
tests, it is said. 







The recorder is concealed near the dis 
play, while a lighted figurine calls attention 
to the merchandise. As many as 90 com 
mercials, from 10 to 20 seconds in length, 


. Paris fashion news, says VOGUE, is... 


“the idea of a ovely body line, under- 


are provided; the machine starts auto 
matically when a customer interrupts a 
photo-electric beam in front of the display. 


scored curves, of a moving, fluid 


In grocery stores where the “Advertone” silhouette.” Beau Monde follows suit! 
has been tested increases of 500 to 600 per 
cent were reported. The device is operated 
on a lease basis, with representatives of the 
firm providing regular servicing. Use of the 
machine will be restricted to one tvpe ofl 
national advertiser in each field, it is said 

\dvertone is located at 2538 East 79th 
street, Chicago 


‘heal monde 


MANIKINGS WITH MAGNETISM 


Atlanta Displaymen 
Get Together 
Preliminary to the election of officers for ie 
the Atlanta Display Club, which will take . 
place at a subsequent meeting, members and 


by horrect-way 


guests of the group met recently for a cock exclusive distributor... 


tail party at the Mayfair Club. K. V. P y 
Burnham acted as host; he is in charge of THE ART p \ 
display for J. P. Allen & Co., and is also 


president of the Southern Display Associa ‘ ss . ae 
vee Lafayette Building ; CLEVELAND OFFICE 
DETROIT. MICHIGAN 1101 Power Ave.. ith Floor 












































When you come to 
New York, drop in 


to see our 


* NOVELTY 








FABRICS * 


for 


Fall and Christmas 
Displays 


GOLDEN JUBILEE 
Fabrics for New York City 


If you cannot find time to visit 
us at our showroom, your in- 
quiry will receive our closest 


attention. 


ASSOCTATED 


PADRICS CO. 


1600 Broadway 
New York 19, N. Y. 


(Division of Associated Fabtex Corp.) 
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—Corduroy jackets and corduroy sport shirts were shown on a wormwood bench in this second 
"Cardigan 


display of the 


Story'’ series. 


SOME ESSENTIALS 
OF MEN'S WEAR DISPLAY 


[Continued from page 47] 


pretation is used 


partment stores 


more Con 
In the 


store, the experienced disp 


sistently by de 
men's specialty 


layman goes to 


great lengths to dramatize his displays with 


Food color combinations, < 


in the way his merchandise 


prepared prior t 


( onsice rable study 


or look just like 


on the way it 
mentioned, for 


coordination, we 


dal 


ind takes pride 
is dressed and 


its window installation 


is given 
either | 

ny other 

dressed 


Interest Vi 
use taftet 


to his merchan 


Nave eye appeal 


shirt depending 

\s previously 
ilue and color 
a neck tops to 


match the color to be accented in our en 
semble The puffing of a sleeve gives the 
shirt form interesting composition and lends 
soitness The flare of the shirt tail can 
eive the otherwise simple and often un- 
attractive shirt form base more interest, 
plus soft sharp lines with which to draw 


the customer's ey 
and novelties so 


} 


i 


to the | 


necessary 


wardrobe \s a result, it s¢ 


Some ot the tr 


¢ 


ittle accessories 
to any man’s 


Ils mere handis¢ : 


atments mentioned above 


are scen in application in the displays pu 


tured here \ 


The first photograpl 


in aster hat window, with 


as ad shadow box 


bri 


1 


] 


perspe 


Next is seen a window in 
neu ( Survevs ul Manne 
behiu cut-out pane Is Phe 
Vil V was to re] oduce 
prec sh Wine a Variety 
labels Instead tT sketch 


were used with « 


1¢ 


low each opening 


a mailing piece in 


scriptive 
The sit 
his hand 


description of each 


shows a section of 
a cut-out palette 


ctive hat met 


which a seated 
quins standing 
idea behind this 
a store mailing 
of well-known 
es, mannequins 
COp\ blox ks be 
ting figure had 

a duplicate of 


Dominant colors were maroon and yellow— 


the background folder. Store stationery 
addressed to John Doe, with customet 
addresses, added a touch of detail around 


the master copy, which was on an enlarged 


envelope reading “Spring Male”. Two 


shades of gray were used for the back 
ground, the chair was in green leather, and 
merchandise colors were varied. 

In the locker room scene the locker and 
bench were finished in two shades of gray. 
General golf wear was shown in predomi- 
nating colors of brown, yellow and green 

“Do Business in Style” was the title of 
the next display pictured ... a good way 
to show a variety of clothing for the busi- 
nessman. Modern office furniture of limed 
oak was used, trimmed in rich brown 
leather. 

For the “Cardigan Story” the merchan- 
dise colors were maroon and light beige 
Maroon neck-tops and a maroon leathet 
chair were used. The book had loose pages 
of seamless paper, and the book binder was 
of tropical matting. Merchandise colors 
were maroon and beige Shetland and gab- 
ardine cardigans. Gabardine sport. shirts 
were included 

The same description given immediately 
above applies in general to the second 
“Cardigan Story” display seen above. Mer- 
chandise included corduroy jackets and 
corduroy sport shirts shown on a worm- 
wood bench. 

I am convinced that the reason there are 
so tew competent men’s wear displaymen is 
the fact that they fail to acquire the basic 
knowledge for good men’s wear display 
during their apprenticeship, which ordinarily 
begins in the department stores where 
women's fashions are the predominant pro- 
motions. 

To the displayman who wants to learn 
the essentials of good men’s wear display, 
I would suggest apprenticeship in a specialty 
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tore for men where he can be shown 
tep-by-step what is considered to be the 
nportant factors in setting up men’s dis- 
lay — the form dressing, the proper selec- 
and assembling of merchandise, etc. 

e dramatic interpretation will take care 

itself if he is artistic and has creative 


lity. 





Fashion Jobs" Treatise 
Released By Glamour 


(Glamour magazine, 420 Lexington avenue, 
New York City 17, has released a well 
mpiled treatise describing the various 
sitions connected with the field of tashion. 
\ limited number of copies are available, 
ee of charge, on request. 
[Included in the discussion are tashion art 
esigning, illustration, window and interior 
splay, dressmaking) ; retailing, styling and 
ishion coordination (in department stores, 
advertising agencies); fashion advertis- 
ng and publicity; fashion editorial (fashion 
magazines, and newspaper and fashion trade 
ournals). 
Included in the treatise is a list of trade 
ublications for the different divisions, text- 


Oks, and schools 


May Is Elected 
By Detroit Club 


\t the organization’s last meeting before 
fall season, the Detroit Display Club 
elected J. A. May, Montgomery Ward & 
Co. to the presidency. Other officers ap- 
unted are as follows secretary, H. N 
mg, Cunningham Drug Company; treas 
rer, L. R. Welts, Richman Brothers; first 
ice-president, Walter Grover, J. L. Hudson 
(company; second vice-president, C. Ely, Ely 


‘usplay Service; third vice-president, H. 
mer, Square Deal Miller Jewelry Com- 
and tourth vice-president, Frank 
hitelam, who retired recently as display 


ctor for R. H. Fyfe & Co. 


Lazarus Interior Display 


Headed By Harrod 


F. & R. Lazarus & Co., Columbus, Ohio, 

named Glenn Harrod manager of. the 
uterior display department. Harrod joined 
e firm some six years ago as a display 
elper, later returning to the company after 
ervice with the Marine Corps. 


Ad Duties Added 

For Nancy Staines 
In addition to her duties as display man- 
ger, Nancy Staines will in future handle 
advertising for McGee’s Sportswear, 
ilsa. She has been in charge of display 


the past six months 











We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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THAT 


“new look 


... TIMBERTONE HAS IT! 


See the NEW LOOK 


TIMBERTONE 


CHRISTMAS PAPERS 


DISPLAY MARKET WEEK 


‘ie ~— £ June 20th—25th 


HOTEL NEW YORKER 


Rooms 509 and 510 


Don’t miss this opportunity to 
; y, _ see the NEW Timbertone 
Christmas Papers interestingiy 
/bn 4 displayed in full size. Small 
f mm We samples or photographs can- 
not possibly show the true 
beauty of these unique 

materials. 


Our exhibit will be planned 
for your enjoyment. Come in. 
Brouse around. Study the de- 
lightful color values and origi- 
nal designs developed by 
Timbertone for the 1948 
ne Season. 


Order Timbertone Papers from 
your jobber. If he cannot serve 
you, write us direct. 

. 
Have you written for your 
copy of the NEW Timbertone 
catalogue? It’s FREE for the 


nC 


DECORATIVE COMPANY, INC. 
324 Lafayette St. N. Y. 12, N.Y. 


wre ae 
ae, 
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Shoe Sales Start With Effective 


NON-FLAM Fotry 


e also 
ry Forms ar 


sales-com- 
all 


chil- 
mens, 
dren's hosiery: Send 5 
free catalog Sie 
the complete line © 


Hosiery Forms: 


Hosie 
available for 
g display. of 


pellin : 
women $ and 


Display courtesy of David A. Rothstein, Flah’s, Syracuse, N Y 


RY FORMS now 


fective display ie 
omplete — there . 
f shoe. 


e over spec 


with Fairy Shoe 


order your PAL 


x € 
You get the most 


. line is ¢ 
r s and the > O 
Forms, heel for every type 


} . are mad 
Zorms are. hg 28 
ee ftted with adjuster i 
1 -o form each shoe perte eee 
| fexible Fairy Shoe Forms = — 
an » easy to inse : 
a il rr! ates the fire hazards 
the shatr A) f F irylite material eliminates 
1ON-FLAM F2! 
NON-FLAM 0® . 
of nitrate display form - 
Send today for eqn 
COMPI ETE line ot 
‘\dren’s shoes. 
nen’s and children s sf 
men’s < 


SHOE FORM CO. INC. AUBURN, N.Y. 


- al composite 

oes ith crossbars 
Fairy Shoe 

wood models 

which expanc 


Lightweight, 


Bulletin 286 describing the 
Shoe Forms for 





all women Sy 
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Meyercord Contest 
Is Concluded 


Cash prizes totaling $1,875 have be 
awarded to 18 winning independent retaile: 
in the Meyercord Company decal and read) 
pasted “Trimz” borders display contest 
which more than 10,000 of the firm’s deale: 
competed, it was anounced following tl 
final meeting of the judges in May. 

The contest, divided into two ten-wee!l 
periods and continuing from Septembx 
through January, offered cash awards f 


the outstanding window displays for decals, 


“Trimz” borders, and a combination of 


both. The three winners in each class and 
for each period won prizes of $75, $50, and 


| $25. Grand awards in the three classes r¢ 
| turned $150, $100, and $75 to the three toy 


displays. 

The Mevercord representative in eacl 
winning district received cash awards of 
one-half the contestant’s prize. 


A special bonus of a $5 package of new 


Meyercord decals was given each entrant, 


together with a selection of special display 
material to aid the retailers in preparing 
the window. 


The judges, recognized authorities in the 


display field, were Carl L. Gestrine, West 
wood Community Shop, Elmwood Park, IIL; 
George Hermanson, display director, Re 


| public building, Chicago, and L. J. Dwig 


gins, Reyburn Manufacturing Company, 
Chicago branch. 

The winning retailers were: Decal con 
test No. I: V. J. Elmore 5-10-$1 Stores, 
Inc., Albertville, Ala.; second, Royer’s Wall 
paper & Paint Store, Du Bois, Pa.; third, 
Starr’s 5c to $1 Store, Reed City, Mich. 

Decal contest No. 2: Morhard’s Paint & 
Wallpaper Store, Phoenixvile, Pa.; A Swan- 
son & Sons, St. Paul; Gamble & Ludwig 
Paint Company, Minneapolis. 

Grand award, decals: first, V. J. Elmore 
5-10-$1 Stores, Inc., Albertville, Ala.: sec- 
ond, Morhard’s Paint & Wallpaper Store, 
Phoenixville, Pa.; third, Royer’s Wallpapei 


| & Paint Store, Du Bois, Pa. 


“Trimz’” contest No. 1: Andex Company, 
Hopkins, Minn.; Gamble Paint & Glass 
Company, Mexico, Mo.; W. E.  Bouser 
Variety, Sarcoxie, Mo. 

“Trimz” contest No. 2: The Sherwin 
Williams Company, Ashtabula, Ohio; Stam- 
baugh-Thompson Company, Youngstown, 
Ohio; Ekstrand Paint & Supply Company, 
Chicago 

Grand award: The Sherwin Williams 
Company, Ashtabula; Stambaugh-Thompson 
Company, Youngstown; Andex Company, 
Hopkins, Minn. 

Decals and “Trimz” combination contest 
No. 1: Homan Paint Headquarters, Lock 
land, Ohio; Pittsburgh Plate Glass Com 
pany, Erie, Pa.; E. T. Busche, Bronx, N. Y 

Decals and “Trimz”’ combination contest 
No. 2: Nu-Enamel Lorain Company, Lot 
ain, Ohio; Schade Paint Company, Sat 
Francisco; Belleville Lumber & Suppl 
Company, South Bend. 

Grand award combination contest: Nu 
Fnamel Lorain Company, Lorain, Ohio 
Homan Paint Headquarters, Lockland. 
Ohio; Schade Paint Company, San Fran 


Cisco, 
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"California Ideas For Fall" 

|; Superb Promotional Book 
Probably the finest brochure ever released 
the promotion of a single theme has 


n issued by California Apparel Creators | 2 eo . 
ler the title of “California Ideas for Fall = , 
1948”. Of particular interest to dis- | ee ‘s new, profusely illus- 


iymen is the fact that the book is replete 
th ideas for the visual presentation of 


igeli-toM olaelaulig-Mi-volitle-S MoM Z-tol lism) mel ae(a-ti0) |b 


California merchandise, in addition to 
wing actual display units and manne . ; 
ins deemed especially suited to such ae he poised mannequins, deftly styled by 

Included are nearly 100 sketches and | ‘. 
otographs of display units and settings, | ' 
nging all the way from ideas for special | Ted Latimer 
lifornia Shops to simple set pieces and 
splay properties 
The mannequins shown in the brochure 
by The Carrata Company, while the | 
ketches show display materials and units | 
ivailable from The Tabery Corporation, | 
both of Los Angeles. 
While display dominates the beautifully- 
n¢ promotiona! piece, a section is given 
ver to suggested ad layouts, and another 


to radio transcriptions on the “California 


Ideas for Fall’ theme. 
The book is 19 by 15 inches in size, spiral- 
bound so that it opens flat. A list of the | 
members of California Apparel Creators is | os 
included, grouped under the types of mer- | r 
Sf 


andise manutactured by each 


One division of the book is given over to | cn 
llustrations of photographs available of | ae 
California scenes, together with the sources | HE “epee 
from which the pictures can be obtained. 
\ small charge is made for some of the 


photographs, but the majority of them are | 
free. Sixty-nine different views are offered, ! : 
including seacoast, desert, mountain, resort ‘ 


ind Hollywood scenes. Several interesting 
California posters are to be had, gratis, on 
quest. 

\ final section is given over to display 

as for window and interior tie-ins with 
the California centennial recalling the dis- 
very of gold in that state in 1848. Addi- 
tionally, reproductions of old photographs 
ire available as well as photographs and 
blowups ot advertisements announcing the our 


departure of clipper ships from New York 
FREE COPY 


City to San Francisco— with such quaint 








py as: “Sutton & Company’s Dispatch. | 
Line for San Francisco— One of the finest 
nd sharpest clippers up! Has made the Is waiting 
passage to Liverpool in 16 days! The 
plendid A-1 First-Class Clipper Ship ‘Free for you in 5 2 
ry ( , Stover < ay’ is receiving > eas C} ” 
ade St ver, Master, is receiving het ee j shioned Joy Hatt 
rgo at Pier 19, East River, and will have aE / ay 
extraordinary dispatch.” ROOM 425 g 90d fyy D, 
ull details concerning the elaborate Wat Wabilily 
rochure> can be obtained from Edmund at the 
\McKanna, executive director, California 
pparel Creators, 756 South Broadway, Los 
ngeles 14. NADI show 
We invite DISPLAY WORLD read- +o. 
ers to make frequent use of the | if you can't 
Service Bureau for information on re- 
sources for all types of display mate- make the 


rial and equipment from air brushes A 
to zebras (stuffed), or for general | show, write 
consultation on display problems. No directly to 
charge is made for this service, of 
course. AMERICAN MODEL FORM CO. Inc. - 38 Greene Street, N. Y. 13, N.Y. - CAnal 6-8259 


























VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 









Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 





Complete 
information and samples 


sent on request 
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Wardrip Is Speaker 
Before Retail Group 


Lee Wardrip, display director for Ernst 


Kern Company, Detroit, was one of the 


speakers to address the Michigan Retail 
Dry Goods & Apparel Association at the 


organization’s meeting at the Hotel Statler 


on May 19. His subject was “Visual Mer- 
chandising and Display.” 


Talking Mannequin 
Is Patented 


Felix Masso, head of Display Mannequin, 


Inc., 257 West 17th street, New York City, 
announces that two patents have been issued 
on the talking mannequin advertised and 
described in the May issue of DISPLAY 
WORLD. The figure will be on display 
during Display Market Week in New York 


City this month. 






















by Sol Kamensky, J. A. Kirven Company, Columbus, Ga... . 


Displays Unlimited 
Is New Firm 
Morris Draluck and Louis Kirk have | 


come business partners under the name of 


Display Unlimited, located at 245 Southwest 
17th avenue, Miami 35. Draluck was for- 
merly associated with Sherman Weir, In 
New York City, and has an_ extensive 
knowledge of the display field. The firm 
will handle display installation and the dis- 
tribution of display materials and = equip- 
ment, and expects eventually to be equipped 
to handle the entire Southern area. 
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Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
















—A juxtaposition of yellow and green linen, natural burlap, and green tropical leaves . . . 


clean-cut and very much to the 


point as far as merchandise presentation is concerned. Kamensky suggests that there are 


many possibilities in using foliage in this manner— 
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Cedar Rapids Club 
Well Under Way 


Helen Fowlie, secretary-treasurer of the 
cently formed Cedar Rapids Display Club, 
ports that the organization is developing 
ipidly, with meetings held on the third 
Vednesday of every month at one of the 
local hotels. 

The group plans to carry on an extensive 
educational program, complete with lectures 
ind demonstrations. Close cooperation with 
the local Chamber of Commerce is to be 
the rule on events of civic interest. 

Officers of the club are: Chairman, Wayne 
Schneringer, Higbee’s, and Helen Fowlie, 
\rmstrong’s. 





“Tru-Grain" Distributorship 
Is Given Maharam 

Maharam Fabric Corporation, 130 West 
46th street, New York City, has been ap- 
pointed exclusive distributor for “Tru- 
Grain”, a new line of wood and marble- 
grained papers which Arthur Maharam calls 
“sensational”. Twenty-one different patterns 
are featured, each perfectly reproduced by 
the photographic etching process from 
selected wood grains and marbles. 

Printed with plastic inks and surfaced 
with a layer of cellulose plastic, “Tru- 
Grain” can be washed with soap and water. 
The line ranges from light wood surfaces 
for modern decor to darker patterns for 
period settings; it includes reproductions of 
walnut, knotty and pickled pine, mahogany, 
marbles, and bamboo weaves. The line is 
sun-fast as well as water-resistant and can 
be hung in the same manner as ordinary 
wallpaper. 





Lowenstein's Wins 


Local Contest 

The flip of a coin decided the winner in 
the local Cotton Carnival window display 
contest held among stores in Memphis. A 
tie between Lowenstein’s and the John Ger- 
ber Company was announced by the judges, 
with the former winning the toss. 

In other divisions of the contest first 
place went to Phil A. Halle’s, for men’s and 
women’s wear displays, and to the Florsheim 
Shoe Company in its classification. 





Brochure Describes Operation 
Of Plywood Company 
\etna Plywood & Veneer Company, 1737 
EIston, Chicago 22, has prepared a brochure 
hich describes in detail the operation of 
firm. Typical of the organization is the 
iintenance of a “stock register’ system 
vhich makes it possible for the company to 
irnish instant information about a given 
tem of veneer or plywood, including the 
ite when it will be shipped. Copies of 
the booklet will be sent on request to the 
m 





Son Is Born 
To Jacksons 
Claude Jackson, display manager for 
wenthal’s, Lexington, Ky., and = Mrs. 
kson are receiving congratulations on 
birth of a son at St. Joseph hospital. 
has been named William French and 
ighed 614 pounds. 
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Important Message to Our Salesmen, 
Jobbers and Representatives 


If anyone claims colorless (coated or otherwise) plastic shades will 


filter out enough damaging sun rays to protect displayed merchan- 
dise under all conditions, he is grossly misinformed. 


To date, there is absolutely no comparison between the effectiveness 
of colorless shades and amber ones. The Sun Shade Company has 
handled both for years — colorless shades for as long as six years. 
Amber sun shades actually filter out 98.2 per cent of the ultra-violet 
and infra-red rays that cause sun fading. Colorless shades afford a 
very limited amount of protection and should be used only in RARE 
instances where they will give adequate protection. This point must 
always be emphasized to your prospects. Better lose a sale than 
a customer's goodwill. 


Do not be misled by false claims. Base YOUR sales on TRUE 
statements, backed up by facts. Store conditions vary greatly from 
laboratory conditions. The superiority of amber shades can always 
be proved by an easy actual test. 


We will be glad to supply facts and figures to substantiate every 
claim for Sun Shades you make to your customers. 


THE SUN SHADE COMPANY 


781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. 
Manufacturers of the Original Transparent Sun Shade 


P. S. If you are a progressive retailer reading this and would like 
to see for yourself, write for our test samples of Sun Shade 
material. You can test its amazing effectiveness for yourself. 
Lay the sample on any article that might be subject to fading, 
then expose it to the sun. You will see fading all around the 
film but none underneath it. 


























A New and Interesting Line of 


DISPLAY PAPERS 


on display during 


DISPLAY MARKET WEEK 
HOTEL NEW YORKER — JUNE 20 - 25 
You are cordially invited 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42ND STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 
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Garrison-Wagner Official M 
. Vil 

Dies, Aged 75 C 
: . , “( 

George M. Wagner, chairman ot the boa 

of The Garrison-Wagner Company, 

Louis, died on May 11 at the age of 

The firm is said to be the largest wholesak 

display company in the United States. He 


for the 


check 


was also chairman of the board 
Garrison-Wagner Printing Company, one 
St. Louis’ largest printing companies. 
George Wagner was named vice-president 
and general manager when the _ printing 

company was formed in 1914. He was made ch 
board chairman about four years ago, but “ae 
had continued as general manager of botl 
companies until the date of his death. He 

was a member of the board ot the Asso 

ciated Printers and Lithographers, St. Louis, ~ 
a member of the board of the Automobile 
Club of Missouri, belonged to the Civitan vas 
Club, Advertising Club and Glen Echo H 
Country Club, and was affiliated with two 


these 
Showcase 


features 





V Adjustable hel 
f é s ves are sturdi 
anchored. — 
V Finely grained natural birch or , 
combed kik \ Fluorescent lighting fixtures op- 
V Smartly streamlined Fn at light cost. 


\ Lock corner construction gives 
life-time service, 


no ugly 





frames to d : . 
‘ s etract fr isn]: Every case f 
V Doors slide on oa stplny. Vv every case fully guaranteed, Masonic orders, St. Aldemar’s Commander 
; super s = : Maso rs, St. 4 -mar’s andery 
silent rack. I mooth V Immediate delivery from stock and Occidental Lodee No. 164 AFSAM 
ad « « s ~ - . J, 4 i a e 
eee a 
| We carr Funeral services were held May 13, with a 
Td y & complete line eee ; be (ce tee eee ing 
P of store fixtures for every purpose. burial in St. Peter's. Survivors include the ce 
—— widow, Mrs. Margaret T. Wagner; a sister, Vv 
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brothers, 


| 


F alic W a i Pa 
y rapping pe “UI EAE Mrs. Alice Stoutzenberg, St. Louis; two 
r S SecA — ge 5019 Was et ot Ne 
: alt), ® ; ) . sa., allt 


| 

1! 
al 
°o 


Ross, Peoria, Ill. 





| 1 2 = 
ie “ga = Write for our = F. Garrison, who publishes Garrison's 
= = Magazine in New York City, will continue 
Free = as president of the company. I. T. Vier- 
5 heller will continue as vice-president and he 
H > ° Sc + 
tore Fixture manager of the display division, and L. F 
Wipperman, treasurer, will manage _ the 
an j ies ‘ ; see 
d Equipment printing department. hj 
Cll 


“Perfection” . ; 7 = 
nit tt a roll gift’ wrapping; = Display Club Formed pos 
> 10, 24 and 30 inch widths. 7 In Syracuse 


WRITE F a =F ven D = 
RITE FOR SAMPLES AND PRICES aH 1 P| 
: The Syracuse Display Club was formed a 
) 


STORE PLANNING at a luncheon recently, with 23 charter By 
: members. Club meetings will be held th 


first and third Wednesday of each month 


Catalog z 





Is available to you at no cost. 


. Si | 
store y ae Simply send us the dimeng; . 
vith 4 rough sketch. We will a he dime nsions of your ; - - 
ayout showing the location of all rth ne : blueprint of a ia Harold Jean, L. A. Witherill, Inc., was 
. ires and their co t elected president and Herbert Luegge, Dey 1 
st. . « 4 SAC. 7 C] 
Brothers & Co., was chosen secretary and vel: 





STORE F treasurer. B. J. Alexander, EF. C. Chappell aut 
8y be U R ae re U ss EQUIPMENT sts & Sons, Inc., is chairman of the membership 
DISPLAY MATERIAL committee. 
24 S. SIXTH ST. MINNEAPOL| , Directors of the organization are Tom 
4 S 2, MINN. ; Krause and Tom Mele, of FE. W. Edwards 


Manufacturers 


Converters 
® ad aoe e é 
BRANCHE New Orleans La I ; Distributors & Son: Robert Hotze, of the Addis Com- 
S Oklahoma citi oe Trade Mart Bldg. pany; Edward Magee, Svracuse Men's Ma 
: . erchandise Mart Bldg. Shop, and James Cook, Woolworth’s. John At 


Valentine, Sears, Roebuck & Co., is chair- 
? 


man of the entertainment committee, and 
| Robert Hotze is publicity chairman 


: Tucker Heads Display Z 
STUDY | For New Ideal 
WINDOW DISPLAY H. N. Tucker is now in charge of display t 
| for the New Ideal Department Store, Bir- t 


AT HOME | 




















WIGs y 


of Ton Quality in 
| 


| mingham Formerly first assistant at 



















@ STYLE 
SHIP Easy Home Study course showing Blach & Sons, of the same city, he succeeds 
© MATERIAL how to do every phase of window Fay Fallon. who is now a_ free-lance 
display work. Carry out our instruc. | Savannah. Ga 
Manufacture tions in your own windows and | a oe 
ed learn while you earn. | 
sci 






Largest and oldest school of its kind 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago. Tl. 


JEANS 
WIG MFGS. 


199 S. ith St. 
St. Louis 2, Mo 





Don’t forget—send in your news 

items about all happenings in the 

| display field: births, deaths, marriages, 
| changes of position, anything pertain- 
| ing to display or displaymen anywhere. 
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Modernization Trend: 
Colored Sidewalks 
Now the trend toward modernization has 
iched the sidewalks themselves and retail 
‘res are installing colored or black side- 
ks, often in decorative patterns. Eye 
neal is the basic motive. While it is said 
it a smart sidewalk immediately sets off 
modern store front like a jewel in a Case, 
re are practical motives, too. Dark gray 
eliminate Fine 
windows is 


colored surfaces glare. 
erchandise in 


Surface cracking of 


easier to 
reduced. 


see, 


sidewalks 1s 


















Ice and snow melt more quickly because of | 


higher heat absorption of dark surfaces. 

\. C. Horn Company, Inc., of Long Island 
City 1, N. Y., is the principal sponsor of 
this trend. For darkening concrete, for 
dark gray sidewalks they 
“Horn A. E. Dispersed Carbon Black” which 
loes not affect air entrainment necessary 

concrete to avoid scaling. For colored 
sidewalks they manufacture “Colorundum,” 
a dry powder composed of powerful color- 


black or make 


ng mediums, fused aggregates plus water- | 
proofing and hardening elements and binders. | 


New Line Of Figures 
For Williams 
D. G. Williams, Inc., 498 Seventh avenue, 
New York City, has introduced a new line 
girl mannequins with an age range of 
4 to 10. By Mary Brosnan, Inc., the man- 
nequins have deep eyes and oval faces and 
seem to have stepped from the pages of a 
child’s story book. Fine imported 
hair is used for the wigs. A 
poses can be had. 


horse- 
variety of 


Plastic Color Wheel 
By Best Devices 


Sharp, rich colors are obtained 
automatic plastic color wheel an- 
nounced by the Best Devices Company, 


Cleveland. Utilizing plastic instead of 
gelatin, this 13-inch color wheel gives five 
automatic color per minute. The 
ew wheel was developed to meet the in- 
creasing demand for color in window and 
interior displays. 


changes 


Many To Exhibit 
At Plastics Show 


With opening day still nearly four months 


iway, 105 exhibitors have reserved space 
the third National Plastics Exposition. 
e event will take place September 27- 
Qctober 1 under the sponsorship of the 


Society of the Plastics Industry, and will 
held at Grand Central Palace, New York 
City. More than 30,000 attended each of 
former shows and this figure is ex- 
cted to be exceeded in 1948. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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THREE JOLLY, GOOD FELLOWS.... 


MESSRS. CAMPBELL, PAINTER AND MORITZ 
WILL BE IN SHOWROOMS 534-535 AT THE 
HOTEL NEW YORKER DURING DISPLAY 
MARKET WEEK TO WELCOME YOU AND 
SHOW YOU OUR OUTSTANDING LINE 
OF SKILFULLY SILK-SCREENED DISPLAY 
PROMOTIONS FOR THE 1948 FALL AND 
CHRISTMAS SEASON. 


orsPlay 


THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. 3 ROYERSFORD, PA. 








\ iti 











TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 

point of sale pricing. 

Complete the picture of ultra-smartness 

created with plastic displayers by using 

ticket holders of clear plastic. These 

beautifully molded ticket holders are just 

the thing for soft line display: 

CLIO Package of 50. $ 9.00 
Lots of 100.... 15.00 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 


CL 10 — ACTUAL SIZE 
































Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THATS Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 


*19.50 
dz. 


@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 

@ STRAW OR PRE-SHAPED HATS 

@ NOT AFFECTED BY VIBRATION 


Immediate delivery at your fixture house 
or 


ALPERN’S 


134 9TH ST. PITTSBURGH 22, PA. 
Atlant 4130 
Manufacturers—H AT-ST A—Designers 


Illustrated Folder On Request 











WANN 
PRINIS 


(PHOTO piow-UPS) 


° e-catching 
: dramatic, ey : 7 
They re . do a BIG job in 
photo 
display Wh 


Made from any COPY: 


Get YOUR Free coPY 
rful R.C-S- 


you many use®, 


practical 


you 
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Morgan Company Moves 
Offices, Salesroom 

The Morgan Company, maker of show- 
card-writing machines, has moved its offices 
and salesroom to 3984 Avondale avenue, 
Chicago 41. The company still retains its 
former space at 3966 Avondale avenue for 
its shop and shipping room. 





Part Of Rike's Department 
In New Location 
Joe Vent, display director of The Rike- 
Kumler Company, Dayton, has announced 
the removal of the store’s mannequin re- 
finishing department to larger and fireproof 
quarters in the firm’s No. 1 warehouse. 
Ben A. Bloemer, who formerly worked at 
Decorative Refinishing Studios, Detroit, has 
been in charge of the department since it 
was first opened in the autumn in 1946, 


Williams Company 
Host To Allen 

D. G. Williams, Inc., New York City, was 
host at a surprise party given at the St. 
Regis hotel the evening of May 14 in honor 
of Leigh Allen. The latter resigned a 
short time ago as display director of R. H. 
Macy & Co. in order to form his own in- 
dustrial design firm. Representatives of the 
store's display department and executive 
staff attended the party. 
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Brochure Describes Use 


Of "Doubletone"” 


“Cut Production Costs” is the subject 
a mailing piece created by the Craitint 
Manufacturing Company, Cleveland, make: 
ot “Doubletone” drawing papers. In this 
broadside Craitint shows many examples of 
how a fully shaded drawing can be mac 
and reproduced in full tone at straight line 
engraving costs. Art is prepared on 
“Doubletone” papers and the — invisible 
shading screens processed in the paper are 
instantly developed with the application of 
“Doubletone” solutions in the places the 
artist wishes them to appear. Besides hay- 
ing a definite economy value, it is possible 
to obtain many effects impossible to get in 
any other way. 

This folder is free to any one requesting 
it. Write the Craftint Manufacturing Com 
pany, 1615 Collamer avenue, Cleveland 10. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 











— "Il know, but you're not Dali!'' — 
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New Decorative Material 
Now Available 

United States Rubber Company is now 

ducing in quantity a new type of decora- 
tive material, suitable for both horizontal 

d vertical surfaces, and with display pos 
sibilities. The material is an outgrowth oi 
large scale war production, combining fab- 
rics and plastics, which was widely used 

war planes. Known as “Satusply,” it is 
now being produced in 34 different colors 
and patterns, with gloss or satin finish. It 
is made in continuous rolls and in several 
widths and thicknesses. 

In producing “Satusply,” paper or cloth is 
completely impregnated and surfaced with 
a polyester thermosetting resin, then pro- 
cessed under heat and tension. Color and 
design possibilities are almost unlimited, 
since a variety of papers or cloths in plain 
colors, or in designs, can be used as a base. 
Degree of stiffness can also be controlled 
during manufacture. 

The protective coating formed by the 
resin makes the non-porous plastic material 
washable, highly resistant to stains, acids, 
alkalies and wear. 

The plastic material can be manually 
applied on the job without mechanical 
pressure, for either new installations or for 


efurbishing. Because of the continuous 


Ils, it is possible to cover long corridors 
walls with a minimum of time = and 

iste. A special cement, called “Satusply- 
Sement,” 1s used to bond the material satis- 
factorily to the base surtace. For some 
uses, it is pre-applied to the back of the 
sheets at the factory, ready for installation 

the field. It is also furnished in con- 
tainers for application on the job. 


Murdock Is Named 
By Texas Firm 

Blake Murdock has been named display, 
lvertising and merchandising manager by 
Lilleyv-Ayres Department Store, Denison, 
lexas. He was formerly with the Clark- 
\vres store, in Henderson, and at one time 
was with the Abrams and Clark-Ayres de 
partment stores in Lufkin, Texas. 


Joske's, San Antonio, 

Appoints Tesorero 

Succeeding Edward Hurwitz, resigned, 

hn Tesorero is now display director for 

ske’s, San Antonio. He comes to the 
xas store from a similar position with 
Howland Dry Goods Company, Bridge- 

rt, Conn. At various times he was with 
display staffs of two Boston. stores, 

(. F. Hovey Company and Jordan Marsh. 
\t Howland’s, Joseph Manende now be- 
mes display director. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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NOW AVAILABLE 


IN SPECIAL NEW 
WIDTHS & LENGTHS 


Eaton ‘Velvety"” Grass is 
now being made in |7 in., 
3 ft., and 5 ft. widths and 
in 3 ft. 6 ft, I5 ft. and 
30 ft. lengths in one piece 
without seams. Buy it by the 
roll and cut the lengths you 
need for each display. 


*“Velvety” is a reg. Trade Mark of 
Eaton Brothers Corp. 


See Your Display Jobber 


EATON BROTHERS CORP. 
HAMBURG, NEW YORK 















SEND FOR OUR NEW 


FALL BROCHURE 











MI 









INC. 123 E. BALTIMORE AVE. 


LANSDOWNE, PA. 





























Cloth in an array of exotic 


colors. 


Look for it at the show. 


When in New York, visit our 


Showroom. 


Also .... 


@ NON-TARNISH FLITTER 
in all colors 


@ CREPE TINSEL LAHM 
in all colors 


@ DIAMOND OUST 


ASSOCIATED 
FABRICS C0. 


(Distributors & Manufacturers) 
1600 Broadway at 48th Street 
New York 19, N. Y. 


ASSOCIATED 
DOES IT AGAIN! 


Something New.. 


* FESTOON 
TINSEL DRAPE * 


A beautiful shimmering Tinsel 
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—This is the display staff of the St. Petersburg store. They are: W. Hardage, O. Lemerand, 
J. Laudon, J. Faull, L. L. Wilkins, W. Carroll, F. Sutherland, Willie Snell, P. RePasy, Willie 
Seay, and M. Howell— 


"SUNSHINE CORNER" 
[Continued from page 72] 
associated with soit pastels. It has already 
become the Mecca for St. Petersburg resi- 
dents and the many tourists who visit this 

City 


Edward Conboy, store planning head of 


\llied, and his department cooperated in 
planning the interior; all three floors and 
the basement are brightly illuminated with 
channeled fluorescent tubes and spotlights 
situated in strategic areas. The building 
itself is a tribute to the progressiveness of 
\llied and to the tireless efforts of iP Water- 
man, managing director of Maas Brothers. 
Waterman has spent the better part of his 
lite in making both St. Petersburg and 
lampa more pleasant places in which to 
live and shop. 

Sales promotion for Maas Bros. is under 
the direction of Ray Hough and the adver- 
tising program reflects the character of 
these stores, sparkling with imagination and 
appeal geared to the customers’ point of 
view. 

Display at Maas St. Petersburg, is under the 
management of L. L. Wilkins, who has 
been a display director for many years. He 
was formerly with Kerr's, in Oklahoma, and 
more recently was in charge of display for 
Pizitz, in Birmingham 

\t Tampa, display is under the direc- 
tion of Mrs. Gretchen Dean; she was _for- 
merly on the display staff of Marshall Field 
& Co., Chicago, and is well known through- 
out the profession. Both display directors 
work together as a team to give their com- 
bined talents toward making display at 
Maas Brothers more outstanding. Both 
stores have a competent crew of display- 
men, artists, and helpers. Maas Brothers 
believes in display and the management 


provides full cooperation by giving the dis- 
play managers every tool necessary to do 
a fine job. 

Japan Buying Trip 

Made By Bayersdorfer 

The first display factor to visit Japan on 
a buying trip since before the war is David 
Bayersdorter, youthful fourth generation 
representative of the name in the display 
supply firm of Rice-Bayersdorfer Company, 
Philadelphia. He brought back with him 
merchandise having a resale value of $700,- 
000, he reports. Before the war the 79-year 
old firm did much importing, and at present 
is increasing its imports from Europe in 
addition to the Orient. 

Although Bayersdorfer returned from 
Japan in mid-February, results of the trip 
were not revealed until recently when ship- 
ments started coming through. During the 
trip he visited Tokyo, Yokahama, Nagoya, 
Osaka and Kobe, accompanied by a com- 
mission agent. Many of the spots were 
already familiar to him as a result of his 
army duties with the 98th Division, in 
which he was a corporal. 

\mong the items brought back to this 
country are artificial flowers, glass spray 
balls, artificial leaves, and chip mats. Some 
are being sold as imported, while others are 
being converted by Rice-Baversdorfer. 

A stop-over was made at Honolulu on the 
way back. Bayersdorfer made the round 
trip by plane. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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8 
St. Louis Distributor | 8 FEET HIGH by 
Named By Darling | y, Ww 
The L. A. Darling Company, Bronson, | 10 2 FEET IDE 
Mich., announces the appointment of Harry 
Walter as a new Darling displays distributor. | | 
[he company, located at 1617 Washington | | 
| 
@ 
i 
; 
' 
' 
; 
: 
— Harry Walter — a 
+ 
ivenue, St. Louis, offers services important 3 
to retail merchants, including store plan- =| 
ning, display equipment and sales promo- | *” 
tion. Walter heads the St. Louis firm and Ready to use without cutiing or piecing. Ideal for Unit Trims, Posts cnd many other display uses. 
; et ee as Lae: ae aa , Also made in sheets 8 feet high by 44 inches wide. 
las over 2U vears ot experience in store 
planning and in handling equipment for A SENSATIONAL NEW LINE OF 
retail stores. He is well qualified in solving 
: problems pertaining to layout, construction, » 
| Secale all and Xmas Display Backgrounds 
a : 
Promotion Received will be ready for your inspection during DISPLAY MARKET 
By W. N. Wood WEEK in Rooms 536 and 537, Hotel New Yorker. 
; W. N. Wood has been promoted into the 
home office display department of Richmond NEW DESIGNS 8 NEW COLORS a NEW EFFECTS 
yy G Ss ‘ < x ric , ter . ° . . . 
Dr) x00ds Company, Inc., Richmond, after to make your window displays and store interiors the big 
18 months’ service with the firm during fe Leia e : : : . I 
] which he handled display for two of th attraction in your city. Don’t miss this new line of FALL 
Wil ; < S al ) ( oO e 
stores belonging to Richmond Dry Goods AND CHRISTMAS display ideas. 
] Smee r : 1 ies i ( re r mg 
| in maller communiti¢ Wood returned Manufactured by 
trom military service two years ago, and : 
was with Walgreen Drug Company for a COLUMBIA DISPLAY MATERIAL co 
short time before joining Richmond. e 
- 179 PACIFIC STREET BROOKLYN 2, N. Y. 
Milwaukee Group Meets 
At Graphic Studios 
The monthly meeting of the Milwaukee | IT'S SMART TO BUY FROM THE MAKER! 
Display Club was held May 18 at the | 
Graphic Studios, where Dick Bosley, of the 


firm, was host. The speaker of the evening | Belmont Products 


was George Reise, personnel director of 
Milprint, Inc. of 
No club meetings will be held during 


lune and July, but the series will he PHILADELPHIA 


resumed in August. showing their 
te ist i | FALL and CHRISTMAS WARES 
At Club Meeting | L an 

Members of the Southern California Dis- at 


play Club met recently to hear an address 


by ‘Don Hill on the subject of black light HOTEL PENNSYLVANIA, NEW YORK CITY 


in display. Several examples of its use | June 19th to 25th inclusive 


were shown and discussed. 
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Mam 


Inc. 






Alix 


Announces the completion of its 





new 






line of junior, miss. chil- 






drens’ mannequins . . . and relief 






display forms. 
















We extend a cordial invitation to 






visit our new showroom at 







2 West 31st Street 
New York 1, N.Y. 
BRyant 9-5023 











Come in and say hello 


















































THE Best FLOODLIGHT 
FOR YOUR DISPLAY 


The BEST 400 Watt "Wonder" 
throws a concentrated beam of light wherever 
needed. Ideal 
windows, lobbies and floodlighting, the BEST 
400 Watt Wonder" spotlight comes equipped 


spotlight 


for interior displays, show 


with a fine Fresnel glass lens, highly polished 


reflector, asbestos cord and plug. Has 
Universal mounting bracket, gelatin color 
holder and three assorted gelatin colors. 


If your dealer cannot sup- 


ply you, write direct to 


List price complete, 


*8.95 











} 


| 
| 
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Oklahoma Display Guild 
Is Organized 

The Oklahoma Display Guild, Oklahoma 
City, was organized the evening of May 12, 
with Thomas L. Gee, Barth Brothers Cloth- 
ing Company, as temporary chairman. The 
meeting began with a dinner, followed by 
entertainment, after which Emmett Barbee, 
of the Oklahoma City 
Retailers Association, made a short address. 





secretary-manager 


The following officers were elected: Presi- 
dent, John Johnson, John A. Brown Com- 
pany; vice-president, Robert M. Ergenbright, 


Harbour - Longmire Company; secretary, 


William Goode, Harry Katz, Inc., and 
treasurer, Eddie H. Lisle, Halliburton’s. 
Sixty-three people were in attendance, 


exclusive of guests. Committees were ap- 
pointed to make arrangements for the June 
meeting, draw up by-laws, and to handle 
other organizational preliminaries. Meetings 
will be held on the third Wednesday of 
each month. 

The committee appointed to outline by- 


laws is made up of Sam Shafer, Kerr's, 
Inc.; Tom Gee; Frank Cornelson, J. C. 
Penney Company; Ed Murphy, Batten’s 
Floral Company, and J. H. Peck, Sears, 
Roebuck & Co. 
Department 
Of Correction 

In the May issue of DISPLAY WORLD 


the impression was inadvertently given that 
Sam Kendall has become display manager 
for Kay Jewelry Oakland. Clar 
A. Palmer has been display manager 
of the firm for ten vears, and is also adver- 


Kendall the 


manager in charge of display production for 


Company, 


ence 


tising manager. is assistant 


the Oakland, Sacramento and San Fran 
cisco stores of the firm. 

In an item naming the winners of the 
Girl Scout display contest, in the same 


Brand should have 
appeared as display manager for Davidson 
& Leventhal, New Britain, Conn., with that 
of Harry M. Rosenthal 
ot Girl Scout equipment. 


issue, the name of Emil 


as the store’s buyer 


Paper Cites Record 
Of M. H. Luber 


\ feature article Cedar Rapids 
Gazette for May 23 devoted to the 
display work of M. H. Luber, display man- 
ager for The Killian Company, of the same 


in the 


Was 


city. Mentioned was the fact that Luber 
has been with Killian’s for the past 33 
vears, during which time he has won 985 


prizes in national display contests, ranging 
from cash awards to medals and ribbons. 
in Bavaria, in 




























less. bulb Luber was born Suazbach, 
1888 according to the article. After four 
vears of military school he did display 
. work for three vears, after which he came 
List pri — : 
"7 lh tie complete, $10 to the United States in 1913. He spent two 
é with bulb ® ” 
vears working as a lumberjack in Wis 
(Tax included) consin, and then joined Killians’. He be- 
came display manager in 1920. 

DESERT FOR FALL : 7 ; 
ne ; s ; ARTIFICIAL FLOWERS Don’t forget—send in your news 
SAGUARO LOGS & STUMPS sh A Pied eaic eet? ee ae aa ig agin 

CHOLLA TREES, TRUNKS AND LOGS Large stocks on hand for items about a sppenings i 
Photos on request. See your jobber. MUTON S.A DELIVERY display field: births, deaths, marriages, 
N S. AHRENS. INC changes of position, anything pertain- 
' nd . . . 
NATURAL DESERT DISPLAYS Importers — Mfgs. — Exporters ing to display or displaymen anywhere. 
Ralph H. Ralph & Son Coolidge, Arizona 56 W. 36TH ST. NEW YORK 18, N. Y. 
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Mannequin Lines Shown 
In Firm's New Brochure 

\ 16-page brochure just 
\merican Model Form Company, 
street, New York City, shows 18 photo- 
graphs of three distinct groupings — the 
“Aurora” line, the “Ballerina” 
the “Carousel” figures that are designed for 
apparel. 
throughout the pages details the striking 
features of each figure. 


released by 


series, and 


junior miss Descriptive text 





Kulka Electric Issues 
Display Catalogue 

A full line of incandescent and fluorescent 
electrical equipment for display manufac- 
turers is featured in a new 36-page catalogue 
just published by the Kulka_ Electrical 
Manufacturing Company, Mt. Vernon, N. Y. 
Copies are to be had on request. 





Party Given For Werback 
On Anniversary 

Members of the display department ot 
\braham & Straus, Brooklyn, and a num- 
ber of representatives of New York City 
display firms honored Arthur C. Werback 
with a party on his twenty-fifth anniversary 
with the store, where he is assistant dis- 
play director. Host for the occasion was 
Display Director John R. Rosenberg. 
Display Set-Up Revised 
At Roos Brothers 

Carlos Robles is now display manager ot 
Roos Brothers, San Francisco, following the 
resignation of Alex Demey, who had _ held 
the position for the past 12 years. Robles 
was formerly in charge of display for the 
firm’s Oakland store, this post now being 
filled by Bill Baltzer. Demey's future plans 
have not been announced. 


Many _ Available 
In Shavings Line 


Hollywood Items Company, Drawer 1151, 
Hollywood 28, has announced a new line of 
“Holly-Lawn” 
furnished in 23 


wood shavings which can be 
3 different colors. Due to a 
new process in dye and tint absorption, 
uniformity is said to be maintained through- 
out all shades. and per- 
manent, 


Color is complete 


National Sawdust 
Issues Catalogue 

\ catalogue listing many items such as 
wood flakes, pearl chips, cork, snowballs 
ind the like has been released by National 
Sawdust Company, Ine., 65 North Sixth 
Brooklyn 11. 


on request. 


street, Copies are available 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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It’s time to start thinking about those big “back-to-school” promotions, and here 
is a window full of ideas and suggestions to help you in your planning. You'll 


find natural transparent oak branches 
a giant photo-mural in full color of a typical college scene 

1 piece rustic plateau and pedestal set 

ruscus tree —and a Facil Fab streamer among the items shown. 


pencil and ruler 


felt: pennants 


Buttress Board columns 

giant display pen, 
gnarled, odd-shaped 
Flooring is of 


Bevelled Bent Board Squares which can easily be painted with Texolite Casein 


Paint to achieve the effect shown. 
paper. That’s the list... 


Background is Tanbark 84% in. Seamless 
literally everything you need for a complete “back-to- 


school” trim. and every item shown is available from this one source. 


Prices and other information on the items shown available on request. 


Visit our St. Louis or Chicago Showrooms — 
you're always welcome 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE 


ST. LOUIS 3, MISSOURI 


Chicago Showroom — 20 East Congress 
America's Most Complete Line of Display Materials 











Price Card Holders 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 
Price Card Holders 
Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St., New York 1, N. Y. 














REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CoO. 


2902 W. 76th St. Los Angeles 43, Calif. 












Americas LoW@Zl Prices! 
GIANT SIZE Photographic 


BLOWUPS 


Mace -rom Your OWN Negatives or frints J 


PHOTOCRAFT 


3543 BROADWAY 
KANSAS CITY. MO. 








@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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Paris inspired \ 















exclusive 
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. Paris fashion news, says VOGUE, is... 


“the idea of a lovely body line, under- 


scored curves, of a moving, fluid 


silhouette.”” Beau Monde follows suit! 


yall MON 


MANTKINGS WITH MAGNETISM 








distributor... 


HECHT FIXTURE COMPANY 


CHICAGO 6, ILLINOIS | 


315 WEST QUINCY STREET 


by horrect-way 

















“e 
| @No. 178 FUTURA FRAME — 24" x 36" x 
314". (Heavy 250 pt. board.) 


@ No. 179 CLASSIC HORSE — 17" x 21". 


simulating HAMMERED 

AMAZINGLY INEXPENSIVE! 
Write 
lated 


our catalog 
copper 


for 
hammered 


showing a 
decoratives 


SIMULATED HAMMERED COPPER 





@ No. 170 MALLARD DUCK — 
A hae oe: lhe 


@ No. 168 OAK LEAF — 15" x 23". 


A new sophisticated mache sculpture technique, authentically 


COPPER DECORATIVES. 


Within reach of all display budgets! 


simu- 
displayers. 


complete line of 


and rustic 


Jobbers orders accepted 





51 WEST 35TH STREET 





| 
| 
| 
VISIT US WHEN IN NEW YORK! 


DISPLAY PRODUCTION CENTRE. Ine. 


“Headquarters for Display” 


NEW YORK I, N. Y. 
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LOS ANGELES APPROACHES 
SUMMER . . . CASUALLY 
{Continued from page 41] 
the title of the window, “Straw Time”, also 
in cutout, were fastened to this panel. A 
wire screen sun was placed over the panel. 
Two imitation Arizona flagstone walls in 
natural colors served to hold some of the 
hats and suggested evening wear 
sories. Green scatter grass was used on the 
floor around the edges of these walls. In 


acces- 


the center of the window was a _ rubber 
plant in a bright brass container. The 


floor was yellow and the background natural 
wood. 

Unfortunately space does not permit illus- 
trating the following: 

“Lovely The Bride-—’ was the title used 
by Display Director Ernest Nardini for a 
window portraying an outdoor garden wed- 


ding. The window promoted white organdie 
wedding gowns. The background panels 
were dark green. Large palm branches, 


groups of fern and white wisteria empha- 
sized the outdoor feeling. A white, wooden 
arbor was in the center of the window. The 
bride and her bridesmaids were dressed in 
white organdie gowns and were carrying 
bouquets of real flowers. (Why is it they 
seldom show the groom in these wedding 
displays? After all, important, 
At one end of the display were two white, 
wrought —typical garden 
pieces — upholstered in a chartreuse fabric, 
together with a glass topped, wrought iron 
coffee table. The garden walk was done 
with white pebbles, and green grass matting 
covered the balance of the floor. 

Motor oil is not the sort of thing that 
impresses one as an ideal subject for a 
good window display. But Display Director 
James A. McCracken of Sears-Inglewood 
won a prize with his window for Sear’s 
“All-State” motor oil. The label from the 
front of the can was reproduced, in full 
color, as the central background for the 
display. Framing this huge three-dimen- 
sional label were reproductions of auto- 
mobile license plates from’ all of the 48 


he’s too.) 


iron sectionals 


states. These license plates were made by 
the department, being reproduced in full 
color on construction board. At one side 


of the display was a mannequin dressed to 
represent a service station attendant, while 
a box of plants was on the other side. 


Out at Alpert’s-Crenshaw, Display Di- 
rector C. Arnold Carlson recently did a 
fetching print promotion entitled “Calico 
| Capers”. Unfinished pine boards, an old 









| boudoir at 


lantern, a horse collar painted white and 
big gobs of straw helped create a hay loft 
atmosphere. The cotton prints displayed 
were colorful square dance border prints, 
so Carlson also worked in a square dance 
theme by fastening a rustic fiddle and bow 
to the bold window reader. Incidentally, 
the copy read “Swing Your Partner — to the 
rollicking tune of Ameritex Calico Capers”. 
The single mannequin was dressed in an 
outfit made from the fabrics on display. The 
dress was pinned from straight yardage — 
nothing was cut except the neckline of the 
blouse. In the background, long lengths 
of fabrics ran from the ceiling to the floor, 
forming a large “V”’ 

For those with a love of luxury, Display 
Director William Lambert showed a swank 
Barker Brothers. The back- 
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Stempler Duble-Vue 
Heavyweights 
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|. Practically break-proof! 




















See your supplier or write for prices and 


particulars. 


Barney Stempler & Sens, Inc. ° 


28 Norfolk Street, New York 2, N. Y. 


Inquiries invited from jobbers. 


Since 


2. Economical! 


3. Countersunk, full - turning, 


chrome plated wire hook. 


4. Non-slip fasteners hold skirt 
securely. 


Heavyweight, super-strong, 
scientifically designed. 


19C 








ground was formed by white draperies. In 
front of the draperies was a bright, pinkish- 
red bed with an upholstered headboard. The 
bedspread matched the headboard, as did 
the small upholstered chair in front of the 
vanity table. The vanity table skirt was 
white, decorated with the bright, pinkish-red 
bows. A large, square Venetian mirror hung 
over the vanity. The two other upholstered 
chairs and the various such as 
the plastic nightstands on each side of the 
bed, gave this lush display the atmosphere 
of a well-decorated room —the feeling that 
Lambert was trying to create. 

For a millinery promotion at J. J. Hag- 
garty’s, Mary Kay Kerwin used clouds of 
angel hair floating in the air with stylized 
millinery heads on each cloud. In the center 
of the window a mannequin held what Miss 


accessories, 


Kerwin describes as a “magic mirror”. The 
millinery heads were painted a soft pink, 
with hair of the same color. The faces 
were decorated with flowers and_= small 
metallic butterflies. A vine with large, 
papier mache leaves twisted up from the 
floor in the center of the window. Green 
shavings covered the floor. This was a 
very interesting window, and _ its title, 


“Spring Enchantment”, is an apt description 
of the feeling it created. 
When 


Shop, a 


Buffum’s opened its new Corral 
section devoted exclusively to 
Western gear for the Long Beach younger 
Display Director did a 
display with the flavor of West. 


Rauch 
the Old 


Set, Leo 


Redwood shavings, twigs, leaves and gravel 
covered the floor. 
at both 
frame. 


Live branches were used 
the window as a sort of 
Redwood planks were used for a 


sides of 


| 





1515 BROADWAY 





For Unusual and Effective 


CHRISTMAS DECORATIVES 
and PAPIER MACHE 


Visit Our Showrooms 
836 and 838 HOTEL NEW YORKER 


FOX DISPLAY COMPANY 


SAN ANTONIO, TEXAS 








fence and for a large gate in the center 
of the window. Wagon wheels, ropes and 
other Western paraphernalia were used 


lavishly to help set the scene. The window 
also featured the Red Ryder comic 
since Fred Harman, originator of the strip, 
officiated at the opening of the Corral Shop. 

James McCracken did nice paper 
cutout work for the background panel of 
his “Spring Styles That Sing” window at 


sirip, 


some 


Sear’s-Inglewood. The white cutout wall- 
board frame was backed with a maroon 
drape In the frame was a musical staff 
with several notes of music—all done in 
paper cutout. Little paper cut-out ballet 
dancers pirouetted gracefully on the indi- 


Since this particular window 
skirts, the tie-up is 
white with a 


vidual notes. 
promoted ballerina 
obvious. <A braided 


rope 


tassel hung at one side of the frame, giving 


it the appearance of a stage. The back of 
the window was covered with seamless 
paper, with columns of paper on each end 


ot the display. The reader lettered in 


white on this paper. 
Court Wins Top Prize 
In Coro Contest 


Top award, $1,000, in the national display 
Coro, Inc., has been 


Was 





contest sponsored by 
awarded to W. Court, Wm. Filene’s 
Sons Company, Boston. Second place and 
$500 went to Margaret Hobbs, L. L. Stearns 
& Son, Williamsport, Pa., with D. M. Tice, 
Tepper’s, Plainfield, N. J., taking third 
award of $250. 

Court has announced that the thousand- 
dollar check will be turned over to charity. 


Lee 














CASEIN PAINT .. . 


The following colors only. Black, 


Coral, Brick Red, 
>1.30 


Ivory, Cream, Pale 
Green, Gray, Buff, 

Per Gal. 

Minimum Order 8 Gals. Assort. 


Pale Blue. 
SHOW-CARD COLORS 


The following Colors only. Dark 
Green, Light Green, 
90¢ Red, Black, Orange, 
Light Blue, Magenta, 


Per Qt. Red Orange. 
Minimum Order 8 Qts. Assort. 


SILK SCREEN COLORS 


Now for the first time we offer 
Silk Screen Flat Poster paints and 


Textile paints in 1 pints. Red, 
Green, Blue, Black, White, and 
Yellow. 


TEXTILE COLORS, 1% Pt. .65 
POSTER COLORS, 1/2 Pt. .65 


......+« COLOR AID 





The most revolutionary develop- 
ment in color. 200 coordinated 
colors that won't fade, available 
on convenient 17"x22" sheets. They 
take ink, tempera, pencil, and 
show-card; Color-Aid papers can't 
be stained by Rubber Cement or 
fingerprints. Their permanent, 
washable surface will withstand 
erasing and the color won't bleed 
nor wrinkle when wet. For your 
further convenience there is the 
Color-Aid swatch book with 3''x5" 
swatches of all the 200 papers, 
comprising 24 basic hues, 4 tints 
and 3 shades of each hue and 8 
grays. Makes specifying color easy 

and solves your color 


25¢ problems. The book, 
Per Sheet handy in form, will pay 

or itself many times 
$3.75 over in savings of your 
Per Book _ time, effort and energy. 


schools write for discounts 


on above items. 


Dealers and 


Please allow for postage in shipping. 


H. T. HERBERT CO. 
33 W. 46 ST., NEW YORK 19, N.Y. 
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isplay Course On Wheels 


By PLASCO G. MOORE 


Assistant State Supervisor, Distributive Education 
State Board for Vocational Education, Austin, Texas 


with the 
Education, 


of Extension, in cooperation 

State Board 
started the 
school. A 
employed 
of retail stores in various Texas cities from 
the training had been 
were organized to be 


ie 1939 the University of Texas, Division 


Vocational 
state’s first traveling display 
full-time display instructor was 
to teach the course to employees 


for 


which requests for 


received. Classes 
conducted either during the daytime or eve- 


the convenience of the 


ning, subject to 
students. This program operated until the 
start of the war, when it was necessary to 


discontinue it. 
One of the real difficulties found in teach- 
the 


use. 


lack of 
adequate Be- 
cause of limited transportation facilities, the 
instructor able to small 
number of fixtures and properties with him. 


ing this course was caused by 


fixtures for classroom 


was carry only a 
The use of appropriate backgrounds was out 
ot the often 


reluctant to lend merchandise for use by the 


question and merchants were 


instructor in classroom demonstrations. 
After the war, Texas distributive educa- 
tion officials, in answer to the many requests 
received for this course, started to work on 
an entirely new instructional plan. In order 
to provide practical training and to make 
student participation the 
training with the aid of miniature fixtures 
and properties was conceived. An instructor 
was employed and the task of designing 
and constructing the miniatures was started. 
The work was completed in March ot 
this and the has been 
tested in three Texas cities. The equipment 
miniature display 
with lighting systems, interchangeable back- 
floors. The miniature mer- 


possible, idea _ ot 


year course now 


consists of 12 windows 


grounds and 


—Above is one of the miniature display set- 
tings used in the traveling display school of 
the State of Texas. . . . The instructor, W. G. 


Bohannon, arranges a window card in one of 
the displays— 
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chandise was designed and manutactured by 
Mrs. Mary McCollough, ot Austin, and con- 
sists of 30 ladies’ dresses, play suits, eve- 
ning gowns, hats, bags, gloves and other 
accessories. One feature of the costumes is 
a beautiful bridal ensemble complete even 
to the miniature cross around the bride's 
neck. The men’s section includes men's 
suits on miniature forms, shirts arranged on | 
shirt boards and complete with tiny neckties. | 

The display windows and all other equip- 
ment are scaled to one-fifth the actual size. 
The display windows are 3% feet long, 18 
inches high and 15 inches deep. They are 
constructed so that they can be completely 
disassembled in about one minute and can | 
be packed into a flat package for ease in | 
transporting. The windows are constructed | 
of “Masonite” and painted a dark gray on 
the outside with a lighter gray on the 
interior. Six 40-watt incandescent bulbs in 
each window make up the regular lighting 
system. Spotlights in front of the windows 
provide dramatic lighting effects for special 
display arrangements. 

Window backgrounds are all interchange- 
able and are set up in sections to facilitate 
ease and speed in making changes during 
the class sessions. Window floors are con- 
structed of wallboard and are covered with 
various materials to simulate the kinds of 
floors used in actual windows. 

A limited amount of actual size window | 
properties is carried by the instructor to | 

| 
| 





enable the students to learn the technique 
of handling the merchandise displayed on 
forms and mannequins. | 

The course is conducted in each city as a | 
companion course to the one in showcard | 
lettering. W.G. Bohannon, display training 
specialist on the staff of the University of 
Texas, Division of Extension, is the in- | 
structor. The display class meets in ten 
class sessions of one hour duration each | 
evening, Monday through Friday for a | 
period of two weeks in each city. The 
showeard lettering course meets according | 
to the same schedule, except in two-hour | 
Sessions. 

The classroom teaching procedure calls for | 
about one-half lecture and demonstration by | 
the instructor and the other half is taken up 
in actual practice by the students in making 
arrangements in the miniature windows. 
The manual, “Principles ot Merchandise 
Display,” is used as a teaching guide. 

The course outline is as follows: 
Elements of Effective Display 
Principles ot Arrangement 
Display Illumination 
Window Background Design and 
Construction 
Dramatized Displays 
Display of Ladies’ Wear 
Display of Men’s Wear 
Display of Drugs 
Display of Hardlines 
Color in Display 

In addition to actual classroom work, the 
instructor during the day works with the 
students in the various stores, helping in 
the arrangement of displays, in the design- 
ing of backgrounds and giving other valu- 
able consultant service as a means of 
coordinating the classroom activity. 

The equipment is carried in a_ station 
wagon, and most of the breakable properties 
are packed in special carrying cases. 
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GARRISON-WAGNER PRESENTS 


FALL wo CHRISTMAS 
DISPLAYS 


New York NADI Display Market Week 


Hotel New Yorker — June 20-25 
Rooms 61 1-12-14-15 Rooms 81 1-12-15 


15 Salesmen in Attendance 


HARRY BENGE JAY McMILLAN 
Arkansas — Louisiana — Mississippi Chicago — Indiana — Michigan 
GEORGE BRIGGS JOE MERCURIO 

Indiana — Ohio Greater St. Louis 
LELAN BROADDUS JOE RYAN 


Chicago — Illinois — Wisconsin 
TED STOKES 
Chicago 
FLINT VIERHELLER 


Kansas — Oklahoma — Missouri 


IRV VIERHELLER 


Texas 


BILL COSLOW 
Michigan — Ohio — Indiana — Illinois 


FRANK HARRISON 
Alabama — Georgia 


ERWIN HIFFMAN Tennessee — Kentucky — Indiana 
California — West Virginia 
TOM HUGHES LES WIPPERMAN 
lowa — Nebraska — Illinois North and South Carolina — Virginia 


HENRY LAMBACH 


St. Louis Showroom 


Ask for the representative who serves your area 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
Chicago Showroom — 20 East Congress 


America's Most Complete Line of Display Materials 


































-—Semething to show for ourseluesa— 


So you can see for yourself what we have 
to show for ourselves, we are pleased to 
announce the 


Opening of our new Showroom 
on our 


Second Anniversary 
June 15, 1948 


148 S. Lake Street Aurora, Illinois 


Designers and manufacturers of ii | 


distinctive displays. 
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All Colors and Natural 


WINDEX-TRA 


Our monthly Magazine 
Is Now Ready 


Get your name on our list for free Distribution. 


JOS. E. PODGOR CO., Inc. 


Complete Disploy Suppliers 
PHILADELPHIA 6, PA. 


618 MARKET ST. 














C. F.-860 
@ Holds Fifty Umbrellas 
@ Bleached Oak Finish 
@ 40" high, 24" wide, 18" deep 
@ 4" black lacquered base 


F.O.B. our warehouse 
In writing refer to Dept. D 


EMPIRE 


HATRACK & FIXTURE CORP. 
7 E. 19th St., N.Y. 3, N.Y., Tel. GR. 7-4385 
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California Dons Carry 
Own Fashion Show 


ASILY transported and handled by a 
Be ccs of two men is the mobile unit 

designed by The Tabery Corporation ot 
Los Angeles for the California Dons, fashion 
organization which held a press preview of 
its style show at the Ambassador hotel in 
Los Angeles on May 14. The group is now 
on a cross-country tour, holding showings 
in various cities. 

\ll fashions are shown on mannequins 
created by The Carrata Company, also of 
Los Angeles. Of unusual interest is the 
fact that the stage is composed of especially 
designed packing boxes to hold the figures. 
The boxes contain a rubber cushion bracing 
around the waist of the mannequins so 
that they can be tossed end over end with 








| 


out the apparel being disarranged or the 
mannequins being injured. 

The mannequins are set on _ individual 
turntables made of steel, with a rod running 
up the leg, thus avoiding toppling or 
The movement of the figures 1s 
controlled manually and timed to revolve 
with the transcribed voice of narration. 

The stage is 8 by 12 feet and is 10 feet 
high. There are six backdrops, all hung 
in place and slipping off in turn, with the 
drop behind moving forward 2 inches to 
set the stage for the next theme in a 
matter of a few seconds. 

The entire setting is fireproofed, the wings 
are flexible and the whole unit knocks down 
and is carried on one truck. 


shaking. 
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Cash Prizes Offered 
In “Letter' Contest 

A total of $660 in cash prizes will be 
warded by the Paper Stationery & Tablet 
Manufacturers Association, Inc., 527 Fifth 
ivenue, New York City 17, for top displays 

1 the organization’s annual National Letter | 


| 


YOUR LETTERS 


ARE PRICELESS 





NATIONAL LETTER WRITING WEEK 


OCTOBER 17 to 23 


—The official poster for National Letter 
Writing Week— 





Writing Week, to be observed this yea 
ictober | YES The contest is divided into 
four classifications: Department stores, sta 


loners, variety chain. stores, drug. stores 
id other retailers not in the first three 
rroups. Prizes in each group will be $100 


wr first, $40 and $25. 


Writing paper must predominate in the 
lisplays entered, although associated pro- 


duets such as pens, desk sets and inks may 


included. An_ official poster must be 
neluded; these are obtainable from thi 
iddress given above. Entry is by a photo 


eraph, at least 5 by 7 inches, and must be 
made by November 12. A statement that the 
lisplay was on view for at least three days 
luring the time of the contest is also 
necessary. 

Contest judges have not vet been selected 
Che official poster illustrated here 1s actuall) 


8 four colors. 


Darling Presents Units 
Of Expanded Metal 
L. A. Darling Company, Bronson, Mich., 
as developed new expanded metal display 
mits which get merchandise “up in view" 
the shopper. The clean, simple design 
ncorporated in these display pieces do not 
istract from items displayed, but allow 
erchandise to play the starring role. Sott 
hard lines are displayed with equal 
ffect. The nature of the expanded metal 
sed in their construction allows freedom 
n handling. Items can be pinned over the 
etal in any position, and units can be 
ainted to blend with any color scheme, 
Ithough they are furnished in chrome finish. 
Full details are available trom the com 


inv on request. 
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oan Colonial 
o1ionia 
Lanterns 
No. 4 — COPPER WITH 
BRASS BARS 
20" High 
9" Wide 
. 3"" Post Base 


$20.25 





No. 3 CP 
Solid Copper — Steel Bracket, 21" high, 13° 
wide overall, painted black $24.75 


JOBBERS INQUIRIES INVITED 


SLEEVE FORMS 


Save Time - Get Results 


Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs | 
$5.00 pr. — With Full Springs \ 
F.O.B. Factory , ’ 
Sizes 37-38 


TANZER DISPLAY CO. tvenerr as, mass. 




















They're NEW and they're CUTE. But it 


took something “SPECIAL” to show them 
of. Why not show off too with smart display 
materials from MEAKINS DISPLAY DIVISION? 
We have everything for the modern display man — 
can ship standard items off the shelf or make up to 
your specifications — display papers, paper 
mache, showcard, and water colors, etc. 


WRITE NOW for samples and information. 
Enquire about the new low-priced 
“Canuck” Seamless! 


HALIFAX - MONTREAL -TORONTO-HAMILTON-WINNIPEG 











USE THE 


, OPPORTUNITY EXCHANGE 
a rbire Sect For any WANT AD purpose: . 


POSITION WANTED POSITION VACANT 











Ce a oe + a USED DISPLAY EQUIPMENT FOR SALE 
‘ , REPRESENTATIVES WANTED 
Mannequin Maintenance $3.00 Per Column Inch — CASH WITH ORDER 











CRESCENT 
Qual 
BOARDS 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoaro Co, 





670 W. WASHINGTON BLVD.CHICAGO 
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ERMAN H. SIEGEL, the architect 
for the Bit O’ Sweets candy shop at 


215 Fulton avenue, Hempstead, Long 
Island, chose a cocoa, vermillion’and lemon 
vellow color scheme. The ceiling is painted 
light cocoa and all the wood work is 
pickled oak finish. Display cases are of 
varied shapes. Some are zig-zag, set into 
the wall and have the appearance of being 
supported by two fins resting on the lower 
case. Diameter wooden poles are used to 
divide the window display from the interior 
of the store. 

Notice the open display cases set into 
the piers. These are designed with one end 
of the case open next to a floor-to-ceiling 
mirror set into the wall and thus give the 
illusion of a double case. The mirrors 
were used to increase the apparent width 
of the store. Piers adjacent to the mirrors 
are done in chocolate brown. 

Lighting for the store is a combination 
of incandescent and fluorescent. The in- 
terior of each wall case is illuminated by 


fluorescent tubes. Linoleum in a = jaspe 
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Candy Store Interior 


pattern is used for the floor. 
Complementing the interior treatment ot 
the store is an especially fabricated en- 
trance doorway. Since the store has a 
fairly small front it was necessary to give 
the door treatment a touch of novelty so 


A special 


as to make it more outstanding. 
feature consisted in having the door and 
jamb set into the glass wall so that the 
plate glass surrounds the jamb. The door 
has a free-form glass-covered opening about 
two-thirds of the way up from the bottom. 
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Robert Ginsburg, Arrow, | 
Dies Suddenly | 


Robert B. Ginsburg, founder of Arrow 
Decorating & Fixture Company, Philadel- 
phia, died suddenly of coronary thrombosis 
while at Endicott, N. Y., on May 25. He 
had been in excellent health up until the 
time of the heart attack which took his life. 








Dress up with 
REED and RATTAN 


IN YOUR WINDOW and INTERIOR DISPLAYS 





SPARKLING, NEW IDEAS 
TO MEET 
YOUR DISPLAY NEEDS 





WE'LL SEE YOU AT THE 
NEW YORKER e¢ JUNE 20-25 


ROOM 331 


as always 


A. LUTZ 





ial 

ind 

the _ P _ 

or — Robert B. Ginsberg ~ Manufacturer of Baskets e Window and Interior Displays 
- 7 3 West I8th Street © New York II, N. Y. © CHelsea 2-6264 
ym. Ginsburg was born in Philadelphia on 


June 16, 1905, and was educated in schools 
of that city. From the time he was 17 

years old until he was 21 he managed sev- | 
eral Thom McAnn shoe stores and showed 
a decided aptitude for display. A number 
of his windows were awarded prizes in 
national display competitions. At the age 
of 23 he started his own business as a 
free-lance and supplier of display materials. 
In 1930 he formed the Arrow Decorating & 
| Supply Company in a basement location. 
Since that time the company has made five 
expansion moves and now occupies a build- 
ing having 85,000 square feet of floor space. | 
Max Bogaev, a partner in the firm, joined | 
the organization 16 years ago. | 




























... Paris fashion news, says VOGUE, is... 


"the idea of a lovely body line, under- 





Ginsburg is survived by the widow, Ruth, scored curves, of a moving, fluid 
and by three children: Stanley, 17, a | 
student at Penn State; Phyllis, 15, and | 
Richard, 10. 

Funeral services were held on May 27, 
with interment at Roosevelt cemetery, Phila- 
delphia. 


silhouette.”” Beau Monde follows suit! 
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MANIKINS WITH MAGNETISM 


Jablin Joins Staff 
Of General Display 
The New York City office of General 
Display Corporation, Cincinnati, has added 
loel Jablin to its selling staff. Formerly a 
alesman in the millinery field, Jablin will 
ll in the metropolitan territory. 


: by horrect-way 





Campbell Succeeds Levit 
At Buttrey's 


Fred Levit, formerly of Buttrey’s, Austin, | 
exas, is now with Marizon’s, Amarillo. 
is successor is John Campbell, who has é @ 


en with Maver-Schmidt Company, Tyler, 


xas. | 909 ARCH STREET PHILADELPHIA 7, PENNSYLVANIA 


exclusive distributor... 








COLOR - LITE 


Translucent 


COLORED 


PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A _ variety 
of colors and sizes. 


FREE! 
Write today for 
prices. 





catalog and 


Wagner Sign Service. ac. 


207 S$. Hoyne Avenue 
CHICAGO 12, ILLINOIS 











e RUSTIC POLES 
e CEDAR SLABS 
e BIRCH POLES 

e CEDAR BARK 
e DISPLAYS 


RUSTIC FURNITURE CO., Inc. 


BLACK HORSE PIKE AT R. R. 
WILLIAMSTOWN, N. J. 


Phone: 68 or 147 











@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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HOW DISPLAY IS HANDLED 
AT RHODES OF SEATTLE 
[Continued from page 39] 
coordinators. It is her responsibility to 


inform the display director what ready-to- 


wear is available. Responsibility is dele- 
gated all the way down the line — who- 
ever does a window display sees that the 
merchandise is ready, pressed, and_ that 
copy is ordered and approved. They are 
also responsible for the merchandise, for 


there is no sign out-sign in system except 


for small items like cosmetics. 


-_ a . 
Blossom makes excellent use of material 


and props, within the limits of his budget. 
Most promotional ideas are planned two 
or three weeks in advance. Once in awhile 
a special window must be created and put 


in within 24 hours. Seasonal displays are 


months in Blossom 
staff 


according 


planned advance. 


passes on his formulated ideas to his 


in either oral or written form, 


to the promotion. He keeps a weekly 


window display schedule list on his) desk 
to which employees can reter. Most of 
these work sheets are uniform, and unless 
there is a radical change the staff con- 
forms to the schedules. 

The windows themselves reflect the pro- 
fessional ability of the director. Blossom, 
who is tall, slender and in his middle 


vears, Was an apprentice displayman_ for 


Rhodes as far back as 1917. After serving 
in the navy in World War I he came back 
to his old job. He quit to play protes- 
sional baseball, but returned to the store 
in| 1925 He took charge of the depart 
ment three ears ago. His hobby ts 
photography, and following the career of 


one of his two daughters: Dianne 


age 13, has been a professional acrobat 
and singer for the past seven vears. 
Blossom tries to bear in) mind at. all 


times that he ts 


that it Is 


selling merchandise, and 


important to present pleasing 


windows to the public. By most) stand 


ards his displays are on the conservative 
side, but once in awhile he tries the 
extreme, but always with good taste. His 
“mouse” window, in which a mouse has 
chased one mannequin up on a step-laddet 
and two mannequins up on chairs, in 
order to show off the newest in petticoats, 
about as radical a window as one sees 
Rhodes 
Blossom tries to keep his windows intet 
esting, and vet not radical His windows 
ire far too large tor one mannequin to he 
in them effectively. On the other hand, 
he tries not to clutter up his) windows 
Wer t selling gingerbread,” he says 
le be ves it is good business to use 
small storyv-cards and = price signs in_ the 
windows, but does not like large posters 


He uses color tor all it 1s worth for con 


trast, and tor expressing a mood. He con 


strives for the dramati¢ 


\n example of the type promotion which 


Blossom particularly likes to do is his series 


of cosmetic windows, which he started last 
veal Fen windows were used. The main, 
corner window was a_flowers-and-shrubs 
in-patio display of all the odors used by 
manutacturers of perfumes. Nine windows 


were devoted to the individual perfumes, 
different 


tion of an individual odor. 


each window being a interpreta 


Various colored 


Blossom, 
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And Now... Introducing 
Motion With Lights! 


oto-Sho 


ELECTRIC TURNTABLES 


New Model "712" 


For Your Sales-Pulling Displays! 


THE famous ROTO-SHO is 
now available with a two- 
way, built-in receptacle to 
permit novel, _ self -con- 
tained lighting effects by 
means of slip rings a * 
as well as operation of 
electric appliances of all 
kinds while the table 





volves three times a 
minute. 
"712" will revolutionize 


your window trim .. . be- 
cause motion plus unusual lighting is the 
key to successful displays. Sturdy, all steel, 
carries up to 200 Ibs. 18” diameter table. 
A.C. only. 


KASSON 
Roto sho 
wen. ow" 





Write NOW for full information about 
“712’" and our COMPLETE line of 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 
Dept. O. 262 Mott St., New York 12, N. Y. 











SCHOOL DESKS 


Wood Letters & Characters 
For your Back-To-School Displays 
in attractive colors 








INTERIOR 
STORE SIGNS 


WwooD 










Disptay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS © MICH. 
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rops tied in with the color of the flowers 
ised. An entire window was decorated with 


orchids. Card story read: “Lentheric 
(fuchsia) presents Dark Brilliance P 
Languid splendor set to fragrance.” In 


another window a hundred American Beau- 
ties were used, and props were colored dark 
pink. Flowers were changed three times 
during the display, and the card read: 
“Charbert presents Breathless Breath- 
ingly Lovely”. 

The interior of the store, especially the 
cosmetic department and main aisle were 
appropriately decorated during the displays. 
The cosmetic promotion was so successful 
it is to be an annual affair. 

Inasmuch as Rhodes is going through a 
process of modernizing different floors, more 
interior display centers will be = created, 
necessitating an expansion of the display 
lepartment in the near future. 


G. E. Lamp Department 
To Exhibit 

The lamp department of the General 
Eleetrice Company will exhibit at the second 


International Store Modernization Show in 
New York City, July 6-10. It will occupy 
a booth jointly with the apparatus and 


Elec 
ric Company and its exhibit will feature 
iid explain the “Three A’s of Store Light- 
ing” attraction, appraisal atmos- 
functional 


chemical departments of the General 


and 


phere, as a approach to. store 
lighting. 

department en 
will be at the 
to discuss 


with 


General Electric lamp 
and representatives 
hooth throughout the show 
lighting 


eineers 
store 
and its problems merchants 
ind others interested. 

Carroll L. O'Shea, illuminating engineer 
{ the department and popular store lighting 
tuthority, will conduct two clinics on “Mod- 
nized Store 


ich are 


Lighting” at the show's clinics 

held twice daily during the four 
activity. 

()Shea will speak on Tuesday, July 6, at 


4 pm. and on Friday, July 9, at 1:30 p.m 
on the subject of misnomers in store opera- 
on as affected by lighting. In his  treat- 
ent of this subject, he will discuss the 
color of fluorescent lamps for store interiors, 
high intensity illumination in) show” win- 
lows from fluorescent lamps versus the 
value of effective lighting installations in 


and in 
creating first impressions of a store and the 


stores in influencing people to buy 


erchandise it sells. 
New Mounting Feature 
Announced By Wagner 


\ new and additional installation mount- 
ing for “Railock” letters has been = an- 
uunced by Wagner Sign Service, Ince., 
Chicago. These letters, in all sizes from 
6 to 30 inches, which have long been popular 


rr permanent or changeable signs on build- 
prepared for standee 
parapets or The 
stallation of an angle-iron bracket at the 
se of the letter is made before the letter 
finished so that the the 
ce of the letter Same as 
customer's specifications. 

Descriptive literature will be sent free to 
the at 207 
avenue, Chicago 12. 


g faces, can now be 


ounting on cornices. 


heads on 
the 


screw 


are finished 


addressing 


Hovne 


Vone 
South 


company 
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KENOK DISPLAY FIX. CO. 


541 MARKET STREET SAN 


... Paris fashion news, says VOGUE, is... 
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"the idea of a lovely body line, under. 


















scored curves, of a moving, fluid 


silhouette."” Beau Monde follows suit! 


eaulmmonde 


MANIKINS WITH MAGNETISM 


by horrect-way 


e distributor... 


FRANCISCO 5, CALIFORNIA 































DISPLAY EXPERTS use the 
Hansen tacker not only for cov- 
ering panels, but for putting up 
signs, attaching easel backs, 
erecting crepe paper back- 
grounds, mounting merchandise, 
assembling pedestals, anchoring 
shelf paper — and dozens more 
places where Hansen's extra 
speed and conven- peguest 
ience pay off. FOLDER 


A.L. HANSEN MFG. CO. 
5041 Ravenswood Ave.. Chicago 





% 


COOL- EVEN - 
SLOW BURNING 





BUT ONE 
OF MANY 
CHANNELS 
FOR BETTER 
TACKING 





FOR Real 


ENJOYMENT 








HANSEN TACKERS 




































THE HANSEN WAY 
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JUMBO FRAME 


REINFORCED COMPOSITION 


80°" High x 35° Wide. $45.00 
F.O.B. Philadelphia, Pa. 


f' HERMAN J. KLEINER 
© DESIGNER ¢ MANUFACTURER 
HANCOCK & SOMERSET ST. 
PHILADELPHIA 33, PA. 


Jobbers Inquiries Invited 






























for the 


new look... 
display WIGS 


Meyer acoly 


halelalthielaitig-laMe) i 


arranjays wigs 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 
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DISPLAY WORLD 


NAAD News 


By JOHN T. CHORD 
Publicity Director 
National Association of Display Directors 


REATHES there a display director with 


interest in his chosen profession so 
uninspired or uninformed that when 
given an opportunity to help advance its 


cause he has nothing to say? Of course 
there are no such display directors! Dis- 
play is Display is informed! 
Display is intelligent! Yet wait a moment! 
To whom could Baltimore have been refer- 
ring when in a report on a recent display 
the following observation was 


aggressive ! 


meeting 


made: 


audience of about 
managers and_ representatives 
maintained interest in 
the various subjects aired. Then the mod- 
erator asked for expressions of opinion or 
questions, and a blanket of silence covered 


“For two hours the 
150 display 


of top management 


the room.” 


Display merchandising was employed by 
merchants long advent of the 
printed word or before the age of mass pro- 
duction and item or event promotion. Yet 
of all stimuli the one given least 
consideration or promotion by management 


before the 


sales 


is display. 


At this writing it is most difficult to make 
recommendations. By the time this is read 
display management will be in New York 
City for Market Week, and attending sev- 
eral meetings organized for the purpose of 
promoting a sound, fundamental display or- 
ganization, an which _ all 
display directors will be proud to be part of, 
to work for and to contribute to. Such an 
organization, and only such an organiza- 
tion can represent display to management as 
As long as 
display is to be directed by publicity or sales 
promotion, just that long will display con- 
tinue to be subordinated. (And one might 
well assume, according to the way the wind 
seems to be blowing, display approves the 
feeling that comes with contin- 
ued direction.) 


organization 


“old she ye" 


The NADD consists of a group of dis- 
play directors appointed to try and weld 
together out of disbanding display groups a 
strong, representative display organization. 
This group, in the interests of an aggressive 
organization, had planned a clinic 
to be held at Genoa City, Wis., May 9-12, 
but which, conditions beyond 
their control they saw fit to postpone. In 
order to continue the development of the 
NADD a special meeting is to be held in 
New York during Market Week. This meet- 
ing will be held in the Hotel New Yorker 
10 am., June 23 
attending Market 
Week, whether he is a member of the 
NADD, a member of the NRDGA, was a 
member of the International Association of 
Display or of any other display group, or 
a member of no display group, is 
invited to attend this meeting. This is dis- 
play’s opportunity to do something for itself. 


display 


because of 


in parlors F and G at 


Every display director 


who is 
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PRODUCE LETTERS 
EASILY - QUICKLY 





a 








* in any size ranging 

from characters 3” 
of %” 
stock, up to 12” 


high out 


characters from 3” 


stock. 


BOICE- 
CRANE 


No. 2208 
HEAVY DUTY 


24" x 5" 


JIG SAW 


Fast, clean, accurate, vibrationless contour and straight 
cutting, inserted blade work and heavy jig sawing. Only 
24” jig saw that cuts materials up to 5” thick, and 
the only jig saw capable of using any blades 5” to 9” 
long. Blades may be turned 90° for ripping long 
stock. Instant control—from high tension for heavy 
sawing to a sensitive tension for delicate work. Guar- 
antees longest possible blade life. Tension instantly 
released to make blade changing really fast and easy. 
Oversize 20” x 20” highly polished, cast iron work 
table. Two-way tilt to 45°. 50% longer blade stroke 
cuts thicker stock faster. High quality, sturdy con- 
struction throughout. A lifetime of trouble-free service. 











——— 





Write for free catalog 


BOICE-CRANE COMPANY 
896 Central Avenue «+ Toledo 6, Ohio 


1948 














DISPLAY MAN WANTED 


Central Connecticut manu- 
facturer requires assistant dis- 
Experience in 
jewelry store type displays 
valuable. 


play man. 


Good opportunity 
for someone with original and 
practical ideas. 


WRITE “BOX 6 HPE” 
Care DISPLAY WORLD 














NATURAL‘ FOLIAGE 


Our specialty is nature’s products. Natural 
decorations for all seasons of the year pre- 
served, painted, and flocked and sparkled. 


BERGEN DISPLAY MATERIALS 





Box 248 Wortendyke, N. J. 

















USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD parpose: 
REPRESENTATIVES WANTED 
POSITION WANTED POSITION VACANT 


$3.00 Per Columa Inch — CASH WITH ORDER 
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CALIFORNIA IN ST. LOUIS 
[Continued from page 55] 
estaurant and a typical drive-in restaurant. 
Further Hollywood atmosphere was gained 
an MGM exhibit of modern costumes 


vorn in the current hit picture, “State of | 


the Union.” These costumes were sup- 
ported by the original sketches designed 

Irene. The Universal-International stu- 
dios joined with Stix, Baer & Fuller in 
roviding scenarios, continuities and set 
sketches of three of their recently produced 
feature pictures. Additionally, arrangements 
were made with the Hollywood Studios 
Still Photographers Show exhibit to show 
100 photographs made by Hollywood's top 
movie Camera-men. 

To assure the broadest practical demon- 
strations of the newest California merchan- 
dise, the store’s modeling staff was aug- 
mented and 12 professional models showed 
the most interesting California designs and 
their proper accessorizing each day during 
the week in both the Stix, Baer & Fuller 
estaurant and on the fashion floor. 

To cap the store-wide nature of the pro- 
motion theme, Harry Honig, director of 
food at Stix’s, included special California 
dishes on the daily menu each day during 
the period of the event. 


NEW YORK DISPLAYS 
[Continued from page 53] 


ented mirror fixture, an effect was achieved 
in this display which was rather reminiscent 
of the familiar can-can pose. The two leg 
forms emerged from taffeta petticoats in 
black, black and white bold stripe, and 
fuchsia, rows of mirrors comprising the unit 
giving countless individual reflections. Addi- 
tional hose with flowers were shown on 
clear glass plaques in the foreground. 

“Your Bridal Gown—just as beautiful 
as you've always dreamed it would be” 
announced the copy used by Display Di- 
rector Albert Tentoni in a stretch of win- 
dows showing wedding ensembles at May’s, 
Brooklyn. The radiant bride, holding a 
spray of lilies, is posed on a cloud of white 
spun glass. A smaller cloud of the spun 
glass appears against the sky blue backwall 
and white doves suspended by fine wires 
flit through the windows. 

“Note pique please —quite the most en- 
chanting revival for a total summer ward- 
robe” was the suggestion in a stretch of 
eight windows at Bonwit’s, as seen in the 
last illustration. The settings were light 
and airy, befitting the featured cool white 
costumes. The mannequin, completely fin- 
ished in dead white, 1s comfortably posed 
on a large garden ottoman of white alum- 
inum, this fitted with chartreuse cushions. 
\ white folding screen, also of aluminum, 
makes background; white pots of growing 
plants with green or tropical red leaves are 
fitted here and there in the brackets of the 
screen. 

Change Of Location 
For Idea Shop 

Formerly of 1 Hayward street, East 
range, N. J., The Idea Shop is now located 

320 Jouet street, Roselle, N. J. The 
mpany specializes in working or display 
iodels in metal, wood and plastic. 











Ask your display distributor 
“or mannequin manufac- 
~~ turer... or write direct to 
—Corsillo for the name of 


the nearest supplier. 


DISPLAY WORLD 






“6 
(CE 


A NEW WIG BY CORSILLO ... . COR-de 


Corsillo, originator of the manne- 
quin wig, makes another outstand- 
ing contribution to the display 
field with creation of the COR-de 
Wig. 


Be sure to see the Corsillo COR-de 
Wig at the Hotel New Yorker. 
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MODERN STORE DESIGN AND 


. . - Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 
of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., 174! Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 


ee | ee 





DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD 


Teletype CG 305 





















IN STOCK 


immediate Delivery 


50-Inch Natural Fancy Crash 
42-Inch Satins — All Colors 

40-Inch Moire Bengaline 

54-Inch Leatherette Satin Glo Briar 
54-Inch Duvetyn — All Colors 


Write For Samples 


PRICE FABRICS CO. 
67 West 44th Street, N. Y. C. 





























SHOW-TIE IS CLOTH 
COVERED~ SLIPS INSIDE 
TIE -CAN BE BENT 
AND REBENT 
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SENSATIONAL 


BLACK LIGHT 


(ULTRAVIOLET) 


DISPLAYS 


with our Low Cost 


PAINTS and EQUIPMENT 
Write to 
Federal Fluorescent Co., Inc. 
134 WEST BROADWAY 
NEW YORK CITY 13, N. Y. 











Sprinkle Wood Flakes 


SAND—SCATTER GRASS—CORK 
ON WINDOW FLOORS 
Latest Fall Colors Available 
Our products are sold by Weight (not per 
protection). Make a saving 

do your own flameproofing. 


National Sawdust Co., Inc. 
65 N. 6th St. Brooklyn, N. Y. 
(Display Dept.) 

Catalogue furnished. 


bag for your 








sausee for | 


Free 






Catalog 
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TEXTRON'S DISPLAY 
[Continued from page 51] 


periodically. Each interior setting is com- 
plete, featuring the entire range of Textron 
products. In these interior settings an 
attempt is made to carry out the same idea 
that is projected in the windows. They are 
kept colorful and full of élan. 

The principal companies 
Textron organization today 
company — Textron, Incorporated, 
an operating company —and the 
turing Lonsdale Company, 
Nashua Manufacturing Company, and Tex- 
tron Southern, Inc. The manufacture and 
sales of sewn products by Textron repre- 
sents integrated operation. 

Experts select and blend the fibres, 
and weave them to specifications, print 
and finish according to formula. The 
finished fabric is then subjected to various 
tests for wear, and strength. It is 


composing the 
are the parent 
which is 
manufac- 
subsidiaries, 


twist 
dye, 


color 
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bed jackets, 
For men, 


blouses, nightgowns, negligees, 
housecoats and hostess coats. 
pajamas, shorts and sport shirts. For the 
house, bedroom ensembles of spreads, cur 
tains and vanity skirts, shower and match 
ing window curtains. Nashua Mills, a 
division of Textron, manufactures blankets, 
sheets, pillow cases, upholstery fabrics, “In 
dian Head” cotton, etc. 

The Textron products are distributed 
directly to department stores and quality 
shops by Textron’s own sales organization 
There are at present eight regional offices 
in eight principal cities. In addition to its 
sales force, there are a dozen women em- 
ployed in public relations, one or two fot 
each sales territory, primary task is 
to assist in merchandising methods and 
window display ideas—also to keep a 
careful watch on competitive products and 
general fashion trends. 
not undertake cooperative 
Newspaper mats are furnished 


whose 


Textron does 


advertising. 

















then styled, cut and fitted by designers and to all of the stores that handle the com- 
stitched by trained workers to produce the pany’s products. Over one million dollars 
finished fashion. is spent annually on advertising in 11 lead- 
Thus for women there are slips, pajamas, ing publications. The advertising media 
THE DISPLAY PARADE wo. 109 by Tony Brinker 
x 
> 
. H.. OTHER \ 
HOBBIES INCLUDE Z 
PHOTOGRAPHy, | 
oe WOODWORKING 8 ++ 
BOWLING, ” 
BADMINTON. /// 


Srarrev IN DISPLAY 31 YEARS 
AGO WITH SISSON BROTHERS- 
WELDEN CO., BINGHAMTON, NY. 
FOR THE PAST 20 YEARS HAS 
BEEN WITH CARL COMPANY, 
SCHENECTADY, (N CHARGE OF 
ALL DISPLAY AND DEPARTMENTAL 
LAYOUTS. HAS BEEN DEVOTED 
TO SKIING FoR A NUMBER OF 
YEARS ANDO FOR THREE YEARS 
WAS PRESIDENT OF THE LOCAL 
ALPINE SKI CLUB. FROM THIS 
DEVELOPED HIS RADIO ANO NEWS- 
PAPER WORK ON SKIING, AND 
FORTHE PAST FIVE YEARS HE HAS 
DONE ASK\ COLUMN FOR THE 
LOCAL MORNING PAPER DURING 
THE SKI SEASON. His wife AND 
THREE SONS ARE SKIERS, TOO 
THE 19-YEAR OLD BOY ENTERED 
COMPETITION FOR THE FIRST 
TIME LAST SEASON... THE (2- YEAR 
OLD BOY WILL BE READY THIS 
WINTER ,AND THE 5-YEAR OLD 

1S JUST STARTING. 


DISPLAY DIRECTOR, 
CARL COMPANY, 
SCHENECTADY, N.Y. : 


- 
x 






























WE Is A MEMBER ‘ows 
LOCAL LIONS CLUB. 
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PROTECT YOUR DISPLAYS - 


S 


with *, 


“CLEAR - VUE" “al 


PSM 





fi v i J 
TRANSPARENT SUN SHADES Aw Vi 
Keep harmful sun rays from damaging | ‘\ ai 
window displayed merchandise. f | | \W & 
Write for Free Literature. / | ' ZS 
Send rough window sketch and dimensions / | I 
for Free Estimate. ' 
TRANSPLASTIC PRODUCTS CO. —— ti 




















4509 W. Adams Blvd. Los Angeles 16, Calif. 























used include the leading fashion, home and | s m 

trade magazines, reaching nearly thirty | E cl S M S 
ude “magazines, reaching nearly thirty |! EXClusive Mannequin 

million readers. o make the American | | nessesk’s. lnadine saat wie export 

people Textron-conscious is what the Tex- | to 16 countries desires reliable and well 

; meter ? on i troduced agent firms for areas in the U. S. A. 

tron executives are attempting, and their | 

promotional advertising and displays are HINDSGAUL Ltd. 

projected accordingly. Laederstraede 7-9 Copenhagen, Denmark 
TRADE PERSONALITIES | No.64__ by Tony Brinker 
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REW uP ALONG THE Miss iSS1PRI AT 
ALTON ,ILL., MIXING CANOEING, 
SCHOOL AND WORKING. DID FIRST 
DISPLAY WORK AT {7 AND AT 21 WAS 
DISPLAYMAN AND AD WRITER FOR 
YOUNG'S, ALTON. “GyPSY” URGE HiT 
HIM LATER AND HE TRAVELED, 
WORKING FOR VARIOUS STORES, 
MAKING STAGE SCENERY, AND 
SELLING. 








erst IN CHICAGO wih SEARS, 
ROEBUCK & CO., LIKED THE crry 
AND STAYED. DID RESEARCH WORK 
WITH OR. GEORGE W. CRANE ON 
PSYCHOLOGY AS APPLIED ‘TO RETAIL- 
ING. THEN FOLLOWED HIS LONG-FELT 
WANT TO CREATE ICEAS FOR NATIONAL 
ADVERTISERS, AND HAS BEEN AT [Tr 
EVER SINCE. ACTIVE IN THE CHICAGO 
DISPLAY CLUB... HAS SERVED IN 


NUMEROUS CAPACITIES. HOBBIES... 
USEDTO TAKE LONG CANOE TRIPS. 
WORKS SPASMODICALLY AT LAND- 
SCAPING AROUND HIS PARK RIDGE 
HOME. HAS AN INCURABLE CASE 
OF GOLF -ITIS. 


JSAWeews 


MIDWESTERN DISPLAY REPRESENTATIVE, 


REYBURN MFG. Co. 
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BEHIND 
THIS DOOR 


During Display Market Week RETAIL 
REPORTING BUREAU (publishers of 
VIEWS & REVIEWS) 


one of the most 


weekly unveils 


modern, streamlined 


idea services to make your windows 
talked about all over town; to help you 
with inspiration for EYE STOPPERS 


and TRAFFIC BUILDERS. 


We can’t let the cat out of the bag yet 
but we know this is something every 
display man will want to have at his 


elbow every waking and working hour. 





are also invited to see 


| \ ou 








MERCHANDISING MAGIC 





Skyrocket your Sales Curve with 


VITAVISION 


VitaVision brings to merchandising 


and display the most dramatic, effective 
selling medium ever devised. VitaVision 
has accomplished the feat of replacing 
the 


with actual 


flatness of ordinary photographs 


“living” pictures that turn 
buying impulses into on-the-spot sales 
and are viewed without glasses or other 
device. YOU’VE’GOT TO SEE IT TO 
BELIEVE IT. 











Won't you drop. in ROOMS 


for a personal look 644 &% 645 


anytime during Dis- HOTEL 
play Market Week. NEW YORKER 


RETAIL REPORTING BUREAU 


A Division of Milton B. Conhaim, Inc. 


130 WEST 42nd STREET 
NEW YORK 18, N. Y. 

















Compete for cash prizes for the 


best window or interior displays 
using Tri-Allied Display Units. 
Winning entries will be widely 
publicized. 


lst Prize $100.00 

2nd Prize $50.00 

3rd Prize $25.00 
WRITE TODAY 


for Details and Entry 






















































Blank 


TRI-ALLIED 


CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 





Style #20...$3 each; approx. 3/4’ x 514’ 


EYE-CATCHING 


SPLIT BAMBOO MAT 


California’s sensational new tropical display 
idea for interiors and window displays. Hand 
woven in Mexico ...the pronounced texture 
catches the eye instantly. Exceptionally 
durable... light weight... natural finish... 
economical... blends perfectly as flooring, 
backgrounds, wall boards. From our com- 
plete line of bamboo displays. Free brochure 


available. See your local jobber or write to: 


WINARD SALES CO. 


MANUFACTURERS... IMPORTERS 
833 S. Spring St., Los Angeles 14, Calif. 
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—At the left, assembling the small floats was an important part of the job. ... Right, two of 
the students work on the decorations for the principal's office— 


DISPLAY CLASS AT WORK 
(Continued from page 76] 


the 
box o! 


turning out 
from a 
multi-colored used 
flower floats. From the rear of the 
the tackers, staplers 
and hammers, occasionally by the 
droning of the shop's two “Cut-Awls” turn- 
cut-out Just to the left of 
this noise sat the senior students working 
least trying to work on, their 
needed in time for graduation. 
constant 
ideas and suggestions 
were contributed by all. It wonderful 
to note the between students 
and the eagerness expressed. At the front 
of the room stood Schaeffer and the display 
designers pondering schemes, 
materials to be used, and finances. Despite 
the difficulty of working in the small space 
allotted to the work went on in the 
usual manner of a regular studio. 


sat flower-makers, 
atte! 
variety of 
the 


room 


right 
box flowers made 
papers to be 
on 
came sound of 
joined 
ing out figures. 
on, or at 
portfolios 
There 


conversation as 


were always a stream of 
new 
was 


cor yperatic yn 


over color 


class, 


After a month of steady work the migra- 
tion down to the auditorium began. Flowers 
and mannequins transported the 
armtul, accompanied by the finished floats. 


were by 


Even the auditorium itself was given a 
“New Look” with pastel green paint. Cut- 
out figures, painted in darker shades of 


green than the auditorium, covered all sides 
of the room in varied positions The floats 
up. These props 
wallboard and covered with 
paper flowers, 

gated material, and metallic papers. 

the float 
placed the mannequins attired in luxurious 


were next to go were 


made of heavy 


such decoratives as corru- 


Inside 
shadow-boxes behind each were 
costumes such as seen in Mardi Gras season. 


While all 


queen's float was being constructed 


this was being done the larger 
Com- 
posed mainly of lustrous fabric draped di 
rectly the 


wrinkled to 


on wall, with gold metallic paper 
reflect the light, this important 


exhibit 


part of the gave an air of regality 
to the entire project. 

In the days that followed, some of the 
students volunteered to remain after classes 


and complete the job by putting up colored 
streamers which added a gay, carefree feel- 
ing to the setting. When the few remaining 
tasks were completed, the school was ready 
for the gala opening of its spring fashion 
show. 


Wide Range Of Subjects 
In New "Graphis" 

The range of subjects in the latest num- 
ber of “Graphis”, international journal for 
graphic and applied arts, which is published 
by Amstutz & MHerdeg, Graphis Press, 
Zurich, is again in keeping with the journal’s 
avowed aims. Contributions as different as 
“William Blake, The Visionary in Book- 
Craft” and “Graphic Art in the Atom World” 
(Max Bill) are unified by their common 
purpose of exploring the creative possibili- 
ties of graphic expression. The same num- 
ber information on historic art 
treasures holding a stimulus for our own 
day (an Iranian illuminated manuscript of 
the XIII century, or P.-L. Duchartre, a 
recognized authority, on popular art in old 
Brittany) with a record of contemporary 
achievement in the field of visual presenta- 
tion. Industrial design is exemplified by 
Frank Pick’s reform work for the London 
Transport Executive. George Amberg of 
the Museum of Modern Art discusses the 
latest tendencies in stage designing for 
ballet. The Parisian Theatre de la Mode 
and an agricultural show staged at Zurich 
bring up the problems of exhibition tech- 
nique. In short, “Graphis” again assembles 
and illustrates some of the most outstanding 
work of international graphic art. 


combines 


Estroff In Business 
At Birmingham 


Samuel Estroff has established the Fix- 
Play Company, at 106 North 17th street, 
Birmingham, and will engage in the gen- 


eral display business. All display lines will 
be handled including mannequins and dis- 


fixtures. The business 


play will be con- 
fined for the present to Birmingham and 
the adjacent territory 

















JUNE, 1948 


Newell Heads Sales 
For Maharam 
Mervin M. 


sales manager 





Newell has been appointed 
for Maharam Fabric Cor- 
poration, New York City converter of 
theatrical and display fabrics and acces- 


sories, and will also be in charge of all 





— Mervin M. Newell — 


promotional and advertising activities. The 
company, which has branches in Chicago, 
Los Angeles and St. Louis, announces that 
Newell’s appointment is the first step in its 
new long-range expansion program. 

During the war Newell served as a major 
with the Air Force and to joining 
Maharam Fabric Corporation was assistant 
sales manager for Spectrum Fabrics Cor- 
poration. For some time before entering 
the armed torces he was connected with the 
Biow Company. 


sales 


prior 





Display Firm Files 
In Bankruptcy 

Display Wonders, Cincinnati display firm, 
has filed a voluntary bankruptcy petition 
in the local U. S. District Court, listing 
$3,022 in liabilities and $1,332 in assets; in- 
cluded in the latter figure is $544 which rep- 
resents the value of stock. 

Advertising Displays & Decorators, Cleve- 
land, is listed among the unsecured creditors 
in the amount of $1,571. 


Son Is Born 
To Coslows 

Bill and Virginia Coslow have announced 
the birth of a son, William Marvin Coslow, 
Jr. His father travels the Michigan, Ohio, 
Illinois and Indiana territory for Garrison- 
Wagner Company, St. Louis, and his grand- 
father is vice-president of the same firm. 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Happy the Humbug...* 
IN THE COMICS 


read by millions weekly! 


ON THE RADIO 


. . heard on more than 


AND NOW IN DISPLAY !! 


. .. practical displayers, props, plaques, 
panels, dioramas and half-round figures. 


--. and his Pals * 


100 stations! 





This Happy the Humbug displayer H-101, 


half-round sturdy composition and wood, 


i7” 2 2" ..- BI ao. 


A new novel line of display figures —sales aids! — 
, Pie é 

from the lovable, colorful characters of the nationa 

omic strip sensation — adored by children, hailed by 


parents and educators—now charming millions of 
readers every week. 

Put this unique appeal to work for you. Add an 
almost magnetic attraction to your ‘children's’ win- 
dows ~ Add new color and sparkle to all your 


storewide promotions. 


A wide variety of units to fit any budget, ready now 


Write now for free photos and information in time tc 





help you with your fall windows and ‘back-to-school 


Hunky the Monkey H-102, cut out of ply- 


—— wood, slide for removable copy card, self- 
*Copyright 1948—New York Post Corp. standing, 24” x 24” . .. $4.75 © 
Creative Displays Since 1934 


220 E. 2nd St., New York 9, N. Y. 


BENTOR SERVICE 
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... Paris fashion news, says VOGUE, is... 
“the idea of a lovely body line, under- 


scored curves, of a moving, fluid 


_ silhouette.” Beau Monde follows suit! 


; 
8 yr 


Sana 


eaulmmonde 


MANIKINS WITH MAGNETISM 
by horrect-way 


execlusive distributor... 


MELVIN S. ROOS AND COMPANY 


ATLANTA, GEORGIA 
























Neater, 
Quicker Displays 


win Madchhiss 
AUTOMATIC TACKERS 


Hold work with one hand, tack it with the other. 
Just press down on the handle to drive staple- 
tacks where you want them. No cracked win- 
dows or snagged draperies. Staples hold bet- 
ter, are easily removed, make inconspicuous holes. 






Model 96 








HOTCHKISS TROJAN TACKER 


Hotchkiss Trojan Tacker holds any one of six dif- 
ferent sizes of staples; long or short leg, thick 
or thin wire. Welded steel construction. Dust 
protected slide. Light weight, fits the hand. 


OVER HALF A CENTURY OF EXPERIENCE 
Since 1896 Hotchkiss has specialized in 
the manufacture of superior tacking and 
stapling devices. 

Write details and 


for prices. 


THE E.H. Motchhecee COMPANY 


awart SO ec erire vs 


ehaadues jn et * shore. best in stepling™ 
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AMC Display Group 
Visits Goodyear 
Thirty display executives representing 
well known department that are 
members of Associated Merchandising Cor- 
poration, who were in Cleveland for a con- 
ference in May, visited Akron for inspection 
and discussion of the Visual Merchandising 
Tire & Rub- 


stores 


Laboratories of 
ber Company. 

Round table 
change of ideas 
advancement of 
the visit. 

The group was welcomed by J. E. 
Goodyear vice-president. V. H. Jones, 
manager of the planning 
and display departments, outlined the 
year program “Building 
tribution Machine Today”, 
ning and display as the vehicle. Emphasis 
placed the various merchandising 
research programs found necessary to guide 
the development work for the many activi- 
ties which are coordinated to make the 
entire work as a machine, 
coherent, unified 
visual selling presentation. 

Following presentation a 
the Lz took 
period ideas were exchanged for the 
of all in 

In commenting on 
Nichols, 


Company, 


The Goodyear 


discussions and a liberal ex- 
contributing toward the 
display were features of 
Mayl, 
company’s store 
Good- 
Tomorrow's Dis- 
using store plan- 


Was on 


selling 
effective, 


store 
creating one 
tour of 
During this 
benefit 


Jones’ 
iboratories place. 
attendance. 
the 
director of 
Cleveland, said: “In opinion, 
serious-minded clinics of this type will play 
an important part in building for the future 
of display. At how dis- 
play scientific 
made 
cents. 
the 


meeting, 
The 


my} 


Jack 


display Higbee 


Goodyear we 
a highly 
can be 


Saw 
is managed as bus1- 
and how it 


dollars 


coupled 


ness to pay off in 
This type oft 


imagination of 


and 
with 


terms oft 
planning, 


the many display directors — nation-wide 
can influence more manufacturer - retailer 
teamwork and can streamline selling just as 


the modern production line creates efficiency 
in manufacturing.” 


Israeli Displayman 


Visits United States 
Max 


Show 


Rawicz, 
Window 


weeks in 


the Palestine 
Dressers Association, spent 
New York and nearby 
while on a= visit to 
the 


president of 


several 
cities recently 


\merican 


study 


display and possibility of 


importing display materials and equipment 
from this country when such imports are 
possible Betore locating in Palestine, 
Rawicz was in charge of display for Her- 


man  Gerson’s, and Seidenhouse- 


The 


Berlin, 


Lehmann, Nuremberg. organization ot 


which he is president is made up of 50 
tree-lance and store display managers in 
Pel Aviv, Jerusalem, and Haifa. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Cardboards 


are Different! 


‘‘NAT-MAT”’ Cardboards are 
your assurance of proven de- 
pendability, full value and quality 
throughout. 

Remember . Cardboards are 


different, you will be glad you 
insisted on “NAT-MAT.” 


NATIONALCARD,MAT&BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 
Allied Mills 
Broadway, Les Angeles, Calif. 
Can. 


11422 Se. 


Peterboro, Ont., 
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Authorities To Speak At 
Modernization Clinics 

Outstanding retailers, manufacturers, ar- 
chitects and designers will speak at the 
conterence of ten clinics to be held in con- 
junction with the Second Annual Interna- 
tional Store Modernization Show, Grand 
Central Palace, New York City, July 6-10. 

Retailers will represent department, chain 
and independent operations from various 
parts of the country. They will recite the 
experiences of their stores during recent 
modernization programs. Valuable informa- 
tion designed to point out the pitfalls and 
common errors made when planning a mod- 
ernization project will be revealed. 

The architects and designers who will 
appear are among the best known in the 
retail world. Specialists in front design, 
use of color and lighting, layout, fixture 
adaptation and use of materials will all be 
on hand to give the attending retailers in- 
valuable data to take home with them. 

There will be five subjects discussed at 
these clinics. Each clinic will be repeated 
during the week so that retailers attending 
the first two and one-half days, or last two 
and one-half days may attend all five clin- 
ics. The schedule, program and_= speakers 
follow: 

Store Layoout and Traffic, Tuesday and 
Thursday, July 6 and 8. The speakers: 
William Snaith, partner, Raymond Loewy 
\ssociates; Morris Lapidus, architect; J. J. 
Siddall, H. H. Robertson Company; David 
Merker, Otis Elevator Company; Richard 
Belcher, chief store architect, R. H. Macy 
& Co. and William L. Pilat, president, 
Russell W. Allen Company. 

Store Lighting and Color, Tuesday and 
Friday, July 6 and 9 The speakers: Lois 
Munn, vice-president, James McCreery & 
Co.; M. Gysi, sales engineer, Consolidated 
dison Company; Carroll L. O’Shea, Gen- 
eral Electric Company; Don P. Caverly, 
Sylvania Electric Products, Inc.; J. Gordon 
Carr, architect; Fred Rahr, head of Fred 
Rahr Color Clinics. 

Displays and Fixtures, Wednesday and 


Friday, July 7 and 9. The speakers: Jose 
Fernandez, architect; Howard Ketcham, 


color consultant; J. C. Montgomery, Colum- 


( 
bus Show Case Company; EF. L. Reibold, 
Cluett, Peabody & Co.; Fred Schmid, store 


planning director, United-Rexall Drug Com 
pany; Nelson A. Miller, chief of the mar 
keting division, U. S. Department of Com- 
merce, 

Store Fronts, Wednesday and Saturday, 
July 7 and 10. The speakers: Kurt Versen, 
lighting engineer: G. A. Gidley, general 
manager, Gimbel’s, Philadelphia; Harold 
Dayton, director of store planning, Asso 
ciated Merchandising Corporation; Elmer 
Lundberg, Pittsburgh Plate Glass Com- 
pany; L. H. Atkinson, Kawneer Company; 
Charles Telchin, architect. 

Planning and Budgeting For Moderniza- 
tion, Thursday and Saturday, July 8 and 
10. The speakers: Kenneth C. Welch, Grand 
Rapids Store Equipment Company; Clinton 
Smullyan, sales manager, Phillips-Jones 
Corporation; Jay D. Runkle, executive vice- 
president, Crowley Milner & Co.; Charles 
Bourget, vice-president, Bostonian Shoe 
Sales Corporation; Daniel Schwartzman, 
Victor Gruen and Morris Ketchum, Jr., ar- 


chitects. 
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WAY WILL 


21-23 So. Seeond Street 
| MEMPHIS, TENNESSEE 





. Paris fashion news, says VOGUE, is . . . 


"the idea of a lovely body line, under- 
scored curves, of a moving, fluid 


silhouette.”” Beau Monde follows suit! 


‘heal monde 


MANIKINGS WITH MAGNETISM 





by horrect-u ay 


exclusive distributor... 


IAMS DISPLAY 60. 


535 Gravier Street 
NEW ORLEANS, LA. 





It is with deep regret that we announce 
the untimely passing of 
Our beloved “riend and founder 


Robert B. Ginsburg 


Arrow Decorating and Fixture Company 


325 W. Glenwood Avenue 


Philadelphia, Pennsylvania 








The clinics, air conditioned this year, have 
been carefully planned to insure retailers ot 
all trades a worthwhile conference. 


of Retailing, New York university, as chair- 
man of the advisory committee has person- 





Hans FE. Krusa, professor in the NYU 
Graduate School of Retailing, will again act 
as moderator. 

Invitations to the show and registration 


cards tor the clinics can be obtained from 
the Store Modernization Show, 40 East 49th 
street, New York City 17. 








CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 








SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 











Waterbury 


ELECTRIC 
TURNTABLE 





$H-00 
7. Inch Top 


For revolving merchandise displays. 


Self-starting, Noiseless. Revolves about 


2% times per minute. 


115-120 Volt, A.C., 50-60 cycle. Capacity 
3 Ibs. 
Economical to operate. 
8-foot cord. 


Durable plastic top and base. 
Supplied with 


WATERBURY COMPANIES, Inc. 
791 S. Main Street 
Waterbury, Conn. 
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NEW DIRECTIONS IN CHINA 
AND LAMP DISPLAY 
[Continued from page 43] 


same materials for the home. In general 
use light backgrounds for dark lamps and 
The contrast will make the 
merchandise stand out. 

Although individual display will 
present its own special problems, there is 
one general rule that can be applied to all. 
Briefly it is, “Keep it simple!’ So im- 
portant is this rather obvious principle that 
it 1s and can not be re- 
peated too often. It is always well to check 
all final display plans against the yardstick 
The more you can simplify, 
the more usually improve your 
merchandise presentation. 

Simplicity with drama thrown in is a 
good yardstick to apply to china display, 
too. By its simplicity good display 
can affect consumer psychology favorably; 


vice versa. 


every 


often overlooked 


of simplicity. 


can you 


very 


Display Impressions 








— Off to the display club party — 
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while at the same time effective use of the 
dramatic will bring out the best features of 
the china and direct customer attention to 
them, instead of to the unimportant. After 
all, creating the right attitude and directing 
customer attention are two of the prime 
purposes of all good merchandise presenta- 
tion. 

In china display the designer is coping — 
at least most of the time—with lack of 
space or too much stock or both. His prized 
tool in gaining illusion. Careful 
selection ot stock to be shown is his second 
tool, and here he needs the continuous co- 
operation of the retailer or manufacturer. 

To gain space through illusion the de- 
signer relies on light and airy construction 


space is 


really an impression that is achieved 
through keeping display units up off the 
floor, sometimes in free-standing forms; 


through using translucent and semi-trans- 
lucent materials such as glass and _ per- 
forated accoustical board; through arrange- 


By Tony Sendoykas 
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ment of color; through clever lighting, and 
through the elimination of every bit of 
clutter by removing all unnecessary stock. 

Just as the theatre is dependent on dra- 
matic lighting, so is all good merchandise 
presentation. Items being starred need the 
spotlight. It is appropriate that one of 
today’s most popular spotlights is called the 
“Drama-light” because the name indicates 
exactly what featured items need — drama, 
and usually the drama is in the lighting. 
Of course self-contained spotlights and 
flood lights are effective, too, depending on 
the problem. As long as the lighting is 
broken up rather than evenly diffused, the 
display will have more attention - getting 
power and more directive force. 

Again textured materials will work won- 
ders in space illusion. Particularly effec- 
tive in china display are random width 
wood treatments of wall areas on which 
china is being shown and perforated ac- 
coustical board as background for individual 
display units. Not to be neglected among 
the textures are expanded metals, perfor- 
ated metals, hard board, “Weldtex,” pecky 
cypress and many other materials. All of 
these have been successfully incorporated in 
good merchandise presentation. They un- 
failingly create space and make the whole 
display more interesting and exciting. They 
also add a note ot newness and give the 
customer a feeling of modern design. 


or china merchandise presentation, too, 
rich dark colors are recommended back- 
grounds although they should be chosen 
with some relation to the feeling of the 
china itself. For example, dark rich red 
is better for Old English patterns, char- 
treuse for modern. 

As in lamp display so in china display; 
each individual piece should have a space 
to itself so that it can be properly viewed 
without being superimposed in front of, or 
in back of, anything else. Once the pre- 
sentation is well set up the whole matter 
of clear viewing comes down to. good 
grouping and elimination of all unnecessary 
pieces. This process is a continuous job 
that can only be undertaken by the operator 
ot the display himself. 

To generalize on matters of merchandise 
presentation, new materials, architectural 
forms, and color can achieve magic if they 
are well integrated and applied with im- 
agination and vision. Extreme architec- 
tural influences have been materializing 
which are of great importance to display 
ind all professionals in the field should be 
aware of them. Worthy of special emphasis 
in store display is the need of keeping as 
many fixtures as possible free-standing so 
that they can be moved for pliability and 
to incorporate new ideas. Whenever they 
can, stores should stay away from _per- 
manent fixtures. These too often lead to 
clutter and become tiresome after a short 
period. Portable units will be found more 
satisfactory and will give greater scope to 
the creative capacity of the display depart- 
ment. Display is one of the most powerful 
tools of merchandising and like merchan- 
dising should change with changing products 
and customer preferences. Display technique 
should always be dynamic, not static. Only 
in this way will display really fulfill its 
function and pay the dividends it should. 
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SALESMAKER 


Does just what the Name implies 


BIUWAHUNLUNIAULLULANI 








Patent Pending 


Carries 150 Lbs. — 115 Volts — 
60 Cycle 

Requires No Oiling, No Mainte- 

nance, Motor will never over- 

heat. Guarantee One-Year Tag 

on Every Unit. 

Cost Less than 1c a day to operate 
Used and Endorsed by Large 
Organizations 
Write for Illustrated Testimonial 
Brochure 
Earns Its Cost many times over 
It's Animation right at the 
Point of Purchase. 


MORGAN-LAPHAM, Incorporated 
1775 Broadway, New York 19, N. Y. 


Plant — New Canaan, Conn. 


4 
DEFINITE 
WAY 

TO 
INCREASE 
YOUR 
SALES 
EVERY 
DAY 








Our Sensational Lines Jor 


FALL & CHRISTMAS 


are now ready for your inspection at our 


ELABORATE SHOWROOMS 


Our Christmas Satin Ribbon line is now avail- 
able in all widths at sensationally low prices. 


Write, or Consult Your Local Jobber 


JAMES A. COLE CO., Inc. 


AVE. NEW YORK CITY 8 


235 FOURTH 














COSTUMES of YESTERDAY 
Rent from 
KATHERINE BURR FLEMING 


76 Rogers St. 


Tel. 1756 


Write for circular 


Branford, Conn. 


xf photos. 
sedis 449 West 30 St. 











made in the latest Fifth Ave- 
nue fashions—or your own 
description. Perfect fitting. 
Wholesale and Retail 
For particulars write 


WINDOW MANNEQUIN, INC. 


New York 1, N. Y. 


















FALL and 
CHRISTMAS 


DISPLAY DECORATIONS 
ON DISPLAY NOW AT 
OUR SHOWROOMS 


NEW 
ORIGINAL 
DISTINCTIVE 


You are cordially invited to visit 
our beautiful showrooms when in 
New York City. You will be thrilled 
with the new display ideas and 
display treatments we have pre- 
pared for your inspection. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist ST.. NEW YORK CITY | 









































To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies ‘and photo 
enlargements made to ANY SIZE. 


Send brochure of California 
subjects on your business letterhead, 





ALIFORNIA 


; p em? Ae 
BELL PHOTO & DISPLAY © 346 CLAY ST *LOS ANGELES ‘! 
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Modernization Plans Ready 


HE Van Heusen store improvement 

program, which makes available com- 

plete plans for store modernization and 
remodeling at no cost to Van Heusen’s more 
than 5,000 outlets and other interested re 
tailers, was announced May 17 by Seymour 
Phillips, president of the Phillips - Jones 
Corporation. The occasion was a luncheon 
meeting at the Waldorf-Astoria hotel, New 
York City, where the company was holding 
its semi-annual national sales convention 


—Above is a specialty or pick-up table which 
has been turned into a tie bar by the addition 
of a removable bin unit and plastic trays. 
This is one of a series of integrated store 
fixtures especially designed by Morris Lapidus, 
New York City architect, for the Van Heusen 
store improvement program described in the 
article— 


The program, as outlined by Clinton 
Smullyan, sales manager ot the Phillips- 
Jones Corporation, is the work ot Morris 
Lapidus, New York architect and a leading 
specialist in store design. It embodies 
among other things, plans tor store interiors 
store fronts, and lighting arrangements, and 
also enables retailers to obtain “the most 
modern and functional fixtures.” 

These fixtures, which have a custom-built 
look, were especially designed by Lapidus 
and include display cabinets and tables that 
separately or in combination form. selling 
units of great efficiency. 

“The purpose of our store improvement 
program,” Smullyan pointed out, “is to 
help the retailer increase sales through 
modernizing and remodeling his store. This 
program,” he added, “is practical becauss 





pliable... 


306 S. Market Street 





NEW and SENSATIONAL 


WIGS: in soft flexible RUBBER 


Mannequin Wigs — Shoulder Head Wigs, etc. 


Now you can have attractive interchangeable wigs of RUBBER... 
easy handling. This is an item for which the trade has waited for 
years ... now available to you exclusively from National. Write for particulars. 


JOBBERS: We manufacture all kinds of special display items of RUBBER. 


Send us your problems. 


NATIONAL ART STUDIOS 


Chicago 6, Ill. 


ee 
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all details are worked out and can easily 

e put into effect. Furthermore, the retailer 
can use as much or as little of the program 
is he wishes. Whether he wants a new 
eiling, a new floor, new showcases or a 
omplete remodeling, our plan will help 
him. And whether he spends $500 or 
$50,000, he can obtain results.” 

The Van Heusen store improvement pro- 
gram is being presented to men’s wear 
retailers through a brochure. Besides ex- 
plaining the advantages of modern store 
layout, the brochure features four detailed 
plans drawn up by Lapidus. One is for 
the men’s wear section of a department 
store. The other three are for men’s wear 
stores that measure 20 by 90 feet, 30 by 
100, and 40 by 120, respectively. 

Also included in the brochure are plans 
and suggestions for lighting, decorating and 
air conditioning, which were worked out by 
a number of companies cooperating with the 
Phillips-Jones Corporation. They include 
Pittsburgh Plate Glass Company (materials 
for store fronts); Chrysler Corporation, 
Airtemp Division (air conditioning); Syl- 
vania Electric Products, Inc. (light  fix- 
tures); Fleischman Cabinets (showcases and 
display tables); Pittsburgh Paints (paints) ; 
and Armstrong Cork Company (flooring). 
\ll these companies will work closely with 
retailers adopting the Van Heusen store 
improvement program and counsel them. 

From the brochure the retailer can choose 
the store plan he likes best and it can be 
followed completely or in part by a local 
architect, working alone or with Lapidus. 
Once the retailer advises the Phillips-Jones 
Corporation of his needs, the company in 
turn will notify the cooperating manufac- 
turers who will send their local representa- 
tives to the retailer. The showcases and 
fixtures designed by Lapidus can be pur- 
chased only through the Phillips-Jones Cor- 
poration, and will be sold at cost. 


“All in all, then,’ Smullyan added, “re- 
tailers who adopt the Van Heusen store im- 
provement program can work out their 
modernization and improvement problems 
with a minimum of effort and be assured 
of maximum results.” 


Tri-Allied Offers Awards 
In Display Contest 

Tri-Allied Creative Displays has an- 
nounced its first annual display contest, of- 
fering cash prizes for the best Christmas 
windows or interior displays employing Tri- 
\llied display units. The first prize is $100, 
with $50 and $25 for second and_ third 
awards. The display manager of any store 
in the United States or its possessions is 
¢ ligible. 

Entry blanks are obtainable from Elmer 
Schwartzman, Tri-Allied Creative Displays, 
200 North Pearl street, Baltimore 1. 





Moran Heads Display 
For Harbour-Longmire 
The resignation of Robert Ergenbright as 
display manager for Harbour-Longmire, 
Oklahoma City, has been announced. His 
uture plans are unknown at this time. 
Succeeding Ergenbright in the position is 
Charles R. Moran, who has conducted a 
ommercial art studio. 
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. Paris fashion news, says VOGUE, is... 
"the idea of a lovely body line, under- 
scored curves, of a moving, fluid 


silhouette.”” Beau Monde follows suit! 
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exclusive distributor... 


MAG THIGPEN 


BURLINGTON, NORTH CAROLINA 


“Nha: 


Published in the interests of better lighting 








Your most effective merchandise displays need 






profitably. 


Fresnelite, Jr 
100-watt 
G 164 bulb extra 
Catalog No. !2!! $13.20 


° e ) 3” Fresnelens 
SUL, 


419 West 55th Street, New York 626 N. Robertson Blvd., Los Angeles 





: Garment Rack Dividers 
THAY ER & CHANDLER AIRBRUSH A—Week days (Mon.-Sat.) 
, B—AIphabetical (A-Z; Mc 
- f | “ for X) 
C—Sizes (1-54, incl. % sizes) 
JOBBER SALES ONLY 
Send for Prices & Details 


Plastic Fabricators Co. 
440 Sansome St 


for the partic ular artis 


R ¢ CHANDLER 
CHICAGQO.ILL : San Francisco, Calif. 
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COLORFUL! 
DIFFERENT! 


NEW! 





DECORATE WINDOWS AND DIS- 
PLAYS WITH HOLLY-LAWN 
WOOD SHAVINGS 


Choose from 23 Modern Colors! 
Used by creative window designers for original 
artistic effects. Ideal with all types of display 
materials. 


ATTRACTIVE COLORFUL 
ECONOMICAL 

Write for information or send $3.75 for SPECIAL 
INTRODUCTORY BOX of Hbolly-Lawn Wood 
Shavings. Contains: Holly-Lawn to cover area 
of 20 sq. ft., plus 2 FREE packets of contrasting 
trim colors. Specify color desired. Shipped 
prepaid. Discount on quantity orders. 


HOLLYWOOD ITEMS COMPANY 
Drawer 1151 Hollywood 28, Calif. 








FO SHOES 
and MATCHING BAGS 





OF HIGHLY POLISHED, 
CRYSTAL CLEAR PLASTIC 


STYLED BY oS €-A’R 
You are cordially Invited 
to a showing o f 


OUR OUTSTANDING LINE OF 
DISPLAY FIXTURES 
DURING DISPLAY MARKET WEEK 


Hotel New Yorker Room 839 


PLASTIC FABRICATORS 


44 Murray Street New York 7, N. Y. 
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Display Supervision 


(The breakdown of a display appropria- 
tion contained in this article will be found 
Ed.) 


particularly interesting. 


[LLIAM TOLL, display director of 


Sam's, Inc., operators of two cash 
department stores in downtown De- 
troit, told members of the Detroit Display 


Club at a recent meeting: “I don’t think 
any display person, be he the only one in 
a store or a top executive in a_ large 
establishment, can intelligently operate a 


display department without a budget.” 

His talk, the last in the series of educa- 
tional programs arranged for the 1947-48 
season by the club, was on “Display Super- 
vision.” In it he the organization 
of a display department, the requirements of 


covered 


a display executive, buying material, super- 
vising help, and cooperating with merchan- 
dising personnel and management. 

Poll, in connection with cooperation, said: 
“Someone told me that the 
display director is the one who knows how 
to ‘manage.’ 
only of directing the people under him, but 
also of working in close harmony with the 
merchandise and the advertising 
partment. It includes the study of modern 
tendencies in demand, fixing authority and 
responsibility in his own department, and 
judging his budget and display in 
keeping with profitable results. If he can do 
this kind of the display director 
will become one of the most important store 


once successful 


This management consists not 


men de- 


costs 
directing, 


executives.” 

Krom the time in 1926 
to the present, Toll said, he has worked on 
He stated that the average store 
should be able to do a fairly good job on a 
setup of a half of one per cent of the store 


he joined Sam's 


a budget. 


sales. The following chart, one of several 
used in his talk, was used to give his 
version of the division of monies for the 


display department where a store plans to 
30 million dollars 


do volume a year: 
Payroll (executive) $36,000 
Payroll (regular) 54,000 
Fixtures and supplies 54,000 
Unclassified 3,000 
Traveling 3,000 


$150,000 


Total 
“Fixtures and supplies expenditures must 
be appropriated very caretully in order to 


do a good job throughout the year,” said 
Toll. “Spring, summer, fall and Christmas 
take the biggest share but you must have 


enough for promotions and the routine dis- 
play program.” 
He declared, “It is very important to plan 


and set up a department with the right 
people in the right jobs” and showed a 
chart giving his version of a well-balanced 


display department. This placed the build- 
ing superintendent under his supervision, 
though the display budget is not responsible 
for this division. It placed the assistant to 
Toll in charge of artist, interior displaymen, 
displaymen and helpers, and sign 
window displaymen under the 
display director. 

Requirements of a display executive were 


junior 


shop, and 
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listed as follows: 1. One should have a 
complete knowledge of display. 2. Know 


merchandise classification and arrangement. 
3. Have a knowledge of packaging and 
labeling. 4. Have a knowledge of product 
design and market research. 5. Should know 
color, lighting, fixtures, and building ma- 
terials. 6. Have a knowledge of copy, art 
and lay-out. 7. Should know advertising 
techniques. 8. Understand sales promotion. 
9. Know budget control. 

Toll pointed out that, “Anyone who does 
the buying for the display department 
should by all means have a buying plan. 
For example, if you work—say three months 
ahead—on _ special and promotions: 
1. Make plans for how the promotions are 
going to be handled. 2. Decide just what 
props or materials are going to be needed. 
much to be spent on the 
promotions.” 

When ready to buy, first check your own 
display department’s stock and what 
you have that will work to good advantage, 
he advised. “Contact all your sources of 
supply before you buy. If think the 
items offered by your first or second source 
are outstanding, don’t buy; have them hold 
for confirmation because other sources may 
have something better.” He commented 
that “Price is also important because the 
cheaper you can buy the more you will be 
able to buy- don’t hesitate to 
prices. Talk to any merchandise man or 
buyer in your store and he will tell you 
how important it is to get the right mer- 
chandise at the right price.” 

The speaker emphasized that even if a 
display director is the only display person 
in a store, he or she should make at least 
two trips annually to New York City or 
Chicago to keep abreast of display changes 
and display market conditions. 

He showed a chart placing each of the 
following executives at Sam’s on a par in 
a group called the and merchan- 
dising group: store merchandise 
managers, personnel directors, assistant to 
general manager, advertising director, con- 
troller, and display director. “Everyone in 
the group knows just what is going on,” he 
said, “due to weekly meetings where plans 
are discussed and formulated. For example, 
a large or promotion is laid out in 
January for April or May. The advertising 
and display departments start working on 
plans for this The merchandise 
men instruct their buyers to secure certain 
merchandise for the promotion. After the 
buyers return from the market, additional 
meetings are arranged to discuss what mer- 
chandise is to be advertised and displayed. 
If it is a fashion promotion, a meeting is 
held with the stylist and displaymen who 
are to display these goods. At this meeting 
plans are made regarding the display of 
merchandise, backgrounds, color, lighting, 
etc. A month better before the 
windows are installed, giving plenty of time 
to get props and supplies. After installa- 
tion, windows are checked by buyer and 
stylist and changes are made when needed.” 

Toll said that in supervising help: “Be 


sales 


3. How money is 


see 


you 


—so get 


policy 


manager, 


sale 


occasion. 


or passes 
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‘fi i 
sure all of your employees are satisfied 


= 

ol 
with their jobs and have peace ot mind; no . Zi é # 
person can do his best if he doesn’t have \ ) 
peace of mind. Do not reprimand an em- 
ployee in front of anyone. Call him in your NTL 
fice and talk it over with him. Have Ra Y. 


—) 


weekly meetings with your employees and 
rive them a pat on the back if they are 


loing a good job. If they ake errors, ‘ S$ 
yi eth "a Pra on handled.” OFTLy of 


t 
< ce, 
ee 
ME 





During his talk he advised: “Do not dis- { 
play all merchandise, because fast moving ‘With the Famous 
items will be sold through advertising.” : 500 
He said at another point: “A week is the 
ongest a display should stay in a window.” | : WATT 


Ralph Johnson, of the J. L. Hudson Com- 
any, Was appointed chairman of the sum- 
















tf 





mer activities committee which is to arrange : , 

i f ; t Prominent merchandisers across 
in outing for members of the club. f 
the country have proved the value o 
spotlighting displays with GoldE. This 
DISPLAY AND ' cooler handling high efficiency 500 


: watt Bantam Super-Spot throws a 

VISUAL MERCHANDISING clear powerful beam—easily adjust- 
able from even flood to concentrated 
. spot. Has 414 inch Fresnel lens and 
Fundamentally the newest lighting trends pre-focus socket. Full universal 
ould be telegraphically stated as follows: 





[Continued from page 74] 


mounting for ceiling, wall or floor. 

Very rugged, long lasting. Weighs 

only 8 Ibs. Uses long-life lamps. 
A real value! 


SEND FOR BULLETIN NO. 454 


Custom-designed lighting equipment with 
placement keyed to architectural forms and 
fixture lines. Varying levels of intensity 
starting with lowest levels in traffic aisles; 
next, strongest illumination on counters, 
Full Line of Attachments 

Available 


tables and showcase selling areas. The | 
highest degree of intensity should be focal 
points or feature displays located at the 


i et ms i i i ss i ins i ah i A ne! it il ell i int te ee ee! 


back or front of departments. The use of 

color is determined by two principal factors | GoldE Manufacturing Co. 1222-A W. Madison St., Chicago 7, U.S.A. 
emotional or psychological reaction to 

color and current color fashions. Architec- 

tural design trends are predominantly ‘“mod- 

ern functional’, except when period themes 

are used to create special atmosphere. 














[ regret that time has not permitted me 
to enlarge on the rudiments of visual mer- 


chandising. I hope that, in spite of the 
necessary over-simplification, I have been | 
ible to convey the need and explain the 
trend toward a new conception in one part 
of the retail operation. | 

In closing, may I suggest that you con- | 
sider the new point of view: Everything | 


that your customer sees, outside and in- 


side your store is visual merchandising — 


and please remember that 87 per cent of all 
acts are motivated or influenced by the | P I E 
visual sense. 


Elm Products Producing 
Artificial Flower Line 

Elm Products Company, 238 George street, 
New Haven, Conn., is now manufacturing | . . W 
artificial flower units which are being com- This ISSuUC of DISPLAY ORLD 
bined with the company’s new line of 
“Tala-Bal” artificial plastic ice novelties. 
The result is called a “brand-new develop- 
ment in the field”. The company is inter- 


has a circulation of 15,500 copies. 


ested in hearing trom jobbers relative to 
the line. 


Subscriptions are being accepted for 





Paradise Displays Moves 
To Larger Quarters 

Paradise Displays, formerly at 111 East 
184th street, New York City, is now in 
larger quarters at 88 West Broadway; both 
factory and showrooms are in the new 


immediate handling. 
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Use the Mannikins and Forms Now 
Being Used By Leading Display Men 


“All Purpose Men’s 
Form.” 


Shirts Sweaters 





and Sportswear 
$10.50 


DON COLLINS 


Display Director, 
BROWN’S 
I os Angeles 


When it comes to 
mannikins and 
forms, who should 
know their require- 
ments better than 


Display Men? 


That is why the 
best known West 
Coast Display Men 
have been using 
Decter Mannikins 
and Forms. 


That is why 
they're winning 
preference 
everywhere! 


DECTER MANNIKIN CO- 


2617 W. PICO BLVD. 
LOS ANGELES, CALIF. 




















Relief Papier Mache 


CHRISTMAS BELLS 





Number 451. $12.75 each 


Giant size, 29 inches high, 30 inches wide, 
9 inches deep. Metallic Silver Flakes on 
the Bells with a Red Lacquered Bow. 


See your dealer, or write. 
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Speakers Extol Display 


VERY major factor in point-of-purchase 

display material was discussed at the 

second annual symposium of Point of 
Purchase Advertising Institute, held at the 
Hotel Biltmore, New York City, on May 12. 
Speakers at the meeting included repre- 
sentatives of a large distiller, a manufac- 
turer of electrical products, a toilet prepara- 
tion and a popular priced cigarette. 

The effectiveness of window displays was 
said to have increased sales as much as 
109 per cent in stores where the 
current test survey has’ been 
under way since April 1. According to 
J. Ward Maurer, Wildroot Company's ad- 
vertising manager, the test proves the value 
of a continuing survey, and POPAI mem- 
bers were urged to undertake a permanent 


those 
institute's 


research program 

During his presentation of the “Golden 
Spike” promotion for Seagram's “Ancient 
Bottle” gin, Mosley 
importance of utilizing all forms of adver- 
tising, especially when there is a “plus” to 


(,eorge stressed the 


the product which can not be used as a 
talking point. Federal regulations prohibit 
a claim for, or reference to age in a gin, 
yet it is this feature of the product upon 
which Seagram is building its forthcoming 
“Golden Spike” campaign. 

Utilizing a Dean Cornwell original paint- 
ing of the gold spike at the completion of 
the first transcontinental railroad, the cam- 
paign will make use ot window, bar and 


—Left to right, Norman F. McKean, executive 

secretary of the Point of Purchase Advertising 

Institute; John Palmer, president, Palmer 

Associates; C. L. Vanderbogart, vice-president 

of Niagara Lithograph Company and presi- 
dent of POPAI— 


counter displays, special recipes and cock 
tail muddlers, plus the sales efforts of it 
own and distributors’ personnel. 

A test advertising campaign undertake: 
by the advertising committee of the Radi 
Manufacturers Association was describe 
by J. Herbert Stickle of Westinghouse hom: 
radio division. During the two-week tes! 
both advertising and display were used 11 
Hartford, Conn., with display predominating 
while in Providence, R. I., to quote Stickle, 
“they just let nature take its course.” The 
two cities were similar, market-wise, the 
speaker explained, but nearly 3,000 radios 
were sold in Hartford, where display pre 
dominated, and slightly less than 900 11 
Providence. 

By motivating salesmen to use display 
material, Philip Morris & Co. has been able 
to cover a field which includes more than 
one million outlets with a sales force oi 
about 500 men, according to Zenn Kaufman 
merchandising manager for the cigarette 
firm. 

“Our men have two jobs,” said Kaufman. 
“One is the consumer talk and the other is 
display. Display is important to us because 
we integrate it into so many of our activities 
—window displays, counter displays, and 
other campaign materials.” The speaker 
explained the use of a house organ and 
constant emphasis on_ the 
“future presidents” of the company in mak- 
ing each man feel responsible for his terri- 
tory and the sales potential he might expect 
to reach. 


salesmen as 


During J. Ward Maurer’s talk he de- 
tailed the window display test in Rechester 
and Syracuse, which was planned with the 
cooperation of the display committee of the 
Association of National Advertisers and is 
being conducted by Fact Finders Associates 


—— 
See how @ shines — 
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in behalf of Point of Purchase Advertising | 


Institute. A total of 120 drugstores and 40 


iardware outlets are being utilized, with | 


our typical products in each field. 


Admitting that until the survey has been | 


ompleted and all figures checked it is im- 
sossible to be too conclusive, Maurer re- 
ported that in addition to sales increases 
ip to 109 per cent for those products repre- 
ented, competitive products not sharing in 
lisplays showed sales losses of from 2 to 
20 per cent. 





Canadian Plant Licensed 
By Greneker Corporation 

The Greneker Corporation, New York 
City mannequin firm, has licensed Bingham 
Display Supplies, Ltd., 21 King street, East, 


foronto, to make Greneker figures and to | 


sell them in territories governed by the 
sterling block. 

Three floors of a five-story building will 
be devoted to production of the figures in 
loronto, with first deliveries scheduled for 
ibout August 1. Arthur Bingham is presi- 
dent of the Canadian firm and represented 
Greneker in Canadian territory before that 
country banned imports of American mer- 
chandise. 





Vanderbogart Reelected 
By Display Group 

Clifford L. Vanderbogart, vice-president, 
Niagara Lithograph Company, was elected | 
president of the Point of Purchase Adver- 
tising Institute at the June 8 meeting of the | 
institute directors. It is his third term as 
president. 

Other officers elected included: John | 
Palmer, Palmer Associates, first vice-presi- 
dent; Al Rode, Jr., Rode & Brand, second 
vice-president, and Royal Hoffman, Arvey 
( orporation, secretary-treasurer. 
McKean remains as _ executive secretary. 


Callahan On Trip 
To Europe 


Henry Callahan, in charge of window dis- 
play for Lord & Taylor, New York City, left 
June 14 by plane for Europe, where he will 
spend five weeks. 


Levy & Co., Galveston 
Appoints Gallagher 

EK. S. Levy & Co., Galveston, has named 
Charles Gallagher display director for the 
store. He was formerly with the display 
staff of Titche-Goettinger, Dallas, and suc- 
eeds John Schaub, Jr., resigned. 





Variety Prop Purchases 
Display Company 
Frederick Bucter and Walter Buckley, 
oing business as the Variety Prop Studio 
424 East 79th street, New York City, 
ave bought out the Original Display Com- 
iny, which was located at 1370 Lexington 
venue, of the same city. 


Projectors And Spotlights 
in New Finish 

GoldE Manufacturing Company, Chicago, 
is created a new, rich “Sierra” brown 
aked enamel finish with a silvery sparkle 
hat adds beauty and durability to GoldE 
roducts. The new finish will not peel, 
rack or chip, it is said. 


Norman | 
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... Paris fashion news, says VOGUE, is .\. 
“the idea of a lovely body line, under- 


Paris inspired 


scored curves, of a moving, fluid 


silhouette.” Beau Monde follows suit! 


Rab. ea 


eall Monde 


MANIKINS WITH MAGNETISM 


by horrect-way 


exclusive distributor... 


MIDWEST DISPLAY EQUIP. C0. 


(2310 LOCUST STREET ST. LOUIS 3, MISSOURI 








SEE US IN ROOM 726 DURING DISPLAY MARKET WEEK 


FLAMEPROOF CELLOPHANE PRODUCTS 


| INCLUDING 


Fringe Bell Clusters Valance Cloth 36'' Wide 
Curtains Novelties Folding Bells 
Roping Cloth — 36" Wide Folding Balls 
Bells Shirred Edging 


e@ FLAMEPROOF PRINCESS PINE ROPING 

@ FLAMEPROOF NATURAL LACQUERED HOLLY WREATHS 
e@ FLAMEPROOF PRINCESS PINE WREATHS 

@ XMAS ARTIFICIAL FLORAL UNITS ARE NOW READY 


Jobbers Inquiries Invited 


STANDARD CELLULOSE & NOVELTY CO., INC. wew ‘York “crry's3,'N.'y. 


SANTA HEAD 


28" hand painted Papier Mache 


$15.00 each 
CUSTOM WORK? NO FUSS — COME TO US. 


ail ill ll (* Cop Larloe ir (" 
_-V [ J d q fl) | | | : 
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| Allied Purchasing Corporation 
Program Is Announced 

A meeting of all display managers in the 
Allied Purchasing Corporation group oi 
stores will be held on June 22 in New York 
City, according to W. J. Caddelle, display 
director for the association. In addition 
Allied will maintain a suite at the Hotel 
New Yorker, site of the Display Market 
. Paris fashion news, says VOGUE, is. . . Week in progress at the same time, to assist 
its display managers in their Christmas 
"the idea of a lovely body line, under- | purchasing plans. Several private showings 
for Allied men have been arranged by vari 






scored curves, of a moving, fluid ous manufacturers. 
General theme of the meeting will be 
silhouette.”” Beau Monde follows suit! “The better promotional job for the display 


dollar”, plus ways and means of achieving 
this end. After registration of these attend- 
ing, Russell A. Brown, vice-president of 
ae Allied, will welcome the group, after which 
ie wa . . . 

there will be an open discussion and ex- 


change of ideas concerning the purchase ot 


Christmas props from member _ stores 
Walter Krysto, Jordan Marsh Company, will 
give suggestions on the planning of holiday 
displays to obtain overall coverage with a 


MANIKINS WITH MAGNETISM minimum of expense. 

H. Luegge, Dey Brothers, will discuss the 
technique of dramatic selling displays 
through the ingenious use of props, while 
Walter Spiro, Gertz, will speak of drama 
through lighting. W. J. Caddelle will then 
summarize the plans of Allied and explain 


Plastics Exposition 
23 N. SIXTH STREET MINNEAPOLIS. MINNESOTA 


by horrect-way 


exclusive distributor... 


| Planning Augmented 





At several meetings of committees ot The 
Society of the Plastics Industry, Inc. during 
“Theres Always Something New the past few weeks, plans looking forward 

r to its forthcoming exposition have been dis 


At Hanger Headquarters!” . 
cussed and adopted for materially enhanc- 

THE NEW ing the importance of the event through 

ee ” | more extensive cooperation. This third Na- 
S E E Sl Z E | tional Plastics Exposition will take place 
(Trade Mark) (Pat. Pend.) | in Grand Central Palace, New York City, 


Our latest plastic size divider with September 27-October 1 and will be ex- 
a trade and industrial show. As 


| clusively ; ‘ 
INTERCHANGEABLE SIZES | was made evident at the annual meeting of 
Can't Fall Off The Rack! | the SPI last month at Atlantic City, the ex- 
position is becoming more and more an im- 
portant annual fixture, not only for the 





Here is the most versatile size divider on the market 
today. It is of heavy moulded plastic with a window 


in which is inserted the proper size required. An | plastics industry, but for the many other 
exclusive feature of this divider is its ability to show | industries in which the use of plastics has 
one size on one side and another size on the other. | ‘becomes an increasing factor. 
No other divider can make this claim! Dimensions: TI Id a ti tl 
> Cc b > « re 1ere 

7114” long by 33g” wide . In white or | le second day of the convention 
black plastic rit ne specify) was a special meeting of exhibitors’ repre- 
Each | sentatives with the exposition’s publicity 

(including insert) | committee, including Edward J. Pechin, E. 


I. duPont de Nemours & Co.; W. H 
MacHale, American Cyanamid Company; 
Don Masson, Bakelite Corporation, and 
others who outlined plans for promotional 
effort. 

NATIONAL HANGER ce.. INC. It was indicated that a much larger at- 
253 WEST 26TH ST. NEW YORK CITY | | tendance of business men and prospective 


buyers may be looked for next fall than at 
the 1946 and 1947 shows. Admission will be 


by invitation and registration only. The 
WINDOW DISPLAY paageedayeniaiiagrtgt | general public will not be invited. Emphasis 
PAPER Ss | will be placed on the trade and industrial 
MATERIAL Se = eg em a ape tg — side, calling attention to the remarkable 
uffing ‘oil, *lorist ‘oil, Chain Anks. | <a . : : . actic : stry i 
IN STOCK FOR IMMEDIATE DELIVERY strides made by the plastics industry in a 


BECKER SIGN SUPPLY CO. R. A. OHLHORST | number of hitherto unexplored fields, wit! 


- i > 3 sas rocesses, < ~ é 1m 
319 - 321 N. Paca St. Baltimore 1, Md St Riese Sect, Gee eee 4%. Y. new products, processes, and new and 


May also be had in colors to order. Divider inserts 
: 714 cents each additional. All sizes in stock 
from 1 to 60, including all half-sizes. 

Jobber Inquiries Invited 
































proved machinery. 
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CHICAGO PICKS COTTON 
FOR EMPHASIS 


[Continued from page 49] 


present a square dance fashion show. Prac- 
tice square dancing at home to. special 
square dance record albums. Record De 
partment.” 

A solo presentation for the young crowd 
at Mandel Brothers, where John R. Cooper 
is display director and fashion coordinator, 
was titled “Only Seventeen and in love . . 
with our lighthearted way with gay summer 
things.” The three dresses shown were 
featured in the magazine “Seventeen” and 
were identified in the window by a large 
figure “17” made of wallboard painted dark 
green and splattered with pink, turquoise, 
and yellow—the colors of the teen-age 
dresses. One of the mannequins carried a 
basket of white daisies and small pink 
pebbles were arranged in free form on the 
floor. (This photograph is by courtesy of 
F. A. Kuehn & Co.) 

The following displays are not illustrated : 

The first Annual National Exhibition of 
American dinnerware was held recently at 
Marshall Field & Co., where a hundred top 
designs in china, earthernware and pottery 
were exhibited by 45 of the nation’s leading 
manufacturers. 

American made dinnerware is as_ pretty 
as a picture and to substantiate this fact 
Field’s assigned a window to a showing of 
a cross-section of the country’s outstanding 
designs. Patterns were grouped as picture 
subjects in white plaster frames against 
backgrounds of grays and blue, an addi- 
tional group being introduced by pleated 
rayon fabric draped from the top of the 
back wall to the floor. For diversification 
of color harmony, three plates were hung 
on place mats, staggered through the center 
ot the largest picture, suggesting color 
schemes for table settings. A study in color 
was produced by painting the background of 
the smallest picture in four tones of green 
to contrast with the gay floral tones of 
Blue Ridge mountain pottery. 

This is the season of the year when 
nature spruces up in all her finery and puts 
everyone in the mood to paint-up, clean-up, 
and fix-up. For that reason Sears, Roebuck 
& Co. considered it an appropriate time to 
launch a national hardware week in all of 
its stores. To give the promotion impetus 
in the Chicago area an elaborate showing 
of tools of every description, along with 
work clothes, was used in the principal State 


street window. This is the first time Sears 
has given this type of merchandise so much 
and so costly a space. The window has 


heretofore been used for fashion merchan- 
dise but the lowly hardware items drew 
customer interest from both men and women 
to such an extent that the company plans 
to promote other lines in a similar manner 
during peak seasonal periods. According to 
\. Douglas, display manager of the State 
Street store, setting up the display was an 
expensive undertaking for it took four men 
five days to prepare it and six men three 
days to install the numerous items. How- 
ever, sales in the hardware department were 
reported to have justified the outlay for they 
have more than doubled since the window 
was unveiled. 


The background props were built in four 
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IMPORTANT ANNOUNCEMENT 


Registrations Are Now Being Accepted for September Classes 
CURRICULUM 


Cloth, crepe paper and painted backgrounds. Background design. Manne 
quin Draping. Interior Display. Lighting. Show Card Writing. Fashions. 
Department Store Display. Small Wares. Women's Ready-to-Wear. Women 
Specialties’ Men's Furnishings. Men's Clothing. 


FACULTY 


ARTHUR GLICK, 
Display Instructoy 
Formerly of Beck Shoe Stores 
CHAS. NUGENT, 
Display Instructor Lisplay Instructor, Display Depts., Blum 
Display Manager Browning King Store and Strawbridge & Clothie 


ELWOOD SULOF, BFA, Art /nstructor, formerly Penn State College 











MARC BIELER, 
School Consultant 

Display Manager Bonwit Teller 
WM. McBLAINE, 


Write for Descriptive Booklet 


NATIONAL DISPLAY INSTITUTE 


School of Window Display 


1624 ARCH ST., PHILA. 3, PA. PHONE: RI 6-9764 








1196 MERCHANDISE MART 





Distinctive, neat and uniform SIGNS peodeeed easily on 


SHOWCARD MACHINE 


Proved “The Best" by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 








Lyn oly 


17 W. 45th ST.. NEW YORK 19, N.Y. 


custom made papier 
mache and plastic 


creations 














CHICAGO 54, ILL. 
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Set illustrated 25 pieces 








Satisfaction Guaranteed 


Order by number Set K-12 


See your Local Distributor 
or Write Direct | 





WINDOWS THAT SELL SHOES! 


Sparkling-clear, Plexiglas shoe display sets produce more sales. 


Write for catalog “MODERN DESIGN ON DISPLAY”’ 


Representatives in Principal Cities 


ROGER KENT COMPANY . 2... Pbostics 


211 N. Seventh St. St.Louis | Mo., 











PROGRESSIVE 


Now ope ‘Nal 


PRESENTATION 


NEW, HUGE 


DISPLAY SHOWROOM | 


FINEST BETWEEN NEW YORK AND CHICAGO 


for adequately displaying the products of America’s leading 
display manufacturers, including the Old King Cole line 
of quality papier-mache products, whom we have been | 
appointed to serve as distributors. We will appreciate the 
opportunity of servicing your needs. (Telephone WOodbine 
3600.) Ohio and nearby customers are urged to visit us, and 
see the grand array of Fall and Christmas displays. 


CLEVELAND MODEL & SUPPLY CO. 


4506-18 LORAIN AVE. "Since 1919" CLEVELAND 12, OHIO 











See the Garrison-Wagner Exhibits 


THE LARGEST ARRAY OF 


@ ARTIFICIAL FLOWERS e@ FOLIAGE e@SET PIECES 


SMARTLY DESIGNED — POPULARLY PRICED 
ROOMS 811-12-14-15 — 611-12-14-15 


GARRISON-WAGNER CO. | 
2018 Washington Blvd. St. Louis, Mo. 


Jobbers welcome to our display in Rooms 811-12. 
Presented by the manufacturer. 
Factory representatives in attendance to serve you. 
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units of two panels to represent roadside 
billboards which announced “Sears’ Na- 
tional Hardware Week Now in Progress.” 
A wide selection of small tools was mounted 
on white boards, spaced diagonally across 
the lower part of the billboards with larger 
tools and hardware occupying most of the 
floor area along with garden hose. Four 
mannequins in work clothes were assigned 
the role of operating power tools and a 
fifth, operating a power drive lawnmower, 
directed attention to the garden hardware 
featured. 

Henry C. Lytton & Son’s Father’s Day 
promotions have been so successful for the 
past three years that they are to be re- 
peated this year as an institutional theme. 
G. C. Bowen, display manager, has been 
pampering Dad each year in all of the 
store’s State street windows by portraying 
the humorous side of a period in our history 
known to all as the Gay ’90s. The display 
props are all authentic reproductions of 
the period and furnish a means for inter- 
esting customers in men’s current fashions 
and gift wares suitable for remembering 
father on the day set aside for his special 
honor. 

In one of the displays father is preparing 
to retire for the night in a laugh-provoking 
garment that is a far cry from the tailored 
pajamas worn today. He has wound the 
huge alarm clock and is in the act of putting 
out the black plush cat. The “Nocturnal 
knock-out” is a hilarious scene in a Vic- 
torian background that stops traffic and 
puts shoppers in a jovial mood that results 
in gratifying sales each vear. 

In another of this series, the man of the 
day is enthroned on an old red plush barber 
chair with gold fringe, awaiting the 35-cent 
combination hair-cut and shave which pro- 
vides the copy for the reader: “For Dad. 
He’s s-m-o-o-t-h (shaving)”. On the wall 
is an old barber’s cabinet containing a 
shaving mug labeled with the customer’s 
name, and bottles filled with the stuff that 
kept father in trim —all relics of a glorious 
past, not excepting the 35 cent hair-cut and 
shave. 

The dignity of fine furniture and_ the 
fragility of exquisite porcelains were com- 


| bined at Carson’s in the development of a 


promotion for garden party gowns and cos- 
metics to tie-in with the Vogue beauty 
issue. \ lone mannequin wears’ white 
organdy cover pink silk and a pink horse- 
hair hat that is a copy of the hat shown 
in Vogue. The pink brocade’ wallpaper 
panel that is partially covered by heavy 


| blue satin draperies, the delicate Louis XVI 
| cabinet containing obiects of art and per- 


fume bottles, are of the same period and 
interpret the charm and the grace of garden 
party fashions without the usual garden 
setting. Red lighting was spraved from 
both sides to cast an overglow of elegance, 
reflected also by the copy reading: “As soft 
and as pink, the new trend toward Cameo 


| complexions, a fashion fragility predicted 


bv Vogue and assembled in Cosmetics. First 
Floor.” 

Carson’s May festival for brides was 
heralded in four windows alternately exe- 
cuted in a pink or green decor. The walls 
were kept to a monotone ot gray that ab- 
sorbed the lighting of pink or green, corre- 
sponding to the merchandise displayed. A 
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bride was highlighted by a trame_ that 
faintly suggested a Maypole, festooned with 
glass cloth flowers and three white cupids 
9f papier mache splattered with the color 
f the setting. Ribbons were attached to 
he frame to denote the merry-making of 
May Day, and their color was confined to 
either pink or green. The May festival was 
1 store-wide promotion. 

Pure silk scarves and gift items were 
kilfully manipulated into a gratifying pre- 
sentation by G. C. Bowen at Henry C. 
Lytton & Son. Heads with scarf-draped 
shoulders were arranged on two low latticed 
platforms, edged with pale green silk ruch- 
ing. The units were supported by a wooden 
blurb that framed a seated mannequin, the 
entire fixture being suspended by white 
ribbons reaching to the ceiling. Clear light- 
ing was used to cast pleasing shadows on 
the wall painted grayed-pink to match the 
felt covered floor. 

Memphis Group Warned 
Of Fire Hazards 

Memphis displaymen met recently to hear 
a personal warning by Fire Marshal 
Charles Nunnery on fire hazards in con- 
nection with Christmas display materials. 
The official stresed the fact that last year 
were ordered to remove 
decorations considered dangerous, and were 
not allowed to set up Christmas trees unless 
they were completely freproof. 

Flameproof materials were made manda- 
tory, it was pointed out, and the fire marshal 
idded that completely fireproof decorations 
should be given preference wherever pos- 
sible 


several stores 


New Lettering Instrument 
ls Introduced 

Varigraph Company, Inc., Lincoln 3, Neb., 
as placed on the market a new lettering 
instrument which makes many sizes of let- 
ters from one templet. It is a _ small 
mechanical device which can be used with 
ink or pencil on any suitable surface. The 
letters can be reproduced to any desired 
width combined with any desired height 
between .075 and .750 of an inch. Letter 
height and width are controlled by position- 
ing two knobs. The manufacturer claims a 
saving of as much as 90 per cent of the 
time now required for hand lettering. 

\ wide range of lettering templet styles 
is available. 
Petmeckey Heads Display 
For Austin Firm 

Ben Petmecky is now display director for 
Goodfriend’s, Austin, Texas. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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More Sales For You! 


DISPLAY YOUR 
MERCHANDISE 











with our 


Plastic Display 


SOCK TRAY 
Style No. 725 
Size: 13°x414"'x2!," 
$12.00 Per Doz. 








Trays 


TIE TRAY 
Style No. 700 
Size: 12’ 
$9.00 Per Doz. 


*x434""x3"" 





Style No. 750 
Size: 15°’x10°x4” 
$33.00 Per Doz. 


SHIRT AND UTILITY TRAY 





ANKLET TRAY 
(Not Illustrated) 
Style No. 775 
Size: 10°x4%2"'x4%4" 
$9.00 Per Doz. 


Terms: 1% 10 Days 


@ Moulded in ONE Piece from Clear, Transparent, Durable Plastic. 
@ See your local distributor or contact us if he cannot supply you. 


PLASTICS & METALS CO. 


292 MADISON AVENUE 
LEXINGTON 2-6914-5 
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NEW YORK 17, N. Y. 
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line of merchandise. 


257 W. |7TH ST. 


These unusual mannequins hold the key to success i» 
Come in and have a conversation with our mannequins! 


will be shown during 


DISPLAY MARKET WEEK — JUNE 20-25 
HOTEL NEW YORKER — ROOMS 544-545 


sales value and promotion for any 


DISPLAY MANNEQUIN, INC. 


the TALKING MANNEQUIN 


— both Men's and Women's figures — 


NEW YORK CITY 11 








MARCU 


New Reduced Prices! 


Bulkton SEAMLESS Papers 


107 IN. WIDE x 36 FT... 
8442 IN. WIDE x 36 FT... .. 


26 Beautiful Shades in Stock 
COLOR FOLDER ON REQUEST 


_. $6.95 PER ROLL 
_. $5.50 PER ROLL 


WINDOW DISPLAY SERVICE, 
110 LINCOLN STREET, BOSTON 11, 


INC. 
MASS. 




















NEW!! 
BEAUTIFUL!! 


NICKEL PLATED EASELS 





STURDY — 
BRILLIANT — 
PRACTICAL — 


The perfect addition to any 
fixture line 


EE 
Bo ccvvescecs Qa ane 


TRIM-RITE COMPANY 


315 Clinton Avenue 
Newark 8, N. J. 














New Man Manniquin 


as low as $69.50 


Made of papier-mache, full flesh, 
Nothing like this 


with flexible 
man manniquin anywhere. 


stationary, 


arms new 


New Feature 


on our Flexible 2-body sitting and standing Manniquin . . 





legs can be crossed, 
. this manniquin 
fashioned models 


bends, 
outstretched and many desired positions . . 


Now the flexible left leg 


limitations of old 


ORDER NOW 


You'll never be satisfied with any other 
available 


overcomes all the 


Choice of heads 
. also extra heads 


Write for catalog on 


mew Men's Fixtures, beautiful bleached oak 


dividers, backgrounds, displayers, screens. 


MIDWEST 
MANNIQUIN DISPLAYS 


532 N. WATER ST. 


platforms, 





MILWAUKEE 2, WIS. 
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Registration figures for the annual Inter- 


national Association of Display Men con- 
vention—held in Cleveland—were announced 
as 500 displaymen and 300 from the in- 
dustry. John J. Cronin, L. Bamberger & 
Co., Newark, was elected president; he 
succeeded W. H. Teal. Other officers named 


were: first vice-president, Jack Cameron, 
Harris-Emery Company, Des Moines; sec- 
ond vice-president, H. H. Tarrasch, Stix, 
Baer & Fuller, St. Louis; third vice-presi- 
dent, Raymond T. Whitnah, Crosby Bro- 
thers, Topeka; secretary, L. A. Rogers, 


Chicago, and treasurer, O. E. Wheete, Halli- 
burton-Abbott, Tulsa. Buffalo was selected 
for the next convention city. The DISPLAY 
WORLD trophy, a_ silver loving cup 
awarded the display club making the best 


contribution to the profession during the 
past year, was awarded to the Detroit 
Association of Display Men. 

W. J. Randolph, display manager for 
O’Brien-Jobst Clothing Company, Peoria, 


won first prize in a national contest for the 


display of shirts. 


Ahl roth, The 


an- 


display manager for 
Company, Columbus, Ohio, 
that in a months he 
firm in order to head display 


Carl 
Union 
would 
for 


nounced few 
leave the 
Hamberger’s, 
which had been purchased a short time be- 
fore by The May Stores’ Company. 


Los Angeles department store 


\mong those sailing on the S. S. Levia- 
than for Europe were Carl F. Goettman, 
display manager for Joseph Horne Com- 
pany, Pittsburgh, and John J. Cronin, Bam- 
berger’s, Newark. Both remained abroad 
for two months, visiting France, Italy, Bel- 
Austria, Switzerland, Germany and 
gland. 
}. CC. Hampton, 

Rowley, The Emporium, San Fran- 
Fresno, 


gium, 
En 
I assistant to 
W. W 


cisco, resigned to join The W onder, 


formerly 


as display manager. 


Kk. J. Hamilton resigned as display man# 
ager for Robert Wright Company, Brook- 
ville, Canada, in order to take a similar 


position with Brown, Belk Company, Greens- 
boro, N. C. 

Members of the display executives’ group 
of Associated Merchandising Corporation, 
Cleveland, elected Charles F. 
chairman. Wendel was display 
the J. L. Hudson 


meeting in 
Wendel as 
for 


manage! Company, 


Detroit. 

JUNE, 1938 
Record Show 
purchased by The 
Cincinnati, 


DISPLAY WORLD. 


Window, 
Display 
and _ be- 


Merchants and 
Chicago, 


Publishing 


was 
Company, 


came combined with 

The 4lst annual convention of the Inter- 
national Association of Display Men was 
held in Washington, D. C., with poor 
attendance. Erwin A. Hiffman, Hiram 


Walker, Inc., 


St. Louis, was reelected presi- 


dent, assisted by the following: first vice- 
president, Joseph McCann, S. Kann Sons 
Company, Washington; second vice-presi- 
dent, Ray Parks, Leavitt Stores, Man- 
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_ Woven-Wood Draw Drapes and Shades 





DIZZY DISPLAY 
DOINGS REVEALED! 


MANNEQUIN BARES ALL 


Watch out, the trimmers are tattling! 
Thanks to the hundreds of you who 
have sent in humorous stories and 
anecdotes for that book. But we 
want more of ‘em, and more and 
more! 


$125.00 


IN PRIZES 


for the best stories or anecdotes 
connected with display, which will 
be published in one big book. Also 
$25.00 for the best title suggestion 
and a free copy of the book to 
each one whose story or stories is 
used. Will you be in the book? 
Don't delay — send your story now! 


Entries must be postmarked not 
later than July 15. 


THOMAS L. GEE 


737 N.E. 16TH STREET 
OKLAHOMA CITY, OKLA. 











FOR DISPLAYS 





















































Colorful, Graceful 


New charm, new buy appeal can be added to 
displays through the use of Woven-Wood for 
lovely fluid backgrounds. Woven-Wood yard- 
age also is being used in numerous ways to 
achieve interesting, dramatic effects. Ex- 
pertly fabricated from '4” Pine or Cedar 
slats, Basswood, Wood-reed, and Bamboo. 
Available for prompt shipment in 8 stock 
colors or matched to your samples. 


Write us for further information 


TROPIERAPT 


MFD. BY 


$ 
ECONOMY |& SHADE CO. 
535 Sutter St., San Francisco 
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chester, N. H.; third vice-president, Donald 
\. Ferguson, S. L. Bird & Sons, Detroit; 
treasurer, Richard Staines, Vandever Dry 
Goods Company, Tulsa. 

Ernie Leeker, for many years in charge 
of display for The Hub, Chicago, took over 
display at Stix, Baer & Fuller Company, 
St. Louis; he succeeded Karl Kneis, re- 
signed. 

\iter 45 vears of service with Wana- 
maker's, Philadelphia, Howard Kratz _ re- 
signed as display director, being succeeded 
by John C. Nichols. 

\llen Kagey rejoined Mandel Brothers, 
(Chicago, as first assistant to Constance 
Christen, display manager. Kagey had 
spent several vears with the Crystal Fixture 
Company, of the same city. 

Practically all of the manufacturers show- 
ing at the Washington convention of the 
[ADM signed a_ petition asking for: a 
voice in the selection of place and time for 
the next convention; participation in the 
pricing of exhibit space and other conditions 
affecting the servicing of exhibit space; 
improvement in the business management 
and membership promotion of the [ADM 
so that adequate convention attendance 


be assured. 


could 


Chicago Club Elects 
John Cooper 


Members of the Chicago Display Club met 
at the Terrace restaurant the evening of 
May 1 for the annual election of officers. 
Those named by the group are as follows: 

President, John Cooper, Mandel Brothers ; 
first vice-president, John Nugent, Madigan 
Brothers; second vice-president, James 
Murray, The New Boston Store; treasurer. 
Marjorie Smith, Edgar Stevens Company, 
Evanston; secretary, Clarence McDonald, 
Chas. A. Stevens & Co. 

“Al Bliss, Bliss Display Corporation, New 
York City, was the principal speaker and 
made an extraordinary impression with his 
talk,” reports L. J. Dwiggins, Reyburn 
Manufacturing Company. ‘His listeners 
were reluctant to let him stop.” 

A question-and-answer session followed 
the speech, with Bliss serving as master of 
ceremonies for the board of experts which 
was made up of John T. Chord, Montgomery 
Ward & Co.; Carl Haecker, Butler Brothers, 
and Howard Oehler, Wieboldt Stores. 

The retiring president, Les Barofsky, of 
Morris B. Sachs Company, was presented 
with a beautiful gold wrist watch. Several 
records were established by Barofsky during 
his tenure of office, including greater aver- 
age meeting attendance and greater aver- 
age number of paid memberships. Above 
all, his term was noted for the whole- 
hearted cooperation of those in display in the 


Chicago area. 


Arnold Abrams 
ls Grandfather 


Arnold Abrams, Adler-Jones Company, 
Chicago, and Mrs. Abrams are receiving 
congratulations on the birth of their first 
grandchild, a girl weighing 6 pounds 11 
ounces who arrived on May 4 and who has 
been named Loralee. The father is Arnold 
\brams, Jr., who, with Mrs. Abrams, is 
now living in Chicago after spending a 
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ORDER NOW! 


Glittering Metallic Glass 


Christmas Balls 


Stunning Pastel Shades 


Orchid Pink Cerise Chartreuse 
Violet Turquoise Light Blue 
Brilliant Regular Colors 
Blue Red Green Silver Gold 
SIZE PRICE 
| inch $ 7.50 gross 
2 inch 10.25 gross 
2% inch 10.85 gross 
25% inch 13.85 gross 
27% inch 20.35 gross 
31% inch 39.00 gross 


GIANT BALLS 


TREE TOP . 4 inch. . .$1.10 each 514% inch. . $2.15 each 


5 inch 





2.00 each 6 inch 2.65 each 


DISPLAY SENSATION of the NATION! 


Glittering Metallic 


MANZANITA TREES — 12" to 48" 


5 A LT | M 0 R E Treetops waa Drops — Canes — Staffs — 
Mushroom Balls — etc. 


DISPLAY INDUSTRIES ae 


106 W. BALTIMORE ST. 
BALTIMORE, MD. 





DISCOUNT TO JOBBERS 


IMMEDIATE DELIVERY 











Paris inspired }y 









fi 
i 


Florida Branches: MIAMI. ST. PETERSBURGH 


... Paris fashion news, says VOGUE, is... 


“the idea of a lovely body line, under- 


scored curves, of a moving, fluid 


silhouette.”” Beau Monde follows suit! 


‘healt monde 


MANIKINS WITH MAGNETISM 


by horrect-way 


exclusive distributor... 


SAMUEL C. DUTCH & SON 


year on the family farms following his | 487 WASHINGTON STREET 


return from three years in the Air Corps. 


BUFFALO, NEW YORK 

















METAL 
DISPLAYS 


Metal display cabinets, 
shadow boxes, special de- 
sign, manufactured to your 


specifications. 


Manufacturing and assem- 


bly facilities. 


We have combined exper- 
ienced management and 
shop personnel to give you 
QUALITY products and 
efficient SERVICE. 


Let us quote on your re- 


quirements. 


GWILLIAM: MACHINE & MFG. CO. 


2013 South Wood Ave. 
Linden, New Jersey 











QUESTION: 


type + display and construction 


best form the backbone of 


the best + 


ANSWER: 


GREGGORY, INC. 


2929 S. WABASH . 


CHICAGO 16, ILL. 
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Now I am in London, in time for the 
British Industries Fair, which I visited to- 
day for DISPLAY WORLD. I am amazed 
at what I am finding. From what I am 
told I would not have known this as the 
same city if I had come in several months 
ago and then come now. Apparently Lon- 
don is getting back on her feet but fast! 
My hat is completely off to her. 

Tuesday I fly to Paris and probably the 
following Tuesday into Zurich. My address 
in either case will be in care of the Amer- 
ican Embassy. Hotel situations over here 
are dreadful. I don’t have the faintest 
notion where I shall find a space in either 
city—Clara Baldwin, former Chicago cor- 
respondent for DISPLAY WORLD, and 


now visiting Europe for the publication. 


DISPLAY WORLD has been in my home 
and on my desk constantly for nine years 
now.—A. J. Puckett, Yakima, Wash. 


What fabric do Wallachs, 33rd and Fifth 
avenue, New York City, use in covering the 
necks of their shirt and clothing forms? 
Am I right in assuming it is a_ stiffened 





rayon? If so, where can it be bought? 
Would also appreciate knowing method used 
in pleating it to shape of form... (See 


photographs in your March, 1948, issue.)— 
Tom Treat, Nelson’s Dry Goods, Inc., Rome, 
New York. 

To which Claude Gardner, display man- 
ager for Wallachs replies: “The neck silks 
are taffeta and they are cut in squares of 
20 by 20 inches. We buy the yardage in 


the market and cut it ourselves to that size. 
The pleating and shaping is all done by 
hand and there are no forms applied. The 
displaymen have their objective in style and 
work in that direction. The enclosed photo- 
graph may be helpful.” 
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ONLY 


AMBER TRANSPARENT 
PLASTIC SHADES 


give 


BEST PROTECTION 


Proven tests by manufacturers of 
plastic shades over many years 
show that amber transparent 
plastic shades give the most 
efficient protection against sun 
fading. 

Extravagant claims that promise 
miracles will not stand up against 
the experience of thousands of 


storekeepers. Make your own 
test — compare clear and amber 
shades. 


For estimate and further infor- 


mation, WRITE NOW to: 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 














LUCITE and PLEXIGLASS 


Plastic Sheets e Rods e Tubes 


Largest stock of clear crystal and 
colors at special low prices. 


Immediate delivery. 


COLORS: 


Clear, Amber, Red, Blue, Green, 
White, Black . . . in transparent, 
translucent and opaque. 


PRICES: 
Per Square Foot (50 feet or over) 


1/6" .. oo 5/16" 1.74 
080" 82c 3/8" 2.07 
100" 89c 1/2" $2.74 
1/8" Te 5/8" 3.47 
3/16" $1.19 3/4" 4.16 
1/4" 1.40 hi 5.54 


For less than 50 feet add 20%; for 
colors add 10%. We can cut to 
specific sizes; also fabricate. 


ALMAC PLASTICS, INC. 
230 FIFTH AVE., NEW YORK CITY | 
Murray Hill 3-3298 — Murray Hill 9-6190 
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Thanks for reminding me that my sub- 
scription will soon expire, for I would 
never want that to happen. 

Even though we do not have much to 
work with in the line of display up here, 
I surely enjoy your wonderful magazine and 
it keeps me informed of what is taking 
place in the “Outside”. 

Thanks for your complete coverage of 
the California Apparel Creators display 
contest last year. As I was one of the 


first place winners it made your magazine | 


just that much more interesting.—Jim Gar- 
rett, Alaska Sign & Novelty Company, 
Anchorage, Alaska. 





Perhaps you could help me with a per- 
sonal problem. I am in search of a display 
school which will give me actual, practical 
work. I do not want a _ correspondence 
course. Should you know of any display 
school it would be greatly appreciated if 
you would send me any available informa- 
tion.—Richard E. Blume. 

(This letter was received without a return 
address. If the writer will forward this 
information, DISPLAY WORLD will be 
glad to send the data requested.—Ed.) 








I would like to congratulate you on the | 


splendid April issue of DISPLAY WORLD, | 


especially the article on display in Brazil. 
[ now make the suggestion that you pub- 
lish more of these interesting articles from 
Latin American countries or far-off lands, 


for I think it is very nice to see what the | 


other fellows are doing outside our own 
country.—A. Norman Taylor, Lewis’s, Bir- 
mingham, England. 





I am a new subscriber to DISPLAY 
WORLD and wish to compliment you on a 
very fine publication. I now look forward 
with great eagerness to receiving each new 
issue as they are published. 

Can you please give me the titles and 
publishers’ names of books (illustrated if 
possible) on display which are printed in 
the USA?—I. A. LeMoigne, Le Mont Saint 
Saviours, Guernsey, Channel Islands. 





Buffalo Firm Making 
Display Specialties 

Space has been taken at 14-18 Hanover 
street, Buffalo, by Hodge Displays, Inc., 
for the production of display specialties. 
Schuhmacher Joins 
Levine's, Amarillo 


Joseph Schuhmacher has resigned his posi- | 


tion with T. H. Williams Company, Austin, 
lexas, specialty shop, in order to join 
Levine’s Department Store, Amarillo. His 
successor will be James H. Green, formerly 
a free-lance. 





Larger Space Taken 
By Star Band 


Star Band Company, Inc. has located its 
plant in greatly enlarged quarters at Broad 
and Commerce street, Portsmouth, Va. Gen- 
eral sales offices are at 65 West 56th street, 
New York City. 

The company recently introduced a line 
of laminated cellophane and foil moulded 
display accessories in rigid relief designs. 


| 
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XMAS TREE LIGHTING OUTFITS and 
COLLAPSIBLE CHRISTMAS TREES --- 31" High 


With 12 C714, 120 Volt Lamps—each lamp burns separately. Flame resistant visca green or 
white. Durably constructed — collapses to 18" — white metal base. "“Tisco" brand. 


C6 Series—C7'/2 Multiple—C9'/2 Outdoor Sets. 
SPECIAL CORDS U/L APPROVED 
Made to Your Specifications 
Send us your inquiry 


We also carry Glass Ornaments, Angel Hair, Lead Icicles, Novelties, Etc. 


L& K PRODUCTS .- 7202 20th Ave., Brooklyn 4, N. Y. 


MANUFACTURERS 








JOBBERS! JOBBERS! 


See the Country's Leading Popular Priced Line of 


® Artificial Flowers @Foliage @Set Pieces 
PHONE: JOURNAL SQUARE 4-4752 


CREATIVE DISPLAYS INC. 


225-227 NEW YORK AVENUE JERSEY CITY 7, NEW JERSEY 


CREATORS AND MANUFACTURERS OF ARTIFICIAL FLOWERS 
SERVING JOBBERS EXCLUSIVELY 








Flexible Sleeve Korms 
GOODMAN PATENT 


Slip them in the coat sleeve — the trim's 
complete. Quick, neat and handsome! Save 
yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 
36 and 38. Try a pair on approval. 


PALAZZO SLEEVE FORM MFG. CO. 


34 Park Place, New York 7, N. Y. 
en ea 


——LUCITE and PLEXIGLAS 


SHEETS — RODS — TUBES 
New York's Largest Supplier of Clear and Colored Stock At or Below Factory Prices 
Immediate Delivery 
COLORS—Red, Amber, Yellow, Green, Blue, White, Translucent and Black 
PRICES per square foot (50° or over) 




















ts" $ .75 fs" $ 1.19 A" $ 2.74 I" $ 4.85 
.080"' 82 y," 1.40 5%" 3.47 “ 5.54 
100" 89 ts" 1.74 x" 4.16 z: 11.09 

14" 97 i" 2.07 


For Less than 50 Ft., add 20%; for Colors, add 10%. 


COMMERCIAL PLASTICS and SUPPLY CORP. 


430 HUDSON STREET WaAtkins 4-7410-9762 NEW YORK 14, N. Y. 
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Opportunity Exchange 








SALESMEN WANTED 


West Coast Manufacturer Wants Man With Experienc: 


in Jewelry Displays, 


window and ring trim 


unusual commissions, 


full 


write to 


tories open. Give 


+ 


territory wanted, 


must have 
layouts. 
also 


information 


complete 


knowl 


Liberal drawing 


expenses 


first 


pevera 


letter, in 


VELVET PRODUCTS, INC. 


1079-81 


SOUTH LA BREA AVENUE 


LOS ANGELES 35, CALIF. 


-dge ol 
against 
1 terri- 


cluding 








WANTED 


Display Manager 
Position 
In Western City 


Capable of doing advertising, 
card writing and all types of 
ready-to-wear and men’s wear 


windows 


Address “BOX 6FFF” 
Care DISPLAY WORLD 


FOR SALE 


established 


sell 


Partners 
disp 


of approximately 


$3,900.00. 


opp 


Addre ss 


Care 


ot 


No competitio 
rtunities 


“BOX 
DISPLAY 


Split. 


Will 


lay business 


$6,000.00 
n, unlimi 


6CBB”’ 
WORLD 


for 
ted 














Display Specialties 
Wanted 


FOR NATIONAL AND 
SECTIONAL DISTRIBUTION 


Quality display specialties, includ 
ing metal and plastic display fix 
tures, window lighting accessories, 
decorative specialties and display 


materials wanted for either nation 








il or sectional distribution by ag 
gressive and growing wholesale dis 
play distributor 
Write giving full details of product, 
pri ind - Macsatte 
6é 99 

Address Box 6SDH 

ire of DISPLAY WORLD 

° ° 
Assistant Display 
Manager 

Largest Department Store in North 
Florida has pening tor Assistant 
to the Display Manager. Depart 
ment Store experience in handling 
men’s and women’s fashion, als 
furniture and housewares preferred 
but not essential. Write stating 
qualifications and = salary require 
ment in first letter 


Address “Box 6EHR”’ 


Care of DISPLAY WORLD 


DISPLAY HOUSE 
FOR SALE 


Established growing 
business with retail, 


chain and department 


stores. 


Excellent location in 
Midtown Manhattan, 
New York City. 


Papers, Fabrics, Flowers, 
Units, etc. 


2 floors, 
by 17 ft. 


entrance. 


lease. 


cilities. 


each 9 


wide. 


Low 


0 ft. 


long 


Street 


rental 


Manufacturing fa- 

Stock optional. 
Large modern showroom 
equipped with 
model windows. 


10 


large 


For more information... 


Address “Box 6GFN”’ 
Care DISPLAY WORLD 


BEST BUY IN 
AMERICA! 


Mechanical Christmas 
Display 
Three Other Displays 
Less Than One-Fourth of Cost 
Regularly $3,750 
For Sale $750 
Over 200,000 people saw these 
displays the first week. Large 
mechanical display made by 
Bliss of New York. Eight al- 


most life-size figures dressed 
in fine velvets, silks, woolens, 
etc., complete with recording 


machine and amplifier. 

Three other complementary 
displays, all portraying the 
ever beloved “A CHRISTMAS 


CAROL” by Charles Dickens 

-with Scrooge, Tiny Tim, and 

other beloved characters. 

Original cost, $3,750.00—will 
sacrifice for $750.00. 

First Come! First Served! 

It's Sensational! 
Write for photographs to— 


Richard A. Staines 

DISPLAY MANAGER 

The Vandever Dry Goods 
Company 

TULSA 3, OKLAHOMA 


SALESMUEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special- 
ties, Imprinted Pencils, Calendars, 
Decalcomanias, Balloons, etc., that 
all Retailers and Department 


Stores want for every occasion— 
SOUVENIRS, ANNIVERSARIES, 
OPENINGS. Collect large cash de- 
posits — 25% — which you keep. 
Repeat profits guaranteed yours. 
Send only $2.00 deposit, refund 
guaranteed, for impressive money- 


which is worth 


making sample kit, 
and sent postage 


more than $10.00 
paid. 
“ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N. Y. 

















Full and Part Time 
SALESMEN 
Wanted 


Established Eastern display 
company is expanding its 
business and requires full and 
part time salesmen in all ter- 
ritory east of the Mississippi 
to sell comaiena line of display 
materials, display accessories, 
display fixtures to department 


stores, shoe stores, specialty 
stores and chain stores. At- 
tractive commission. Hustlers 


can earn big money. Give full 
information in first letter. 


Address “Box C. D.” 


Care of DISPLAY WORLD 


POSITION WANTED 


Display Manager desires 


good store 


California. 


position with 
anywhere in 


13. years experience it 


Ladies’, Men’s and Child- 
ren’s department — store. 
Single, age 32. Experi- 
enced in window display, 
backgrounds, interior sets, 
and show cards. Must 
have promising position 


and future in or near Los 


Angeles. 


Address “F. M. M.” 


223 POTERO AVENUE 
NOGALES, ARIZ. 








WANTED 
SIGN MACHINE 


REPRESENTATIVES 


A leading manufacturer of sign 
machines is ready to consider 
applicants for three territories 

Southeastern Division — 
Kansas City Division — Min- 
neapolis Division. Lucrative 
earnings for qualified men who 
can produce. Our present staff 
knows of this ad. 


Address “Box 6CTM”’ 


DISPLAY WORLD 


Care of 























Display 


POSITION WANTED 
r Man 


lanager Interior Display 


Twelve 


wer vears verre with 
leading department ste Excellent 
record: Eas ahamasiod 
Address “BOX 6LRP” 
Care of DISPLAY WORLD 











WANTED 


Display and Show 
Card Man 


For department store 


50,000, within 100 miles of Chicago 
Soft lines only Must be capable 
to produce dramatic fashion win 
dows, interior trims and good cards 
Happy working conditions Full 
time State full qualifications and 
salary expected in first letter. In 
terview will be arranged. 


In city 


under 


Address “Box FKI’’ 


ot 


Care 


DISPLAY 


WORLD 








WANTED 
FIRST CLASS 
SALESMAN 
with display lines to represent 
top display 
give particulars and ter- 


us with line in 


field, 


ritory you now cover. Com- 
mission—25%. 


Address “Box 5300” 


DISPLAY WORLD 


Care of 











SALESMAN 


To sell complete line of display 
material, mannequins, fixtures 
and chrome furniture to all re- 
tailers. Man with following 
preferred. No objection to 


non-competitive lines. Most 
territories open. Excellent 
earnings possible. Drawing 
account and liberal commis- 


sion. 


Address “Box MW6” 


DISPLAY WORLD 





Care 

















JUNE, 1948 


DISPLAY WORLD 








SALESMAN 
WANTED 


To sell an outstanding line of 
Displays — for a dependable, 
fast growing organization. 
Must be experienced Display 
Salesman, and have a follow- 
ing. State particulars and 
territory you now cover. 


CHELIX, INC. 


361 W. 58th Street 
New York City 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. 


THE KOESTER SCHOOL 
300 W. Adams St., Chicago 














LINES WANTED 


Established Display Jobber wants 
additional new display items suita 
ble for re-sale to Retail Jewelers 
only. 


Address “BOX 6IWK” 
Care of DISPLAY WORLD 


Combination Display 
and Advertising Man 


WHAT ARE YOU WORTH? 
$65.00 - $75.00 - $85.00 Per Week? 


Urgently in need of capable man, 
alert, progressive, capable, original 


Must have good experience and 
record. No bluffers. Firm estab 
lished 53 years. Popular priced 
store. Full particulars and refer 


ences in first letter. 
Permanent work with 
firm 


dependable 


A. Sackim Company 


IRON MOUNTAIN, MICHIGAN 


CLOSE-OUT 


5,000 Rolls Display 
Papers 


50c PER ROLL 
All rolls 26” x 25 ft. 


Papers include Aluminum foil, 
candy stripes, flints, fancy 
papers, embossed 


papers, etc. 
Address “Box CYN6” 


DISPLAY WORLD 


Care of 














WANTED 
Window Trimmer 


Must be alert, ambitious. Capable 
of supervising interior and exter- 
ior displays, trimming windows and 
making backgrounds. Large popu 
lar-price Connecticit department 
store near New York City. Must 
have the “know-how” to trim sales 
producing windows. A_ good posi 
tion for the right man. State full 
details, age, experience, salary and 
other information in first letter. 


Address “BOX 6TFC” 
Care of DISPLAY WORLD 





POSITION 
WANTED 


Display Manager Available. 
Position desired requiring 
creative and executive ability 
and art and signs. All retail 
merchandise presentation. 25 
years experience. Permanent 
position desired. Now em- 
ployed. 


Address “Box 6BEP”’ 


DISPLAY WORLD 


Care of 


DISPLAY MANAGER 


Creator of special window and 
back- 
ground, expert on home furn- 


exhibit displays, arch. 


ishings, appliance, technical, 


recipient of several national 


awards. 


Address “Box JNK6” 


DISPLAY WORLD 


Care of 




















SALESMAN — Handle com- 
plete sales promotion. Paper 
sculpture etcetera. 

STONE & METCALF 


305 E. 60th Street 
New York City 


WANTED — Good steady position 
with Display Fixture Manufactur 
ing House. Have 8 years display 
designing background with leading 
manufacturers in N.Y. and Chicago. 
Experienced in various mediums— 
Paper sculpture, papier mache, wood 
decorative and_ functionals, wire 
units and plastics. Address “Box 
EES” care of DISPLAY WORLD 


SALESMEN 
NOW TRAVELING 


Increase Your Earnings! 
Carry side-line of Ring Dis- 
plays. Fast sellers to Jewelry 
and Department Stores. Choice 
territories open. Fullest co- 
operation. High Commissions. 
State lines carried and terri- 
tory covered. 


Address “Box KWI6” 
DISPLAY WORLD 


Care of 


ATTENTION 


JOBBERS 
DISTRIBUTORS 
SALESMEN 


Are you interested in a 
money-making line of 
mannequins ee a 
Many new exclusive pa- 
tented features. 


Finishes that are unques- 
tionably the best 


Territories that are fully 


protected. os ee a 
Discounts that make sell- 
ing attractive. rae 
Allied merchandise such as 
millinery and shoulder 
heads, lingerie forms, glove 
hands, etc. 


All this plus a 
entree everywhere. ...... 
While all territories are 
not open, many fine com- 
munities are without rep- 
resentation. If you are 
interested, WRITE NOW! 
Interviews will be ar- 
ranged in New York tor 


5 


June 18 through 25. 


Address “Box 6UCM” 


Care of DISPLAY WORLD 


sure-fire 




















Advertising Displays 
Builds Window 
Displays 
Gross Sales $25,000 Year. 
Excellent Profits. Employs 
3 — $70 rent — 2,500 sq. feet. 
Best in accounts, priced to sell. 
Phone or Wire 


National Business 


Investment Co. 
CH. 4527 446 OLD Arcade 
CLEVELAND, OHIO 

















JOBBERS WANTED! 


Sensational new mystery dis- 
play treatment. Fog-E-Fect 
creates the illusion of smoke, 
fog, mist, surrealist cloud, or 
aureole effect. Harmless, 
non-toxic, non-injurious liquid 
easily controlled. Can be sold 
with a_ self-contained control 
unit. Liberal discounts. Write 
for information. 


Address “Box 6PAP” 


Care of DISPLAY WORLD 





FOR SALE 
8 Complete Christmas 
Windows for $300 


Bliss “Origin of Christmas 
Customs”. Eight large, framed, 
original tempera _ paintings, 
scrolls, sixteen beautiful drops. 
Excellent condition. Very ef- 
fective. Cost $900.00. Photos 
on request. 


TEPPER BROS., INC. 


Asbury Park, N. J. 


WANTED 


REPRESENTATIVES 
and JOBBERS 


For nationally’ advertised line 
of Transparent Sun Shades to 
protect store window displays. 
All territories open. Liberal 
Commissions. Write giving 
all details to 


Transplastic Products 
Co. 


4509 W. ADAMS BLVD. 
LOS ANGELES 16, CALIF. 


FOR SALE 


DISPLAY 
DISTRIBUTOR 
BUSINESS 


Established 10 years 
in East 


Ground floor 


showroom. 


Distributor of many 
Nationally Known 
Lines 
Address “Box MDS6” 
Care Display World 














FOR SALE 
DISPLAY STUDIO 


COMPLETELY EQUIPPED 
DISPLAY STUDIO 


Only one in town of 36,000 people, 
five-room house for owner to live 
in, located in heart of business 
district. 
Down on the Gulf Coast where fish 
ing is always good. 

$10,000.00 CASH 
(Financing arranged on _ part) 
estate. 


Price includes real 


BOURGE DISPLAYS 





311 W. GULF, BAYTOWN, TEXAS 








Experienced 
Sales Representatives 
Southeastern States 


Desires outstanding established 
display and fixture lines. 


Write— 

CC... 
P.O. Box 1164 
St. Petersburg 1, Fla. 


IMMEDIATELY 


Arrange appointments 


New 





York June show. 


Display Manager 


ability to 


create and execute 


Recognized 
sales- 
producing, prestige-build- 
ing window and _ interior 
displays. Top references. 
Will go anywhere for right 


opportunity. 


Address “Box ZYX6” 


Care of DISPLAY WORLD 
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Creative Displays Inc lz Siegel, Inc., Nat ; 75 
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Doerr & Associates 15 Modernage Displays, Inc. 9 Timbertone Decorative Co., Inc 81 
Dunlap Studios, The 97 Morgan Co., The 1k Transparent Shade Co., The 23 
Dutch & Son, Samuel ( 12 Morgan-Lapham, Inc 113. Transplastic Products Co. 107 
Multi-Fit Wig Co 24 Tri-Allied Creative Displays ; 108 
‘ ; : Trim-Rite Co. 124 
owe Hat oe Mfg. Co + National Art Studios 114 rropicraft — 
‘ National Association Display Industr’es 3¢ 
; National Card, Mat & Board Co 110 Wagner Sign Service 102 
Federal Fluorescent Co., In 106 National Display Institute 121 Waterbury Companies, Inc. 112 
Ferris-Shacknove Studios 70 National Hanger Co., Inc 8, 75 120 Williams, Inc., D. G. ve 
Fleming, Katherine B 11 National Sawdust Co., Inc 106 Wray Williams 111 
Fox Display Ce 95 Natural Desert Display 92 Winard Sales Co. 108 
Franzen Studios 7 Naythons Display Fixture Ce 101 Window Mannequin, Inc. 113 
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Additional Opportunity 
Exchange 
on Pages 128, 129 











Display Sales 
Representatives 
Large permanent display man 


utacturer wants men in princi 
pal cities. Prefer men hand] 


ing kindred but non-competi 
tive lines. We provide design 
service liberal commission 


Replies held confidential. 


Address “Box 6CFH”’ 


DISPLAY WORLD 


are 





CAREER BUILDERS 


A Placement 
in trained 
play field 


Agency specializing 
Personnel for the Dis 


FRANKLYN C. WISKOW, Lic. 
35 West 53rd St., New York 19, N.Y. 
Plaza 7-6385 





Display Manager Available Now— 


(Prefers New York or Illinois). 206 
years exp. includes decorative de- 
signing of movies and 2 World’s 
Fairs. Merch. presentation and dis 
play supervision for Calif. smartest 
wearing appar. stores. 42 yrs. old. 
Can supply photos and references. 
H Young, 696 Venice Blvd., 


Vanice, Calif. 


Home Study—Lessons In Window 


Display—Newly revised and _ en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 


detail drawings to show you “how. 
Of value to the experienced trim- 
mer or beginner. Write for circulars. 


W. H. Bates, Box D, Ellsworth, Il. 














WANTED 
IMMEDIATELY 


TWO EXPERIENCED SALESMEN 
For the following territories: 
1 North and South Carolina 
2 Georgia and Florida 
to represent outstanding jobber 
materials and 


lisplay store equly 


tised lines 


Splendid Opportunity 
Apply At Once 


Address “Box 6HBB”’ 


Care of DISPLAY WORLD 








Salesmen Wanted 


FOR REPUTABLE 
DISPLAY HOUSE 


If you want to handle a complete 
ind varied line of display merchan 


dise and are properly qualified we 
have exclusive territories open in 
the East, Midwest and South 


Good earnings for salesmen willing 


to work. Everything depends on 
you, but we will give you full co 
operation. Write giving full in 
tormation 


Address “Box 6PPH”’ 


DISPLAY WORLD 


Care of 








FOR SALE 
TWO ANIMATED 
DOLL HOUSES 

Made by Bliss 
Cost $1,850 


Display 


each. 


Ii interested write 


CHARLES MERRILL 


DISPLAY MANAGER 


S. Kann & Sons 


WASHINGTON, D. C. 














See 

































JUNE MARKET WEEK 


IN NEW YORK 
JUNE 20-25 


The Annual Exhibit of the N.A.D.I. will be held 
in New York beginning June 20th to 25th inclusive. 


OUR COMPLETE 


FALL 


AND 


CHRISTMAS 


LINE WILL BE ON DISPLAY IN OUR 


SHOWROOM ONLY 
36 WEST 37th STREET 


[G7 | ruc L.J.CHARROT COMPANY, INC. 
Bg) tte len fac acount 


"Ws ART DISPLAY STUDIOS 








36-38 WEST 37TH STREET, NEW YORK 18 


f/ | 
"OUR TWENTY-EIGHTH YEAR SERVING DISPLAY" \ a = 





There’s Gaiety in the Alr. e+ an exciting party in 


progress, but not all the guests are 
here. Only four of the fifty new Style-Center Mannequins are present; but all fashion features 
incorporated in these new figures are graphically portrayed. Slim waists, sloping shoulders and 
curvacious lines were designed to correctly display the ‘new look’. Illustrated are four of the 
M!I100 Series. Price: Standing Figures $139.50 Each, Seated Figure $147.00 Each. Contact your 
Darling Displays Distributor for complete mannequin information. (Men, women and children, 
all ages and various price ranges.) Visit the Darling Displayrooms: New York, 47 West 34th 
Street: Chicago. 222 West Adams Street: Los Angeles Office, 3114 West 75th Street, (Telephone 


Twin Oaks 8234). L. A. Darling Company, Bronson, Michigan. 


<— Your one dependable source for 


everything in display equipment. 





_ 





ol. IW'N>: |) 1 lll hie 





